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Maruti net profit up 4.4% in Q1
New Delhi, July 27

Hit by GST, Maruti Suzuki posted just a 4.4

per cent increase in its net profit for the

first quarter of the current fiscal year,

ended June, at ₹1,556.4 crore. The

company had posted a net profit of

₹1,490.9 crore during the same quarter last

year. Maruti attributed the results, which

underwhelmed market expectations, to

the “adverse impact of rise in commodity

prices… provision for compensation to

dealers for tax loss due to transition to GST,

and higher marketing expenses.” p3

QUICKLY

CATALYST

A walk through the campus reveals

the thinking behind the radical

designs of Dyson products p2

AUTO FOCUS

E-Pace, the new compact SUV

from Jaguar, promises to be 

both sporty and practical p19

OPTIMISTIC TONE

IOB is at the beginning of the leveraging

stage and is likely to turn around this fiscal,

says R Subramaniakumar, MD & CEO p10

MURALI GOPALAN

Mumbai, July 27

Tata Motors has decided to
do away with the ‘no desig-
nations’ policy that was im-
plemented early last month.
As a result, all the original
hierarchical tags, such as
‘manager’, ‘general man-
ager’, ‘vice-president’ etc.,
will be back again within six
weeks of change.

Widely perceived as a dis-
ruptive move that was inten-
ded to create a flat organisa-
tion, it now looks as if it did
not yield the desired results. 

In an emailed response, a
company spokesperson said:
“...it was earlier decided to do
away with the designations
of the employees, across the
five management levels.
However, given the current
situation of a business turn-

around and after reviewing
the feedback received from
employees across locations,
we have decided to continue
the designations ... in the
time being.” 

Challenging task
The decision to knock of
designations and replace
them with the specific func-
tions of employees was in-
tended to make their per-
formance tracking more
transparent. By removing
hierarchical barriers, it was
also widely believed that
performance would be
enhanced.

Gajendra S Chandel,
Chief Human Re-
sources Oicer, had
then admitted that this
was a challenging task
and there was a lot of de-

afect the overall Tata brand
image of being a benevolent
employer, Chandel had said
the company could “still at-
tract a diferent kind of tal-
ent, which is more competit-
ive and can deliver”.

Disheartening for some
Yet, it is now pretty clear that
not everyone was happy
with the move and for a
senior employee who wore

his designation on his
sleeve, the abrupt scal-

ing down would have
been quite
disheartening.

In the Indian con-
text, hierarchy is a
big thing even
though it may not be
such a big deal in the
West. Even while the

Tata Motors initiative
made news across in-

dustry circles, there were
enough people who were
not completely convinced

that it would work. It is now
crystal clear that the com-
pany has decided not to rock
the boat. It is quite likely that
employees were concerned
about external perception
and how other associates in
the supply chain, such as
dealers and suppliers, would
gauge their standing in the
new ‘designation-less’ re-
gime. 

“Cultural change is a jour-
ney and we will keep our
pace with it. Our employees’
voice and their engagement
is the most important topic
under our action agenda
currently and hence this de-
cision,” added the company
spokesperson. 

For the moment, it looks
as if senior employees have
had the last word, even as the
whole workforce gets back
to the more important task
of putting the commercial
vehicle business back on
track.

Flat response: Tata Motors brings back designations
The policy was rolled out just weeks ago
and may have upset senior staffers

bate on how people within
would react to the move. Yet,
it was seen as an imperative
for the company to go in for
this kind of an overhaul, es-
pecially when it was banking
on optimal employee pro-
ductivity to meet the grow-
ing challenges in its com-
mercial vehicle and car
businesses. 

Asked if the move would

TANYA THOMAS

Mumbai, July 27

A turf war is raging between the
Competition Commission of In-
dia and the Telecom Regulatory
Authority of India over which
agency will monitor anti-com-
petitive tarifs in the telecom sec-
tor. 

After the telecom regulator is-
sued a consultation paper seek-
ing industry comments on the
issue, the Competition Commis-
sion asked the former to keep of
the latter’s turf and refrain from
laying down rules on predatory
pricing by telecom service pro-
viders. 

In a July 21 letter to TRAI Chair-
man RS Sharma, CCI Chairperson
Devendra K Sikri said the “issues
and questions for consultation
relating to delineation of relev-
ant market, assessment of dom-

inance and predatory pricing”
are “issues of determination for
the Commission.”

Back in February, TRAI pub-
lished a consultation paper on
anti-competitive behaviour in
tarif ofers. 

RJio’s advent stirs things up
Industry insiders believe this
came about after Reliance Indus-
tries commercially launched the
Jio network in September 2016
ofering both data and voice ser-
vices free for early subscribers. 

The three incumbent telecom
players took the fight to the gov-
ernment and to TRAI, alleging
that Reliance Jio was indulging
in predatory pricing to win mar-
ket share.

TRAI’s consultation paper
asked for the industry’s views so
that it could lay down rules on

predatory pricing, the need to re-
strict promotional ofers, assess
the dominant market position
and evaluate whether “the dom-
inant enterprise is resorting to
pricing below average variable
cost.” TRAI is expected to finalise
its regulations in the coming
weeks.

However, the CCI’s latest salvo
could throw a spanner in TRAI’s
plans. Clearly demarcating the

jurisdictions of the two entities,
CCI’s letter goes on to say that
while the “sector regulator cre-
ates structural conditions for
competition and orderly growth
of a sector”, the competition reg-
ulator “addresses the adverse ef-
fect on competition emanating
from the anti-competitive con-
duct of enterprises, including
predatory pricing.” 

It added that the sector regu-
lator, meaning TRAI, may not
have the “wherewithal for the de-
termination of these issues, as
such issues do not aford them-
selves to blanket prescriptions
and the blunt instrument of reg-
ulation,” adding that market in-
teractions need to be assessed on
a case-to-case basis.

In June, the CCI had rejected a
case of alleged predatory pricing
against Reliance Jio filed by Air-
tel. In its ruling, the fair trade
regulator said that merely giving
access to free services was not in
itself anti-competitive.

Turf war rages between CCI
and TRAI over telecom tariffs
Fair trade regulator asks TRAI not to lay down

rules on predatory pricing by telcos

Cross-talk TRAI and CCI are marking

jurisdictional territory

PALAK SHAH

Mumbai, July 27

A massive short-covering in equity
stock futures has been a key reason
for benchmark indices Nifty and
Sensex hitting record highs in July.
Both the indices registered nearly 6
per cent gains in July since the ex-
piry of June series derivative
contracts.

Short-selling refers to the selling
of stocks without delivery in the fu-
tures segment, anticipating a profit
from a price fall. But a SEBI-enforced
deadline to unwind sparked a cov-
ering of positions, forcing short-
sellers to rush to buy back at any
price, pushing up the market. 

Data show that the Nifty and the
Sensex gained 6 per cent since June
29, the last derivative expiry, mainly
due to massive short-covering in de-
rivative contracts, a large chunk of
which could be held in the form of
P-notes. 

The domino efect of this P-note-
related short-covering by FPIs (for-
eign portfolio investors) led even
other categories of investors to
covertheir short positions, pushing
up the indices to record levels. 

SEBI recently banned any fresh is-
suances of P-notes on derivatives
and ordered an unwinding of the
existing contracts. “The short-cover-
ing in single stock futures and July’s
market rally could be attributed to
the ban on P-notes,” said Rishi Kohli,
CEO, ProAlpha Capital.

As on June derivative expiry, FPI
positions worth over $11 billion

were outstanding in just a single
stock futures segment. Of this, close
to 60 per cent, or $6.8 billion worth
of positions in the segment, was
gross short build-up, data from
ProAlpha Capital showed.

Of the net short position of over
2.86 lakh contracts that the FPIs
held as on the June month derivat-
ive expiry, 60 per cent were covered
till Wednesday, just a day prior to
the July month derivative expiry,
ProAlpha data showed. It is this
massive short-covering of FPIs, a
large chunk of it in P-notes, which
triggered the spike in IT, banking,
pharma and even other index
heavyweights. 

As on July 26, the net FPI short po-
sitions in single stock futures were
reduced to around one lakh con-
tracts, spiking the roll spreads in
the Nifty index to 65 basis points
(bps) from 40-45 bps in recent
months. All major short positions
seem to have been whipped out in
July, which could limit any further
upmove in the market. Otherwise,
DIIs (domestic institutional in-
vestors) were net buyers of only
₹2,593 crore worth of stocks in July;
FPIs put in ₹2,884 crore to buy
stocks. Rahul Arora, CEO, Institu-
tional, Nirmal Bang said, “There has
been a drop in the rate of FII and DII
inflows in the cash segment in July.
The rally seems only due to short-
covering, perhaps due to the SEBI
circular on P-notes." 

In July, the Indianmarket was the
only one rising without any correc-
tion; other global indices in the US,
Europe and Asia either remained in
a tight range or fell on a month-on-
month basis. 

The Nifty index, which had closed
at around 9,450 on June 29, rallied
570 points without any major posit-
ive news and despite fundamentals
reaching levels comparable with
previous crises of 2000 and 2008.

At June derivative

expiry, FPI positions

worth over $11 b

were outstanding in

just a single stock

futures segment

Nifty @ 10K: Bull run stoked
by P-Note-led short-covering 

Back after U-turn

Nitish Kumar outside Raj Bhavan in Patna on

Thursday. Kumar was sworn in as the Chief

Minister of Bihar for the sixth time, with BJP

support (report on page 11) PTI

PRESS TRUST OF INDIA

London/New Delhi, July 27

British liquor giant Diageo
said on Thursday that it has
asked beleaguered business-
man Vijay Mallya to return $40
million paid to him as part of
the $75-million (₹515 crore)
sweetheart deal for his exit
from United Spirits Ltd.

Diageo has stopped pay-
ment of $7 million a year to
Mallya as part of the deal and
sought compensation for the
losses incurred by it. The Brit-
ish firm had agreed to pay Mal-
lya $75 million over five years
as a global non-compete fee. 

Diageo asks Mallya
to return $40 m

PALAK SHAH

Mumbai, July 27

Delhi-based Jindal Poly Films,
part of the ₹3,000-crore BC Jin-
dal group, is under capital mar-
ket regulator SEBI’s scanner for
alleged windfall gains made by
its promoters during the ac-
quisition of ExxonMobil’s films
business.

SEBI is examining whether
Jindal Poly gained at the cost of
small shareholders by entering
into a maze of overseas transac-
tions evidently to avoid tax.

BusinessLine sent Jindal Poly
emails and phone messages on
July 24 seeking a response, but
the queries had not been
answered till Thursday night. 

According to a complaint
filed by investors, in 2013, Jindal
Poly acquired ExxonMobil’s
films business, which had net

assets of €242 million, for a bar-
gain price of €126 million. 

The benefits of around €113
million (after accounting for ac-
quisition cost)
were recorded as
gains in the in-
come statement
of the acquiring
company, provid-
ing an immediate
boost to the buy-
er’s equity.

The acquiring
company was JPF
Netherlands BV,
in which Jindal
Poly held 51 per cent stake; the
balance 49 per cent was given
away to promoter group entity
Anchor Image & Films Singa-
pore virtually free. JPF Nether-
lands was set up with an equity
base of only €84,000, of which

contribution from the pro-
moter-held entity, Anchor
Singapore, was merely €41,000.
Subsequently, JPF Netherlands

was independelty
valued at ₹8,248
crore. 

It has been al-
leged that the Jin-
dal Poly pro-
moters made
windfall gains by
acquiring a stake
worth around
₹4,000 crore (49
per cent of ₹8,248
crore) for barely

₹30 lakh (that is, €41,000 at the
then-prevailing conversion rate
of ₹70). 

The acquisition of Exxon-
Mobil’s films business for €242
million was funded and guar-
anteed by the listed entity Jindal

Poly, which had arranged loans
from SBI, Exim Bank and Societe
Generale. Significantly, while
Anchor Singapore was given 49
per cent stake, neither it nor its
promoters made any financial
contribution towards the loans.

The Singapore entity is a 100
per cent subsidiary of Anchor
India Image & Films, held by
Soyuz Trading and Rishi Trad-
ing, which are 100 per cent be-
neficially owned and controlled
by Shyam Jindal and his family.
Efectively, the allegation is that
Shyam Jindal and his family
were indirectly holding 49 per
cent in Jindal Poly’s Nether-
lands subsidiary through mul-
tiple layers of shell companies.

No approval from sharehold-
ers was taken before ‘gifting’ the
49 per cent stake in the Nether-
lands entity to the promoters. 

Jindal Poly’s acquisition of ExxonMobil’s
films division under SEBI scanner

WX
It has been alleged

that the promoters

of Jindal Poly made

windfall gains by

acquiring a stake

worth around

₹4,000 crore (49 per

cent of ₹8,248 crore)

for a paltry ₹30 lakh
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V Shantakumar joins
Pitchfork Partners board

Brand and marketing

veteran V Shantakumar has

joined Pitchfork Partners

Strategic Consulting LLP as a

senior strategist and board

member.

A former Chairman of

Saatchi & Saatchi India, he

will work closely with

co-founders Sunil Gautam

and Jaideep Shergill to

support Pitchfork’s growth and diversification

plans. He has been involved with Pitchfork

Partners for more than two years as a

consulting partner.

Shantakumar has spent over four decades in

marketing and advertising. 

Pitchfork is a new-age strategy consultancy,

specialising in corporate, business, not-for-

profit and sustainability issues that need

holistic solutions. 

New appointments 
at Asymmetrique

Asymmetrique, a digital-era marketing and

brand solutions company, has recently made

new appointments to its senior leadership

team (SLT). The new members are Prabhakar

Jampa, Chief Experience Partner, Aneetha

Kasuganti, Director – Analytics and Insights,

and Shuvadeep Nag, Partner - Brand

Development (Head – Kolkata Operations).

Jampa has over two decades of experience in

crafting digital strategy, creative, and brand

advertising solutions for large clients. He adds

the much-needed dimension of digital

consumer and user experience design to

Asymmetrique’s service portfolio. Kasuganti is

an accomplished researcher and psychologist

who brings expertise in using digital data

analytics for driving real-time marketing and

media strategy. Nag is a brand development

professional who has played crucial roles

helping leading agencies with expanding and

building profitable operations in new

geographies. He has the mandate to now make

Asymmetrique’s services available to Kolkata-

based national clients who remain under-

served from the standpoint of sophisticated

and holistic digital providers.
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It’s across a most unconven-
tional table that we meet Sir James
Dyson, billionaire inventor (worth
£7.8 billion, according to some
rich lists) and founder of Dyson
Technology. The long table has no
legs. It is suspended from the ceil-
ing by ropes, and pegged into the
floor through the concrete like a
tent.

It comes as no surprise to learn
that Sir James, whose frustrations
with a clogged Hoover led to the
world’s first bagless vacuum
cleaner, the Dyson G-Force, has de-
signed the table himself. “I am
very interested in tensile struc-
tures. Normally, you think of a
table as sitting on legs. This is sus-
pended from the ceiling and yet it
is stable. The secret is the ropes
crossing over underneath,” he
says.

We are at the Moulton Room at
the swanky Dyson campus in
Malmesbury, a charming old town
in the beautiful English county of
Wiltshire. The room is named after
Dr Alex Moulton, the famous Brit-
ish engine designer who created
the unique suspension system for
the Mini that helped the car
achieve its small size, and the pion-
eer of the small wheeled bicycle.

Like Moulton, Sir James Dyson
has also always challenged exist-
ing designs. Each Dyson product –
be it its latest cord-free stick va-
cuum cleaner, the bladeless bell-
tower shaped fan, the doughnut-
on-a-stick shaped Supersonic hair

dryer – have unconventional
designs and new technology. Most
of these products will be seen soon
in India, as the $3-billion Dyson
Technology that sells 13 million
machines globally is set to enter
the country later this year.

All morning, we have been tour-
ing the vast Dyson campus to get
an idea of what goes into the mak-
ing of these products. The campus
is dotted with engineering mar-
vels from another era. There’s a
Harrier Jump Jet in the car park, a
British creation that could take of
vertically. In one of the cafeterias
where shocking pink chairs dra-
matically ofset the white walls
and tables, and which boasts a

Michelin chef, a lightning jet
hangs from the ceiling. Near the
main building stands an original
Mini Cooper that has been taken
apart – Sir James’ 60th birthday
present from his engineers. 

The idea behind placing them
there is to inspire the 3,500-plus
scientists and engineers at Dyson
to think creatively. Wild ideas are
encouraged here. The Supersonic
hair dryer is the result of one such
idea. A whole £50 million of invest-
ment went into this using up 1,600
km of human hair, of all types –
from Caucasian to Asian.

And yet, for a company set up
nearly 30 years ago, Dyson has pro-
duced only a tiny number of

products. Ask Sir James why the
portfolio is so limited and his jok-
ing reply is, “Lack of imagination!”
On a more serious note, he ex-
plains, “It’s not our business plan
to do lots of domestic appliances.
Our mission is to make techno-
logy that is diferent.” 

There are 200 tech projects go-
ing on in Dyson labs at any given
time, only some of which may
really translate into commercial
products. For instance, the wash-
ing machine near the reception
area. The product was developed
but never launched as it was too
expensive to be viable. Or take the
DC06, Dyson’s first robotic va-
cuum cleaner. Nearly five years of

work went into it. But just before
its launch, the product was pulled.
The slogan followed is “Good
enough isn’t good enough” . 

“We don’t bring out a product
for the sake of it, we are here to do
products that are much better
than other people’s and we use
technology to great efect to do
that,” says Sir James, who con-
fesses that he is dissatisfied with
all that he sees, including his own
products. “Engineers are mad that
way,” says the 70-year-old who still
sports the designation of Chief En-
gineer. Though it was through ac-
cident he found his calling – hav-
ing enrolled at the World College
of Art to study design initially. In
school, Sir James studied classics
and history, and confesses he
wasn’t particularly good at Latin.
“It was a bit of a detective work fig-
uring out what the sentence
meant. Engineering is a bit like
that,” he laughs.

Driven by tech
Sir James keeps reiterating that his
is a technology-led company, not a
market-driven or product-led one.
A fact that hits home when you see
the range of R& D work at the cam-
pus – from aerodynamics to acous-
tics, robotics to microbiology. It’s a
highly international young team –
people of over 45 nationalities
work here, in fields ranging from
fluid dynamics to visual interpret-
ation. The belief is that inspiration
can come from anywhere. After all,
it was the sight of sawdust being
sucked out at a local sawmill that
inspired Sir James to invent the
bagless vacuum cleaner.

In floorcare, the bets are cur-
rently on the revolutionary V8
cord-free cleaner that Sir James
thinks will be ideal for young In-
dian couples. As Charlie Park, head
of product development, Floor-
care, demonstrates, it’s a grab-and-

go product that you can use with
just one hand – just lift it of the
charging docket and start of. The
V8 is named for its motor.

The reason why Dyson has been
able to change classic product
designs is its motor. It is arguably
the world’s fastest, smallest motor
and the heart of all its products.
Over the last 20 years, hundreds of
millions of pounds have gone into
shrinking its size. Its latest digital
motor, V9, made specially for the
Supersonic hair dryer has a speed
of 110,000 RPM and yet is stable. 

Dyson is able to change its
designs rapidly thanks to the 3D
printers that help in quick proto-
typing, and the fact that the envir-
onmental and sound control test
labs are all in-house.

India launch
India will be the 76th market
Dyson will be entering, but Sir
James is not taking the launch
lightly. Unlike
home market
London,
where it has
just one own
store, in In-
dia, he says
they will have
at least 20.
Most Dyson
stores –
and

the first one pre-dates an Apple
store – are almost like art galleries
with an experience zone. At the
London store, for instance, you can
book a free hairstyling session
with the Supersonic. Here you
meet two Swedes from Malmo
who are testing the fans and va-
cuum cleaners. “Our cat gets agit-
ated at the sound of gadgets. We
have heard Dyson gadgets make
the least sound and have come to
check it out," explains Tomas.

“I don’t ever feel comfortable go-
ing into a new market,” says Sir
James. “I know there will be a lot of
surprises,” he says. But he thinks
Dyson can solve some of our prob-
lems. “Air-conditioning is a prob-
lem in India. It is very expensive
and very consumptive. That works
to our advantage. If you have a
good fan, particularly one giving
smoother air flow, it is a comfort-
able way to keep cool,” he says.

Will India’s unique problems in-
spire a new product solution from
Dyson? What problems do you
have, he queries at once. When
someone mentions drinking wa-
ter, he reveals that the Dyson air
purifier was launched because
the company entered China. “Air
purification was a big thing in
China. We knew we had to launch

a product that could go finer
than particulate matter 2.5.

So yes, if water is a
problem in India

and we have a
technology to
solve it, we
could think
about it,” he
says.

The writer
was in Malmes-
bury, UK, at the
invitation of
Dyson
Technology

A walk through the

campus reveals the

thinking behind the

radical designs of

Dyson products

BUSINESS OF INNOVATION

Jets, motors and some wild ideas

Designed to thrill Dyson’s products are made to shock, awe and inspire high standards of engineering. The cafe

at its Malmesbury campus has a lightning jet suspended from the ceiling. (Below) Sir James Dyson holding a

supersonic hairdryer

DATAMINE

VINAY KAMATH

Prof A. Parasuraman holds the
James W McLamore Chair in Market-
ing (endowed by the Burger King Cor-
poration) and is Director of PhD Pro-
grammes at the School of Business,
University of Miami. A B.Tech from IIT
Madras and an MBA from IIM-A in 1972,
Parasu, as he’s known, obtained his
Doctor of Business Administration
from Indiana University.

Parasu teaches and does research in
the areas of services marketing, ser-
vice quality measurement and im-
provement, and the role of techno-
logy in marketing to and serving
customers. He was selected as one of
the ‘Ten Most Influential Figures in
Quality’ by The Quality Review, co-pub-
lished by the American Quality Found-
ation and the American Society for
Quality Control. A ‘distinguished
alumnus’ awardee of IIT Madras,
Parasu was in his home town, Chen-
nai, recently for a workshop on service
excellence. In this interview, he talks
about establishing a Service Excel-
lence Centre in collaboration with IMT

Ghaziabad and developing a service
excellence index as well.

At most Indian companies service

sucks. What message do you have

for them?

Service by and large stinks across the
board, though there are pockets of ex-
cellence everywhere, even in the In-
dian context. There is no platform
right now to change the status quo
from a ‘stinking’ type of service to an
acceptable level of service. There’s tre-
mendous opportunity to generate In-
dia-centric knowledge. India is unique
as there are infrastructure problems
and lots of diferent variations and
complexities within the country. 

On the positive side, this ofers a
rich laboratory to take some of the
general principles that we know, and
which I have personally developed
over the years, on what good quality
means and what contributes to lack of
it. So, this laboratory opens up a win-
dow of opportunity for an institute
such as IMT Ghaziabad to capitalise on
by setting up an India-centric Centre

methodology done over the next few
months, and have the index ready by
the first quarter of next year. The
sample sizes will be 200 to 300 for
each of the verticals, but more import-
ant is how representative the sample
is than how large it is. 

What are the key issues confronting

marketing today?

There are a lot of technologies avail-
able today to collect all kinds of data
from diferent customer touchpoints.
The problem is of companies drown-
ing in data. A lot of information is be-
ing gathered in diferent formats, in
videos, audio, behavioural informa-
tion, online activities and so on but
trying to combine all of these and
making sense of this is a challenge to
the marketing discipline. 

So, do senior managers have to

re-learn the rules of marketing?

Some of the basics are still the same,
the 4 Ps are not going to go away. You
cannot be an excellent marketer if you
cannot ofer excellent service. You can
have features, bells and whistles, but
the key to diferentiating yourself and
breaking away from the pack, in a
marketing sense, is dependent on
your quality of service.

As the first initiative we want to estab-
lish a service excellence index. We will
take from the knowledge that we
already have about service quality in
developing the index. We want to
measure it across individual sectors
and compare it. There will be vari-
ations, banking may be better than
the retail sector and even within re-
tail, perhaps e-commerce may be
worse than in-store service … The idea
is to publish this index, make it pub-
licly available and this can then gener-
ate discussion across companies and
across sectors. The same thing can ap-
ply to geographical diferences in ser-
vice quality. It can create more aware-
ness and sensitivity to service
excellence. The data that is generated
can serve as further fodder for what
should be done to change the
scenario.

Will it be a common index or

sector-specific?

It will be a common methodology and
measure the service as experienced by
customers. It will be a robust indica-
tion of what the levels of service excel-
lence are in diferent sectors. It will be
based on a survey of customers and
the service experienced by them. Our
goal is to do all the data collection and

for Service Excellence. It won’t be a
sector-specific centre because there’s
a great need for the entire business
community to be made aware of the
status of quality of service. 

What can companies do to make

the change?

That’s where the pedagogy and the in-
dustry-academia collaboration, under
the platform of this Centre come in.

Prof Parasuraman on how a service excellence centre

and index can address the problem

INTERVIEW

A Parasuraman BIJOY GHOSH

‘Service by and large stinks across the board’
NUGGETS

Jose Leon to head Indigo’s
design and build business

Indigo Consulting, Leo Burnett India’s full-

service digital agency,

has appointed Jose

Leon as President to

lead its Digital Design

and Build vertical. Leon

comes in from Adobe,

where he was

responsible for the

digital marketing

business across

multiple domains in

BFSI, retail, education and automotive, among

others, in collaboration with digital agencies.

Digital Design and Build typically comprises

consulting to implementation, and continuous

innovation of clients’ large-scale digital

transformative projects. Leon will report to

Rajesh Ghatge, Chief Executive Officer, Indigo

Consulting, and will be based at the Delhi

office. He has 20 years of experience across

Fortune 500 technology companies.

Mobile advertising platform InMobi has
found that 56 per cent of digital ads are never
seen by users, and that 46 per cent of video ad
impressions are simply not viewable. In a
study done in association with the Mobile
Marketing Association (MMA), titled Brand
Marketers’ Guide to Viewability, it reports that
while mobile video accounts for almost 50
per cent of ad spends and the majority of ad-
vertisers will likely hike spending on it, slow
loading speeds and varying screen sizes af-
fect viewability. 

It recommends including native in-app
mobile videos so that there is no trade-of
between media performance and ease of
viewing. That would result in uninterrupted
user experience and higher video comple-
tion rates. It also suggest using ad serving
templates designed for mobile video, instead
of adapting desktop-first technology.

Wasted
effort
Just a little under half of

video ad impressions are

not viewable
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damages for advertisements in this
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Hit by the Goods and Services
Tax (GST), Maruti Suzuki has
posted a small 4.4 per cent in-
crease in its net profit for the
first quarter of the ongoing
fiscal at ₹1,556.4 crore. 

The company had seen a
net profit of ₹1,490.9 crore
during the same quarter
ended June 30, 2016, of the
previous fiscal.

In a statement the com-
pany attributed the results,
which underwhelmed mar-
ket expectations, to “adverse
impact of rise in commodity
prices… provision for com-

pensation to dealers for tax
loss due to transition to GST
and higher marketing ex-
pense.” However, cost reduc-
tion by the company has of-
set some of the impact.

In comparison to the im-
mediate quarter gone by the
company’s profit has dipped
9 per cent. Further, in compar-
ison to the fourth quarter of
the previous fiscal (the
quarter just gone by) net sales
have also taken a hit of 4.8 per
cent.

Maruti’s sales volume, how-
ever, has seen a 13.2 per cent
increase year-on-year during
the first quarter, primarily led

by the domestic market
which witnessed a 14.3 per
cent increase in sales.

The company has also re-
corded a significant 17 per
cent increase in total income
during the quarter ended
June 30, 2017, at ₹20,460.1
crore, from ₹17484.1 crore pos-
ted in the previous fiscal.

Interestingly, Maruti,
which is known for its budget-
friendly, afordable small cars,
has seen the biggest growth
in the utility vehicles segment
(45.2 per cent) compared to
the mini segment (11.6 per
cent growth) and compact
cars (17.5 per cent increase).

Maruti Suzuki’s scrip closed
marginally higher by 0.19 per
cent at ₹7,592.30 on the BSE
on Thursday.

Marginal rise in Maruti
profit in June quarter
Hit by compensation to dealers for tax loss

on GST transition, high marketing expense PARVATHA VARDHINI C

BL Research Bureau

Like how Maruti Suzuki
brushed of the efect of de-
monetisation to record a
volume growth of 15 per cent
in the January-March 2017
period, the company recorded
good volume growth of 13.2
per cent in the quarter ended
June 2017, despite the disrup-
tion caused by the GST trans-
ition. 

Revenues grew at 15.6 per
cent – about 2.4 percentage
points higher than volumes —
to ₹19,364 crore. 

This growth was helped by
improvement in average real-
isations due to a superior
product mix.

Thanks to higher segment
vehicles such as the Vitara
Brezza, Baleno, Ciaz and S-
Cross, average realisation per
vehicle moved up from ₹4.8
lakh in the same period last
year to ₹4.9 lakh now. 

About 15.5 per cent of the
volumes came from higher
priced utility vehicles such as
the Brezza and S-Cross, com-
pared with 12.2 per cent last
year. An all-new Dzire was
launched in May.

But the double-digit growth
in the topline did not carry for-
ward to the bottom line be-
cause of pressures at the oper-
ating level. 

Like other auto manufactur-
ers, the company faced input
cost pressures. Raw material

costs as a percentage of sales
rose by 270 basis points over
last year to 71.6 per cent now. 

Besides, compensation to
dealers for losses due to GST
transition and higher market-
ing expenses also took a toll on
the operating margins, which
came in at 11.8 per cent vis-à-vis
13 per cent last year. 

Though other income grew
by about 40 per cent to ₹680
crore, higher taxes suppressed
the profits. Net profit grew just
by 4.4 per cent to ₹1,556 crore. 

Healthy outlook
Even as commodity prices may
be cooling of, operating mar-
gins may continue to lose a bit
of sheen as the company in-
creasingly sources fully built
vehicles from Suzuki’s Gujarat
plant, which became opera-
tional a few months ago. 

In the current quarter, pur-
chase of stock-in-trade jumped
by 150 per cent to ₹2,146 crore. 

However, on the demand
front, with both rural and
urban consumption looking
up, the company is expected to
continue post healthy volumes
in the months to come.

Good volume growth,
margin pressures 

Q1 COMMENT
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in the topline did not

carry forward to the

bottom line because of

pressures at 

the operating level. Like

other auto

manufacturers, the

company faced input

cost pressures.
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State-owned ONGC’s net
profit for the first quarter of
the current fiscal was hit due
to higher operating costs and
depletion of assets. 

The public sector oil major
reported a 8.2 per cent drop in
net profit at ₹3,885 crore for
the first quarter of the finan-
cial year 2017-2018. During the
same quarter last fiscal, it had
reported a net profit of ₹4,233
crore.

According to oicials, the
lower net profit is because of

depletion of assets and about
₹300 crore increase in operat-
ing costs that included higher
wage outgo due to the recom-
mendations of the Pay
Commission.

The fall in net profit is des-
pite the 7.2 per cent increase
in gross revenue at ₹19,073
crore against ₹17,784 crore in
the corresponding period of
fiscal 2016-2017.

The net realisation per bar-
rel too, was up 18 per cent to $
45.92 per barrel in the first
quarter of this fiscal from $
38.90 per barrel in the same

quarter of the previous fiscal.
The company’s total crude

oil production was up 1.6 per
cent to 6.444 million tonnes
compared to the 6.345 mt pro-
duction in the corresponding
quarter of fiscal 2016-2017. The
total gas production was 9.8
per cent higher at 6.030 bil-
lion cubic metres from 5.494
bcm during the first quarter
in the previous fiscal.

ONGC also notified five new
discoveries in the first quarter
with three new prospect dis-
coveries and two new pool
discoveries.

ONGC net profit down 8% in 
Q1 on high operating costs

OUR BUREAU 

Kolkata, July 27

Cigarettes-to-hospitality ma-
jor ITC Ltd reported 7 per cent
rise in net profit during April-
June 2017 to ₹2,561 crore com-
pared to the same period last
year. 

Total income was up by four
per cent to ₹14,277 crore.

However, compared to
January-March quarter, net
profit and turnover declined
by four per cent and eight per
cent, respectively. 

According to ITC, the per-

formance of the company
came in a “challenging busi-
ness environment marked by
continuing pressure on the
legal cigarette industry, slug-
gishness in demand for FMCG
products exacerbated by de-
stocking in trade channels
ahead of implementation of
GST”. A liquor ban in close
proximity to highways ad-
versely impacted some of the
company’s hotel properties, it
further said. 

Segment-wise, cigarettes
continue to be major contrib-

utor towards both revenue
and profit before tax (PBT) ac-
counting for 64 per cent and
83 per cent, respectively. 

The FMCG (Others) seg-
ment – that include branded
packaged foods, apparels,
education and stationery, per-
sonal care, matches and agar-
battis – reported a ₹5-crore
profit before tax for the April
to June quarter. 

It was in the red and repor-
ted a loss of ₹5 crore in the
corresponding quarter last
fiscal. 

ITC net rises 7%, cigarettes top revenue contributor

OUR BUREAU

Hyderabad, July 27

Pharma major Dr Reddy’s
Laboratories consolidated net
profit decreased 56.6 per cent
at ₹66.6 crore in the first
quarter ended June 30, 2017,
compared with ₹153.5 crore in
the corresponding quarter of
the previous financial year as
per the Indian Accounting
Standards (Ind AS). 

The total revenue, however,
increased 1.7 per cent at ₹3,371
crore against ₹3,312 crore in
the year-ago period. 

As per the International Fin-
ancial Reporting Standards
(IFRS), the company’s 53 per
cent decrease in net profit at
₹59.1 crore (₹126 crore) on a
revenue increase of 3 per cent

at ₹3,316 crore (₹3,234 crore).
Addressing a press confer-

ence here on Thursday, its
President & Chief Financial Of-
ficer Saumen Chakraborty
said the results were “disap-
pointing’’ on account of the
slow realisation from new
launches in North America,
price erosion in the US due to
customer consolidation and
adverse impact of Goods and
Services Tax (GST) in the do-
mestic market. 

While revenues from global
generics grew 3 per cent, rev-
enues from North America de-
clined 4 per cent at ₹1,494
crore. In the domestic market,
there was 10 per cent decline
in sales at ₹4,687 crore (₹5,223
crore).

“From mid-May, all trades
wanted to maintain less stock
even though we have ofered
discounts which led to 50 per
cent dip in June sales com-
pared to about ₹180 crore
sales in June last year,’’ he said. 

Dr Reddy’s scrip lost 3.29
per cent on the BSE on
Thursday to close at ₹2,621.

Dr Reddy’s Q1 net profit dives 57% 
on US price erosion, GST
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New Delhi, July 27

The Centre is preparing to wean
of textile and clothing export-
ers from direct subsidy
schemes and replace them with
indirect benefits as it may not
be possible for the country to
push the World Trade Organisa-
tion (WTO) deadline for abolish-
ing export sops beyond next
year.

“The Commerce and Textile
Ministries are already examin-
ing alternative schemes that are
allowed by the WTO such as
ones for quality upgradation
and subsidising capital ex-
penditure. However, the
changes would happen gradu-
ally and there will be no imme-

diate withdrawal of popular
schemes like interest subven-
tion or Merchandise Export
from India Scheme,” a govern-
ment oicial told BusinessLine.

Delays in implementing WTO
deadlines do not usually have
an immediate negative reper-
cussion on the erring country
as disputes filed by other mem-
bers take a couple of years to
get resolved. If found guilty of
bending rules, the erring coun-
try gets some more time for
making the requisite changes
in its rules.

The US has been continuously
asking India to re-haul its tex-
tile export policy. According to
US calculations, the country
should have done away with all

forms of export subsidies for
the sector by 2015.

US argument 
According to the US argument,

the WTO secretariat released
calculations showing that India
had reached “export competit-
iveness” in textiles and clothing
no later than 2007. Since WTO

rules gave members eight years
from that date to phase out ex-
port subsidies, the transition
period ended in 2015. 

New Delhi’s argument is that
since the WTO undertook a
computation of India’s world
trade share following a mem-
ber’s request only in 2011, and
determined that it had retained
competitiveness on the basis of
data of 2009-10, it can be in-
ferred that the phase-out
period would end in 2018. 

India’s annual exports of tex-
tiles and garments are pegged
at over $35 billion accounting
for about 5 per cent of world
trade share.

“Although by our own admis-
sion the period for doing away
with export sops in textiles is
2018, we don’t want exporters
to panic as they are already reel-
ing under the burden of GST.

We can start the process of
phasing out the schemes at our
own pace next year,” the oicial
said adding that a message is
being given to textile exporters
that the export incentives that
they have got used to will ulti-
mately have to go.

Two popular export sops en-
joyed by textiles and garments
producers are the interest sub-
vention scheme, where the gov-
ernment bears part of the in-
terest burden on loans, and the
MEIS scheme where en-cash-
able scrips are given based on
the value of the exports.

“Although direct export sops
will be phased out, the govern-
ment has no intention of redu-
cing the total support extended
to the textiles industry.
Schemes of equal value or more
will replace the ones that are
phased out,” the oicial said.

Schemes need to be phased out by 2018, but
govt to go slow

India’s annual exports of textiles and garments are pegged at over $35

billion accounting for about 5 per cent of world trade share

WTO deadline: Centre to tweak textile export sops 

Bouncing back A currency dealer counting

bundles of naira banknotes for exchange on

the ‘black market’ in Lagos, Nigeria. Nigeria’s

economy, which in 2016 suffered its first

full-year recession since 1987, will probably

return to growth in 2017 BLOOMBERG

Scrap affidavits, Centre to States
New Delhi, July 27

All States have been asked to do away with the

requirement of taking affidavits for executive-

level jobs and allow self-attestation, the

government told Parliament today. “As part of

simplification of procedures, the central

government had issued advisories to all States

and Union Territories to do away with the

requirement of taking affidavits for executive-

level jobs and for allowing self-certification in a

phased manner,” Minister of State for

Personnel Jitendra Singh said in a written reply

in the Rajya Sabha. PTI

Linking PF a/cs to Aadhaar 
New Delhi, July 27

The provident fund accounts of 3.47 lakh coal

mine workers, roughly 96 per cent of the total

workforce, have been linked to Aadhaar, said

Coal Minister Piyush Goyal in a written reply to

the Lok Sabha today. Out of a total 3,62,072

subscribers, PF accounts of 3,47,745, that is

96.04 per cent of the total beneficiaries, have

been seeded with their Aadhaar till 2017

May-end, the Minister said. The Minister added

that there are well structured schemes and

facilities for welfare of coal mine workers of

Coal India, which include housing, clean

drinking water and education. PTI

No move to advance board exams
New Delhi, July 27 

The Central Board of Secondary Education

(CBSE) has no plan to advance the class 10 and

12 examinations to February from March, the

Rajya Sabha was informed today. “As of now, no

such proposal has been moved by the CBSE,”

Minister of State for HRD Upendra Kushwaha

said in a written reply to whether the board

has proposed to prepone the annual

examinations. The response by the Minister

comes amid concerns raised by various schools

following reports of the CBSE’s plan to study

the idea of advancement of board

examinations by over a month. PTI

OUR BUREAU
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The government expects export
growth of six per cent a year for the
gem and jewellery industry, which
is going to be the new normal.

The industry has already been
priced out in the global market
with 10 per cent import duty on
bullion and intense competition
countries such as Dubai and
Thailand.

Speaking to media on the side-
lines of the India International
Jewellery Show, Manoj Dwivedi,
Joint Secretary, Ministry of Com-
merce and Industry, said most de-
veloped countries have stopped
the special preference given to In-
dia as exports from the country
have crossed the threshold limit.

Going ahead, he said the gem
and jewellery industry should
strive to ensure that the growth
does not slip and achieve at least
six to seven per cent export
growth.

Gems and jewellery net exports
declined in FY’16 to $32 billion, as
compared to $36.2 billion the pre-

vious year. However, it recovered
to register nine per cent growth to
$36 billion in FY’17.

“We have urged the Finance
Ministry to reduce import duty on
gold to two per cent from 10 per
cent with the concern over high
gold imports impacting Current
Account Deficit fading. An an-
nouncement in the next Budget is
expected,” said Dwivedi.

Some of the decisions were held
back due to the GST rollout, but
now each one of them including
cut in gold import duty will be
taken up for consideration, he
said.

The government is also looking
into a report submitted by the in-
dustry on the procedural diiculty
in complying with GST, he added.

The industry has demanded
that instead of paying GST on
goods made for exports and wait
for reimbursement, the govern-
ment should accept an undertak-
ing by the exporter to exempt GST
or devise a similar alternate mech-
anism so that working capital is
not locked, he said.

‘Gem, jewellery industry must
target 7% export growth’

NAYANIMA BASU

New Delhi, July 27

The Defence Ministry is plan-
ning to give a big push to the
long-pending $8-billion Futur-
istic Infantry Combat Vehicle
(FICV) project by putting it un-
der the recently unveiled Stra-
tegic Partnerships (SP) policy.

The project, discussions for
which were held in 2007, is be-
ing eyed by the Tatas, Reliance,
Mahindra and Mahindra,
Larsen and Toubro (L&T),
Bharat Forge, Ashok Leyland
and Punj Lloyd among others.
Interestingly, all these com-
panies have expressed their
concerns over the the Indian
Army’s requirements, sources
told BusinessLine.

The Defence Acquisition
Council (DAC), under the chair-
manship of Defence Minister
Arun Jaitley, is likely to approve
the acquisition of FICV by the
end of this month, sources
said. The FICV project will re-
place the existing 2,610 BMP-2
of Army’s Mechanised Infantry
units by 2022. 

“The project has got delayed

as it has got mired in several
controversies due to proced-
ural lapses. But now it has been
decided that the project will be
revived,” said an oicial re-
questing anonymity.

Army’s specification
According to the oicial, the
main challenge lies in design-
ing the basic platform as it has
not been done before and the
platforms used internationally
do not fit the specifications of
the Indian Army. 

“Nobody has a complete
solution because it is a brand
new design. The requirements
sought by the Army are unreal-
istic. That is why it is getting
dragged. The industry has
given multiple solutions but
nothing seemed to have
worked out yet,” said an in-
dustry representative vying for
the project.

The project was also dis-
cussed during the last meeting
of the Defence Procurement
Board (DPB) chaired by the Sec-
retary, Defence, that was held
in June. The meeting discussed
that all the Indian firms that
had responded to the Expres-
sion of Interest (EOI) issued in
2015 under the 2008 Defence
Procurement Procedure (DPP)

will be asked to present a de-
tailed project report (DPR),
sources said. The first EOI was
issued in 2009. In fact, Tata Mo-
tors has already signed a stra-
tegic agreement with Bharat
Forge Ltd and US’ General Dy-
namics Land Systems (GDLS) as
technical partner, while
Mahindra Defence joined
hands with UK’s BAE Systems.

Another option that was dis-
cussed at the DPB was to recall
the old EOI and bring the pro-
ject under the armoured
vehicle segment of the SP in
which the Indian firms and
OEMs will be shortlisted separ-
ately and finally a strategic
partnership will be created to
manufacture the vehicles.

Futuristic Infantry Combat Vehicle deal
may be finalised by month-end
Tatas, Reliance,

Mahindras keen on

the project 
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Following a global cyber attack
on the APM Maersk Terminal,
major ports have been advised
to coordinate with National Cy-
ber Security Coordinator
(NCSC) for cyber security audit,
P Radhakrishnan, Minister of
State for Shipping, stated in Par-
liament. 

This attack had afected all
the facilities of APM Maersk
Group in Europe and in India,
which has its corporate oice in
Copenhagen and central IT in-
frastructure at The Hague, it ad-
ded. 

NCSC has been requested to
hold sensitisation workshop to
help frame appropriate draft
guidelines with respect to Cy-
ber Security to be implemented
by the ports, it added. 

The Arnold Peter Moller
(APM) Maersk Terminal, one of
the four container terminals
operating at Jawaharlal Nehru
Port Trust (JNPT), reported a cy-
ber attack on their Terminal Op-
erating System on June 27. 

However, the APM Terminal
achieved normal performance
parameters from the evening of
July 4. 

The other three container ter-
minals at JNPT were not im-
pacted by the malware attack
and continued to function
normally.

In addition, to prevent
Ransomware attacks, Ministry
of Electronics and Information
Technology also issued an ad-
visory regarding detection and
prevention of PetyaRansom-
ware on its website on June 27. 

Major ports asked to undertake
cyber security audit 

KR SRIVATS

New Delhi, July 27

India Inc is in for disappoint-
ment with the Modi govern-
ment making a complete U-turn
on its earlier proposal to re-
move layering restrictions on
investment companies.

The 43 amendments moved
to the Companies (amendment)
Bill 2016 on Thursday included
one that sought to drop the
earlier proposal removing layer-
ing restrictions on investment
companies, oicial sources said.

If this Bill goes to become law,
then India Inc cannot have
more than two layers of invest-
ment companies as part of their
corporate structures, company
law experts said. However, this
restriction will not be applic-
able for banking, insurance and

housing finance companies.
The Bill was passed by the

lower house through a voice
vote after Arjun Ram Meghwal,
Minister of State for Finance,
replied to the discussion that
lasted nearly four hours.

It may be recalled that Com-
panies Act 2013 had stipulated
that a company can make in-
vestment through not more
than two layers of investment
companies.

The Companies (amendment)
Bill 2016 was introduced in May
last year to remove the restric-
tions around structuring of
companies and to give them
complete flexibility in design-
ing eicient structures among
other things.

The 2016 version of amend-
ment Bill had introduced a spe-

cific provision to remove the ex-
isting layering restrictions on
investment companies under
the Companies Act, 2016. How-
ever, this specific provision has
now been removed through the
amendments moved in the
lower house on Thursday. 

Panel report
It may be recalled that the gov-
ernment’s plan to do away with
layering restrictions were based
on the recommendations of the
10-member Companies Law
Committee, which proposed
100 amendments to the existing
company law enacted in 2013 by
the UPA government.

In its report, submitted in late
January last year, the committee
had suggested that the layering
restriction on investment com-
panies be done away with. It
had noted that there may be
several legitimate business jus-
tifications for use of a multi-
layered structure and such re-
striction hampers the ability of
a company to structure its
business.

It had also felt that layering
restrictions may become too ob-
trusive and impractical in the
modern business world. Regu-
latory concerns arising out of
earlier scams were also noted.

The committee had said that
suicient safeguards have been
built into the oversight mech-
anism of market regulator SEBI
and stock exchanges, and the re-
commendations on Beneficial
Ownership register require-
ments should dispel the regu-
latory concerns.

Company Law: Investment companies’
layering restrictions to stay
Govt drops proposal to scrap curbs; LS passes

Companies (amendment) Bill 2016 

WX
If this Bill goes to become

law, then India Inc cannot

have more than two layers

of investment companies as

part of their corporate

structures.
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Mumbai, July 27

Having survived in the foodtech

delivery segment for the past

nine years, Zomato CEO and

founder Deepinder Goyal claims

the firm is well-funded and on

the path to profitability. Today,

Goyal wants to stay away from

the valuation game (last year,

HSBC Securities and Capital

Markets had slashed the

company’s valuation to

$550 million), and is on

now on the verge of

acquiring delivery

platform Runnr.

According to Zomato’s annual

report, it achieved $49 million in

revenues in FY17, a growth of 80

per cent over FY16. The home-

grown global restaurant-

discovery and food-ordering

platform has been piloting new

concepts such as Zomato Treats

(subscription-based service for

free desserts), and also tied up

with Ola to offer a range of

integrated services to customers.

Having reduced its operating

losses and cash burn, Goyal

highlights some of the new

initiatives taken by Zomato, and

how he intends fighting

competitors such as Swiggy and

Food Panda in future. Excerpts:

Is Treats expected to give a

fillip to your existing

revenue base? 

Zomato Treats, our second
subscription-based ofering,
was launched at scale a little
over 45 days ago. We have

partnered with over
2,500 restaurants for
this initiative, and
have already sold over
10,000 memberships.
Treats was launched

with the intent of driving fur-
ther delight to loyal users who
order through our platform.
As a Zomato Treats member,
you get a complimentary
dessert, every time you order a
meal from one of our partner
restaurants in India or the
UAE. The membership costs
₹299 for a year in India and
AED 39 for six months in the
UAE. It is also already driving
repeat usage — we have
already seen around 25 per
cent jump in order frequency
from Treats subscribers; we

see this trend holding over
time. Our restaurant partners
are also seeing an increase in re-
peat orders from the same
users. As we scale-up, we see
Treats contributing signific-
antly to our overall online or-
dering business. 

How is the UAE market

different from India in its

response to Treats. What have

been the learnings?

The key learnings have been
fairly similar across both the
markets. The key to making the
model work is ensuring our
users have suicient choice in
terms of great dessert options.
This translates to having strong
partner restaurants on board,
ofering variety across cuisines,
mealtimes, price points, etc.
This is something we, along
with our partner restaurants,
are actively focussed on.

What has also been consist-
ent across both markets is that
the frequency of orders placed
by Treats users has increased in
the post-purchase period. This
validates the eicacy of Treats
as a programme that helps

market in India in June 2015,
and are excited now that the
gap with the largest competitor
has narrowed down to a small
diference in order volumes.
Our average order value cur-
rently is ₹420 in India and AED
65 in the UAE. The average com-
mission earned is 8 per cent,
and our GMV exceeds that of
our nearest competitor. We
already have over 7,500 exclus-
ive restaurants with us in India,
and this number is growing by
over almost 300 every day. 

How is Zomato planning to

reduce cash burn?

We are at a monthly burn of less
than $250,000, and are on track
to become profitable within
FY18, by focussing on increasing
revenue profitably and redu-
cing ineiciencies. We have also
rationalised our international
operations to focus on a few key
markets, while enhancing our
teams’ productivity using tech.
We have stayed away from busi-
ness models that are not profit-
able at unit economics level,
and have not spent money on
buying unsustainable growth.

Over $220 million has been
spent on the food-delivery sec-
tor in India, of which $160 mil-
lion has been burned by just
two companies. In contrast, we
have built our delivery business
in about $7 million. One of the
main reasons for this diference
is — our spends on customer ac-
quisition and marketing are
minimal. We have a strong
search and discovery product
wherein users generate a lot of
content — reviews, ratings, pho-
tos — leading to strong network
efects. 

These users provide a large
organic acquisition channel for
our food-ordering business. We
have had a long-standing rela-
tionship with our restaurant
partners, and have, over a
period of time, helped them
improve their own delivery
capabilities through sharing
customer feedbackand techno-
logy, like Zomato Trace. We be-
lieve working with restaurant
partners and building the eco-
system is the right way to scale
the ordering business. 

We were one of the last play-
ers to enter the food-ordering

our orders are fulfilled by res-
taurants and only about 7 per
cent is facilitated by Zomato
through third-party delivery
companies. The high-value de-
liveries through Valet will be
fully owned and fulfilled by Zo-
mato. We don’t think that do-
ing food delivery only for a lo-
gistics business is a sustainable
or profitable option. Restaur-
ants doing self delivery like
they have been for the last few
decades will work best, because
they are able to utilise their de-
livery boys for other errands in
non-peak delivery hours. Or
then, third-party players who
do food delivery as well as other
logistics during non-peak
hours, is sustainable. 

Hence, we will continue our
hybrid delivery model. We be-
lieve this approach solves for
both a) providing large num-
ber of choices to consumers
and b) having a sustainable and
profitable business model. 

How does Zomato

differentiate itself from

competitors such as Swiggy

and Food Panda? 

UberEats has been competing
with us for over a year in Dubai.
Of over 3,000 restaurants in
Dubai that deliver food, 1,400
are exclusive partners with us.
We do 20,000 orders per day (in
Dubai) and believe we are signi-
ficantly larger than UberEats in
Dubai. I think our single
biggest advantage over them is
a strong brand and the trust of
the restaurants and the con-
sumers. 

How will the acquisition of

Runnr help Zomato?

The acquisition will pave the
way for a new service, Zomato
Valet. A premium service, Valet
will focus on high-value res-
taurants that don’t deliver food
on their own. The idea is to
provide more choices and cater
to special occasions. Because
the average order value will be
very high, owning the last mile
for these deliveries will amount
to positive unit economics.

Since delivery is the main cost

in foodtech, how will Zomato

compete with other players?

Currently, around 93 per cent of

drive user stickiness. One difer-
ence however is the pricing and
duration of membership. Tak-
ing learnings from our wider
online ordering business, we
have seen that users in the UAE
tend to order more frequently
than those in India, which has
helped us keep shorter renewal
cycles in the UAE.

How does Zomato expect to

compete with UberEats? 

Doing food delivery alone is not sustainable: Zomato CEO

O
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A Zomato Treats member

will get a complimentary

dessert, every time they

order a meal from our

partner restaurants in

India or the UAE

DEEPINDER GOYAL
CEO and founder, Zomato 
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The Centre plans to sell its 51.11
per cent stake in HPCL to ONGC.
How much is this stake worth —
about ₹30,000 crore; or is it a
third lesser, about ₹20,000
crore?

There was confusion about
this last week after the Cabinet
gave its go-ahead for the deal on
July 19; the number varied
across news reports. Going by
the HPCL stock’s full market
capitalisation of about ₹58,500
crore on July 19, the value of the
government’s 51.11 per cent
came to nearly ₹30,000 crore.
But if one went by the number
of shares the government held
in HPCL (519,230,250) as dis-
closed in the June 30sharehold-
ing pattern, and multiplied it
by the stock price (₹384) on July
19, the government’s stake was
worth about ₹20,000 crore.

The diference is because of a

1:2 bonus issue declared by
HPCL that was efective from
July 11.

Bonus issue
With one share issued as bonus
for every two held, the govern-
ment got an additional
259,615,125 shares, taking the
total number of shares it held
in HPCL to 778,845,375. But this
is not reflected in the share-
holding pattern as of June 30.
The increased number of
shares multiplied by the stock
price on July 19 comes to about
₹30,000 crore, the same as the
value arrived at by multiplying
the total market capitalisation
(₹58,500 crore) and the govern-
ment’s stake of 51.11 per cent.
Ergo, the government’s stake in
HPCL is worth about ₹30,000
crore.

Savvy move
The bonus issue reflects the
government’s savviness in the
run-up to the deal. This is the
second bonus issue by HPCL in
less than a year. Earlier, in
September 2016, the company
had declared a 2:1 bonus, that is,
two shares for every one held.
So, along with the recent bonus

issue, a shareholder who had
one share in HPCL on Septem-
ber 12, 2016, will now have 4.5
shares in the company. Prior to
this, the company had declared
a bonus issue way back in 1999.

Bonus share decisions are
usually driven by controlling
shareholders, in this case the
government. A bonus issue is
typically cheered by the market
and shares rally, though it is ef-
fectively only an accounting ad-
justment — capitalisation of re-
serves, or shifting of profits
from reserves to share capital.

The company’s confidence in
servicing a higher capital base
is something markets gener-
ally like. The recent rally in the
stock of Reliance Industries
after the 1:1 bonus announce-
ment last week is a case in
point. The HPCL stock, on a roll,
more than trebling over the
past three years, too, seems to
have got a shot in the arm from
the bonus announcements. 

After the share went ex-bo-
nus on July 11, it has rallied
about 8 per cent. Pre-bonus in
September 2016, one HPCL
share was trading at ₹1,200.
Each share, after the two bonus
issues, is now 4.5 shares; at the
current price of ₹370, the total
value is ₹1,665 — that’s a gain of
nearly 40 per cent in about
nine months.

While it’s hard to ascertain
how much of these gains are at-
tributable to the bonus issues,
it’s fair to say that they would
add to the already positive sen-
timent in the stock. While the fi-
nal price at which the stake sale
happens remains to be seen, it’s
safe to surmise that the govern-
ment has cut itself a neat,
timely deal.

Smart steps 

help Centre cut 

a neat deal

Value of govt stake in HPCL: Recent
bonus issue causes confusion 

ANALYSIS

The HPCL stock, on a roll, more than trebling over the past three

years, too seems to have got a shot in the arm from the bonus

announcements V GANESAN 
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Bengaluru, July 27

TripFactory, an online travel ser-
vices company, plans to set up
around 1,000 ‘Holiday’ stores in
the next five years under its
franchise programme. The
company recently launched its
first store in Bengaluru.

The firm is funded by Aarin
Capital, co-founded by TV Mo-
handas Pai, and is planning to
position itself as an inbound
and outbound travel operator.

TripFactory Holiday stores
are to operate in an ecosystem
which is designed to provide
consumers not just a hassle-
free holiday buying-experi-
ence, but an also experience
that will help consumers feel
and visualise their holiday in
detail, with all the required clar-
ity in place, the company said.

“The company’s business
model revolves around tech-
based intelligent interfaces,
driven by language-processing
algorithms. The machine-learn-
ing programme at the back-end
allows consumers to truly cus-
tomise their holidays with just
simple text-based queries ex-

pressing their holiday needs,”
said Amit Aggarwal, co-ounder
and CEO, Trip Factory.

Aggarwal said: “For the first
time, our stores will be backed
by technology that will enable
them to instantly create a truly
customised holiday. This, in
turn, is backed by best prices
from our suppliers and airline
partners so that consumers
know they are always getting
the lowest price.”

The company’s franchises
are to benefit from its brand
presence, consumer loyalty,
project management support,
marketing support, lead gener-
ation by brand and TripFact-
ory’s proprietary technology
driving the operations. “The
ROI (Return on Investment) for
franchisee owners will be up-
wards of 72 per cent,” Aggarwal
said.

Talking about the opportun-
ity explosion in the travel and
tourism segment, investor Pai
said: “The sector’s contribution
to India’s GDP is expected to in-
crease to $275.2 billion by 2025.
Strategically, this will help de-
centralise and diversify our rev-
enue channels and open up
more possibilities for growth,
and provide a wider brand out-
reach to consumers. As a result,
we are better equipped to lever-
age and be a significant part of
this growth opportunity.”

TripFactory aims at 1,000
franchise stores in 5 years 
Online travel

services firm

launches first 

store in Bengaluru
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Mumbai, July 27 

Axis Bank on Thursday said it
is set to acquire mobile wallet
FreeCharge for $60 million
(₹385 crore) in an all-cash deal
from its parent Snapdeal. 

The deal, subject to regulat-
ory approvals, marks the first
acquisition of a digital pay-
ments company by a bank in
India. Post deal, 200
FreeCharge employees will be
absorbed by Axis. 

The $60-million sale marks
a significant erosion of value
for FreeCharge, which Snap-
deal had bought in 2015 for
$400 million (₹2,500 crore)
to shore up its online pay-
ments play. 

For Axis Bank, which has
been a leader in key payment
modes such as mobile bank-
ing, credit, debit and forex
cards and UPI payments, the

deal could turn out to be a
value addition — most of its
peers have been unable to
make inroads in the mobile
wallet category.

“Payments are at the core of
our retail strategy,” said Axis
Bank CFO Jairam Sridharan.
The bank will double its cus-
tomer base after adding
FreeCharge’s registered wal-
let users of 50 million, he ad-
ded. 

“About 75 per cent of

FreeCharge users are below
the age of 30 and up to 85 per
cent of its active users access
to financial services from a
mobile device.” 

“New age customers are di-
gital-native, mobile-first, who
prefer one-click payments
products and anywhere bank-
ing,” said Axis Bank CEO
Shikha Sharma, adding that
the bank wants to leverage
the agile nature of a start-up
with the stability of a bank. 

To pay $60 million

for mobile wallet

owned by Snapdeal 

New inroads Axis Bank CEO Shikha Sharma at a press conference in

Mumbai on Thursday SHASHI ASHIWAL

Axis Bank ups digital play
with FreeCharge buy 

SANGEETHA CHENGAPPA

Bengaluru, July 27

Axis Bank, India’s third
largest private sector bank, is
set to acquire digital pay-
ments company FreeCharge
from its parent Snapdeal for
$60 million, making it the
first acquisition of a digital
payments company by an In-
dian bank. The transaction is
expected to conclude by the
end of September. 

The deal will give Snapdeal,
a cash-strapped online mar-
ketplace, the much required
runway for day-to-day opera-
tions, until it finalises a sep-
arate deal to get acquired by
rival Flipkart. 

The Flipkart deal has been
in the works for four-five
months, and is currently in
the final stages of receiving
approval from minority
shareholders.

With today’s deal, Snap-
deal will get back just a frac-
tion of the $400 million it

forked out in April 2015 to ac-
quire FreeCharge, which was
then counted as one of the
largest start-ups deals. 

The e-tailer, which has had
scant success in raising funds
over the past 12-18 months,
went ahead with the Axis
Bank ofer despite receiving a
higher albeit late bid of $70-
80 million from Amazon, sur-
prising many. Market leader
Paytm had also made an ofer
of $10 million to acquire
FreeCharge.

While analysts point out
that the Paytm bid was
largely made to acquire a
strong tech team and oust
competition, sources in-
volved in the deal told Busi-
nessLine the Paytm ofer was
way below shareholder ex-
pectations. 

“We decided to go ahead
with the Axis Bank ofer des-
pite receiving a higher bid
from Amazon, as we were
already in advanced stages of
talks with Axis Bank. 

“The consensus was to go
ahead with it rather than
start the whole process of
due diligence with a new of-

fer that could take a few
months to conclude,” said a
source.

Snapdeal had come close
to raising fresh funds from
existing and new investors
many a time in the last few
months, but the deal never
came through. Last Decem-
ber, it was in advancedtalks
with global payments plat-
form PayPal for $200 million

in exchange for a significant
minority stake, which again
fizzled out.

“Masa (Masayoshi Son,
head of SoftBank Group Corp,
the biggest investor in Snap-
deal) wanted to pump $1 bil-
lion into Snapdeal at a $2-bil-
lion valuation in January, but
it didn’t come through be-
cause the early investors re-
fused to accept the low valu-
ation and were hung up on
the $6.5-billion valuation it
hit in February 2016, when it
raised $200 million from
Ontario Teacher’s Pension
Plan and others. 

“By then Snapdeal had
stopped investing in
FreeCharge, resulting in the
loss of a large chunk of cus-
tomers, sounding its death
knell,” revealed a senior exec-
utive from FreeCharge. 

FreeCharge, a recharge
platform when Snapdeal ac-
quired it, received over ₹500
crore in investments that
helped it develop a strong
payments technology plat-
form. When it was decided to
put FreeCharge on the block,
an additional $20 million in-

vestment was announced in
March to dress up the com-
pany to make it more sale-
able. 

Analysts and FreeCharge
insiders are of the opinion
that FreeCharge is fairly val-
ued by Axis Bank, as it is be-
ing acquired for its strong
payments technology engine
and not for the business it is
expected to generate.

Large user base
Amazon and Paytm’s loss is
Axis Bank’s gain, as it now
gets on board over 50 million
FreeCharge registered wallet
users and over 2,00,000 mer-
chants. 

“The future of consumer
banking lies in the hands of
the mobile-first generation.
With FreeCharge, Axis Bank
has acquired a massive mo-
bile-first customer base and a
strong tech platform which
will provide the biggest dif-
ferentiator, allowing the
bank to surge ahead of com-
petition with superior con-
sumer-friendly oferings,”
said N Suresh Pai, former Ex-
ecutive VP of IndusInd Bank.

Amazon offered

$80 m, but it came

in too late

Why FreeCharge said yes to Axis despite better bids 

WX
The majority opinion is

that FreeCharge is fairly

valued by Axis Bank, as

it is being acquired for

its strong payments

technology engine and

not for the business it is

expected to generate.

VIDYA RAM

London, July 27 

Britain and India have the po-
tential to expand post-Brexit
trade in the auto sector, the
head of the body represent-
ing British manufacturers
said, as exports of UK-made
cars to India rose 8.3 per cent
in the first half of the year,
while those of Indian-made
cars to the UK nearly doubled. 

The 8.3 per cent rise in sales
of UK cars was driven by in-
creased demand for British-
made luxury cars in India. 

Mike Hawes, Chief Execut-
ive of the Society of Motor
Manufacturers and Traders
(SMMT), said there are many
opportunities for growth in
areas such as in the develop-
ment of autonomous, con-
nected vehicles, as well as in
the Indian after-market seg-
ment. 

“The UK currently has a neg-
ligible part of that market in

India but we have a lot of ex-
pertise and there are a lot of
products that could be de-
veloped,” he said in an inter-
view with BusinessLine in Lon-
don. “We want to develop
those relations but obviously
it has to be mutual.” 

High tariff regimes
However, he added that rais-
ing sales of British-made lux-
ury cars — for which there is
greatest demand in India —re-
mained limited with high tar-
if regimes still in place. He
also expressed his reserva-
tions about the potential for
changing this in the wake of a
free trade agreement between
the two countries. “One
would hope so but his-
tory would suggest it’s
going to be incredibly
diicult,” he said. 

His comments
came as the SMMT
said UK car pro-

“The UK automotive in-
dustry is in particularly chal-
lenging times in terms of pro-
duction, new cars sales and
level of investment,” said
Hawes. Investment in the first
six months of 2017 stood at
around £350 million, com-
pared to £2.5 billion annually
between 2012 and 2015 and
£1.66 billion in 2016. 

“In pure figures the level of
investment committed has
declined — if you match that
with anecdotal evidence we
find they say we are ‘waiting
to see’, they are looking for
more clarity on what the fu-
ture relationship is going to
be in our future markets. Clar-
ity is needed as soon as pos-
sible,” he said. 

“The investments you make
now you realise in terms of
production in around four
years, so for the time being we
are ok but once you get to
2020, 2021 it’s greyer.” The
SMMT has been pushing for
interim arrangements that
maintain access to the single
market and customs union to
avoid a clif edge situation.
‘We are totally integrated with
the European automotive in-
dustry — the future relation-
ship we have is fundamental
to our continued success. We
need to maintain the barrier
free trade that we currently
enjoy,” he said, adding that re-
verting to WTO terms, which
would result in a 10 per cent
tarif on vehicles and a 4.5 per

cent tarif on parts, will be dis-
ruptive to the supply chain. 

Access to talent
He added that access to global
talent — from Europe and bey-
ond — would be crucial. Cur-
rently one in 10 workers in the
UK car industry is a non-UK
national.

“There are 5,000 vacancies
we can’t fill…we need to be
able to bring in talent often at
short notice, not necessarily
just for highly skilled workers
but semi skilled workers too.”

Of the government plans to
ban the sales of new conven-
tional diesel and petrol
vehicles by 2040, Hawes said
it is a “heavy handed meas-
ure” and that the government
needs to ensure the right
policies are in place to facilit-
ate a shift to greener alternat-
ives. This can be done by
providing infrastructure, a
tax system that encourages in-
vestment, and incentives for
consumers to switch. On this
too clarity is needed, and
soon, he added. 

Indian after-market segment is attractive,
says chief of UK automakers’ body

‘Britain, India have potential to expand auto trade post-Brexit’
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“We are totally integrated with the European

automotive industry — the future relationship we

have is fundamental to our continued success. We

need to maintain the barrier free trade that we

currently enjoy.”

MIKE HAWES 
Chief Executive, Society of Motor Manufacturers and Traders
(UK)
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duction fell 2.9 per cent in the
first half of 2017, as demand in
Britain declined, which it at-
tributed to the current uncer-
tainty around the Brexit nego-
tiations. The industry is also
dropping its ambition of pro-
ducing 2 million cars a year by
2020. 
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Kolkata, July 27 

The implementation of GST
has opened wide opportunit-
ies for Exide Industries, ac-
cording to the country’s
largest automotive battery
maker.

Exide’s product prices have
come down 1.7 per cent on an
average since the July 1 rollout
of GST. The price reduction,
however, comes on the back
of a near 7 per cent hike in bat-
tery prices in the October-
December quarter in 2016.

Exide has also launched a
mass brand ‘Dynex’, priced
approximately 15 per cent
lower than the mother brand.
It is targeted at small busi-
nesses and other segments in
the replacement market that
prefer low-cost oferings over
branded products.

According to Gautam Chat-
terjee, MD and CEO of the
company, organised players
are expected to benefit the
most from the new tax re-
gime. “With GST coming in,
the unorganised players are
expected to find it diicult to
avoid compliances. Automat-
ically, then, the cost diference
between organised and unor-
ganised sectors will come
down and many from the un-
organised sector will move
out. Hence, organised players

will find more breathing
space,” he told reporters on
the sidelines of the com-
pany’s 70th AGM. 

The unorganised sector oc-
cupies nearly 35 per cent of
the replacement market — or
7 million battery pieces out of
the 20 million sold annually.

Chatterjee expects Dynex to
cater to the segment that
would look to shift to
branded oferings due to a
smaller price diference. Exide
envisages a ₹1,100-crore capex
this year including that of the
Haldia unit, and another ₹100
crore towards setting up of a
smelter unit there. 

It is also exploring tie-ups
to make lithium-ion batteries
for electric vehicles. As of now
the Hero Group has evinced
some interest. Exide will also
look at “improved oferings”
in the e-rickshaw ( also called
Totos) category.

Profit down 3.5%
Exide, meanwhile, reported
an over 3.5 per cent decline in
net profit to ₹189 crore for the
first quarter ended June 2017,
against ₹196 crore in the pre-
vious-year period.

The dip in profit came des-
pite the company reporting a
near 5 per cent jump in
turnover to ₹2,390 crore
(₹2,280 crore).

Exide sees business getting
charged with GST rollout 

Gautam Chatterjee, MD and CEO, Exide Industries, at the company’s

AGM in Kolkata on Thursday DEBASISH BHADURI 

PT JYOTHI DATTA 

Mumbai, July 27 

Healthcare major Abbott
Laboratories is looking to set
up a virus surveillance centre
in India, its third outside the
US, after China. 

The initiative will help map
both known and “unkown”
viruses, said Chicago-based
Sushil G Devare, who was part
of Abbott’s team that de-
veloped the Elisa test to dia-
gnose HIV in the US way back
in the early 1980s. 

“In India we are going to do
it little bit diferently,” said
Devare, Director (Diagnostic
Research), in that the blood
samples will be collected in
India, screened and analysed
here. “They will remain in In-

dia. They will be tested in In-
dia using all the diferent kits
and so on. The surveillance
will be done right in India,” he
told BusinessLine. 

This would be a departure
from the present practice of
sending samples from across
the world to Abbott’s Chicago
centre that holds about
60,000 samples since it was
started in the 1990s. 

Like in China which already
houses a virus surveillance
centre, Indian rules too do not
favour the sending of blood
samples overseas.

The plan in India is to col-
laborate with an academic in-
stitution here, Devare said,
unwilling to divulge names
and financial investment de-

tails, as discussions are still
under way. 

Global outbreaks
The proposed India surveil-
lance centre gains import-
ance as the global scientific
community and govern-
ments grapple constantly
with the outbreak and rapid
spread of bird flu, swine flu,
Ebola and, most recently, Zika. 

“Surveillance becomes a
very critical part of
everything — how you mon-
itor what’s going on in the
world and how you stay two
steps ahead of the viruses,”
pointed out Devare. 

The samples held at the
global centre include HIV and
HCV (Hepatitis C) and HBV

(Hepatitis B), for instance.
But surveillance is not just

to map the viruses, he ex-
plained, but to also monitor
how the existing ones are
changing.

“The advantage of having
these samples is whenever we
develop a new test we can take
out the samples to see that we
can detect all the viruses ei-
ciently,” he explained. 

Reemerging virus
Besides, if there is a new virus,
“we can screen these samples
again to see if the virus was
there in early days, he said,
adding that Zika, for instance,
is a “reemerging virus” that
had been known for a long
time in Africa.

Abbott may set up virus surveillance centre in India 
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New Delhi, July 27 

Tata Cofee on Thursday pos-
ted a 29.93 per cent drop in
consolidated net profit at
₹44.91 crore in the first
quarter ended June on lower
income. It had reported a net
profit of ₹64.10 crore in the
same quarter of last fiscal, it
said in a BSE filing.

The fall in net profit was be-
cause of poor income even as
expenses were maintained
lower in the said period.

Net income on a consolid-
ated basis declined to ₹372.13
crore in the first quarter of
this fiscal from ₹429.57 crore
in the year-ago period. Ex-

penses were at ₹309.49 crore
(₹336.17 crore).

Tata Cofee said the revenue
from the Eight O’Clock Cofee
Company — which is held
through its overseas subsidi-
ary — remained lower at $28.8
million in the first quarter of
this year as compared to $32.9
million last year.

The company also said it in-
fused ₹38.77 crore in its Viet-
nam-based subsidiary after it
received the board’s nod for
setting up a state-of-the-art
greenfield Freeze Dried In-
stant Cofee facility.

The company’s scrip fell
2.99 per cent to settle at
₹132.80 on the BSE. 

Tata Coffee Q1 net falls
30% on lower income 

P MANOJ 

Mumbai, July 27 

The oversight body to be set
up by the Centre under a new
law to manage and adminis-
ter 11 of the 12 major ports will
have wide scope and “full
teeth”, unlike the “toothless”
rate regulator it will replace. 

This has triggered a back-
lash from private cargo hand-
lers, who term it a “dra-
conian” step.

The Major Ports Adjudicat-
ory Board, to be led by a
presiding oicer and two
other members, will have the
powers of a civil court under
the Code of Civil Procedure,
1908, while trying a suit. It will
also be deemed a civil court
under Section 195 and
Chapter XXVI of the Code of
Criminal Procedure, 1973. 

While the existing Tarif Au-
thority for Major Ports (TAMP)
deals only with rate setting
for port trusts and private
firms operating at these

ports, the adjudicatory board
will have larger scope.

TAMP has been called a
“toothless” regulator since it
lacks powers to enforce its or-
ders. Private operators, either
individually or under the ban-
ner of the Indian Private Ports
and Terminals Association
(IPPTA), have often hauled
TAMP to court over its rate
cuts. Many such cases are yet
to be decided on by the courts
and till such time, private op-
erators get to levy rates pre-
vailing prior to the reductions
ordered by TAMP.

Sufficient competition
Private operators have been
lobbying for dismantling
TAMP, arguing that there is
“suicient competition” in
the sector for levying market
determined rates. 

The board of a port author-
ity will have the freedom to
set rates on its own for ser-
vices run by it, but with pro-

spective efect, according to
the Major Ports Authorities
Bill. The port authority will
also have powers to fix tarif
for prospective PPP projects,
which will only act as a refer-
ence tarif for purposes of bid-
ding. PPP operators will be
free to set rates based on mar-
ket conditions when they
start operations.

Hence, existing private op-
erators covered by the rate
setting guidelines of 2005,
2008 and 2013 and tarif or-
ders issued by TAMP under
such guidelines will continue
to be regulated by the new ad-
judicatory board. 

“This provision just results

in shifting the tarif fixation
responsibility to the same au-
thority under a new name,”
IPPTA, an industry lobby, said
while opposing the continu-
ation of tarif regulation and
fixation by the adjudicatory
board. “It is self-defeating.
Continuance of the function
of tarif fixation by the adju-
dicatory board is also, to con-
cessionaires in major ports,
discriminatory, given that
state ports which handle
more than 50 per cent of the
country’s EXIM trade have the
freedom of market determ-
ined tarif.” 

The provisions of this sec-
tion appear not only to em-

power the adjudicatory board
to perform the existing func-
tions of TAMP but in fact en-
larges the scope to include,
for example, adjudication on
disputes or diferences con-
cerning agreements between
major ports and private
operators.”

While the proposed law
vests the adjudicatory board
with judicial powers to decide
on disputes, it does not man-
date any PPP concessionaire
to refer disputes to the board.
It provides an option to PPP
concessionaires to refer dis-
putes arising out of conces-
sion contracts to the board.

“It is only when the con-
cerned party refers the dis-
pute to the adjudicatory
board, the order passed by it
would be final and binding on
disputing parties,” the Ship-
ping Ministry said while allay-
ing the fears of private operat-
ors. “This clause is very
draconian as it takes away the
right of the concessionaires
to approach the courts to seek
relief. This clause must be de-
leted,” IPPTA said. 

But private cargo handlers unhappy with

Major Ports Adjudicatory Board

New port regulator seen to enjoy wider scope, more ‘teeth’ 

BINDU D MENON 

Mumbai, July 27 

Armed with a strong line-up
of original content, Amazon
India’s video streaming plat-
form Amazon Prime Videos
said it will roll out three more
original series by the end of
this calendar year.

The move comes as its first
locally produced series Inside
Edge has found a favourable
audience both within the
country and outside. 

“We are looking to create
content which can also be
taken to the global market.
We are looking at rolling out
at least three more original
series by the end of this year.
Original content will be a key
diferentiator for us,” Nitesh
Kripalani, Director and Coun-
try Head, Amazon Video India,
told BusinessLine.

Amazon Prime was
launched in December last
year, when the company had
indicated it will be rolling out
close to 18 original series.

The OTT arm of the e-com-
merce giant has also
partnered with 40-50 content
creators and production
houses to enhance its ofer-
ings. The partnerships in-
clude production houses
such as Phantom Films (Star-
dust), Excel Media & Enter-
tainment, Big Synergy (Vish-
puri) and AIB. 

Amazon had signed con-
tent deals with Karan Johar’s
Dharma Productions, Mukesh
Bhatt’s Vishesh Films, and
Bhushan Kumar’s T-Series for
their entire existing and up-
coming films.

Speaking about Inside Edge,

Kripalani said the series has
the highest completion rate
of any show on Amazon Prime
Video. It is available in 240
countries. 

Original content is a
strategy that Amazon follows
in the global market too. It
has series such as Hitoshi Mat-
sumoto for Japan, You are
wanted in Germany and The
Man in the High Castle in the
US. 

Kripalani said the company
is evaluating regional con-
tent. “India is many countries
within a country. Stories are
diferent region wise and we
need to see what works in In-
dia. We are looking at regional
market but the current focus
largely is on the Hindi and
English content.” 

On whether the Amazon
Prime Video will be adding
sports as a genre, he said even
though it has introduced
NFL’s ThursdayNight Football
in the US market, it is still eval-
uating sports as a genre here. 

Amazon Prime Videos looking
to add more original titles

ZY
“India is many countries

within a country. Stories

are different region wise

and we need to see what

works in India.”

NITESH KRIPALANI 
Director and Country Head,
Amazon Video India
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Nokia profit surges 73% in Q2
Helsinki, July 27

Network equipment maker Nokia reported a

jump in profit on Thursday thanks to a patent

deal with Apple. Nokia's shares rose 5.5 per

cent after it posted second-quarter operating

profit of €574 million ($674 million), up 73 per

cent from a year ago. “We are actually taking

some share in the market ... early signs look

quite promising in terms of market share

development,” Nokia Chief Executive Rajeev

Suri told a conference call. Nokia's second-

quarter network sales fell 5 per cent from a

year earlier but total sales only decreased 1 per

cent to €5.63 billion, helped by a boost in

licensing royalties thanks to a deal with Apple

to settling a patent dispute. REUTERS

Mphasis net slips 6.5% in June quarter
New Delhi, July 27

IT company Mphasis today reported a 6.5 per

cent fall in consolidated net profit at ₹187.1

crore for the quarter ended June 30, 2017,

against ₹200.3 crore in the same period a year

ago, Mphasis said in a statement. Revenue

from operations increased 1.3 per cent to

₹1,535.9 crore for the quarter under review,

against ₹1,516.6 crore in the April-June 2016

quarter. During the reported quarter, the

company completed buyback of 17.4 million

shares with a total outlay of ₹1,103 crore, the

statement said. PTI

Twitter posts $116-m loss in Q2 
San Francisco, July 27

Twitter failed to boost its user base and saw a

drop in revenues in the past quarter, the social

network said. The message platform reported

a net loss of $116 million in the second quarter.

More significantly, Twitter reported its base of

monthly active users was unchanged at 328

million compared to the first three months of

the year and up just five per cent from a year

earlier. Twitter said revenues in the quarter

slipped five per cent to $574 million and ad

revenue fell eight per cent to $489 million. AFP

Huawei posts slower H1 sales growth 
July 27

Huawei, which is one of the world’s biggest

telecom gear makers, reported that sales grew

15 per cent to 283.1 billion yuan ($42 billion) in

the first six months of the year. That’s down

from 40 per cent growth a year ago. Consumer

sales, which includes Huawei’s smartphone

unit, expanded 36.2 per cent to 105.4 billion

yuan ($15.6 billion), compared with last year’s

41 per cent pace. Its smartphone shipments

rose 21 per cent to 73 million smartphones in

the first half. AP

QUICKLY

OUR BUREAU

Mumbai, July 27

The Aditya Birla group’s Idea Cel-
lular Ltd, the country’s third
largest telecom network pro-
vider by number of subscribers,
reported its third
straight quarter of
losses for the April-June
2017 period. It made a
consolidated net loss of
₹815 crore for the first
quarter this year, com-
pared to a profit of ₹220
crore in the same period last year.

On a standalone basis, operat-
ing revenue fell nearly 40 per
cent year-on-year to ₹1,875 crore
while operating margins fell
from 32.6 per cent to 23 per cent

in the intervening 12 months.
Idea’s revenue have been ravaged
by the entry of Mukesh Ambani’s
Reliance Jio from last September,
with the new entrant ofering ex-
tended periods of nearly free

data and voice services.
Idea responded with

aggressive tarif ofer-
ings, the company said,
“led by unlimited voice
and data bundled plans,
resulted in steep decline
of voice and mobile data

realisation rates. 
However, for the company, the

fall in realisation rates was
largely compensated by a sub-
stantial volume growth in both
mobile voice and data seg-

ments.” Mobile data rate saw an
unprecedented decline of 52.9
per cent, reaching to as low as 5.4
paisa/MB (vs. 11.5 paisa in Q4 FY17). 

The net debt as on June 30, 2017
stood at ₹53,920 crore, including
a large component of debt from
Department of Telecom under
‘Deferred Payment Obligation’
for spectrum acquired in auc-
tions. Idea and Vodafone India
are currently in the process of
merging their services to battle
RJio’s might and cash reserves;
the merger proposal recently re-
ceived the approval of the fair
trade regulator and is awaiting
the approvals of securities mar-
ket regulator and the stock ex-
changes. 

Idea reports ₹815-crore loss in Q1

INDO-ASIAN NEWS SERVICE

New Delhi, July 27

WhatsApp has garnered one bil-
lion daily active users around
the world who transfer over 55
billion messages and one billion
videos everyday, the company
said on Thursday.

The monthly active users of
Facebook-owned WhatsApp are
over 1.3 billion and it supports 60
languages globally. Over 4.5 bil-
lion photos are shared around
the world on WhatsApp every
day.

The introduction of video call,
Status (Posts that disappear after
24 hours), two-step verification
security and a revamp in design
has helped WhatsApp attract
more users since last year when
it had just one billion monthly
active users.

Facebook recently updated
the file sharing feature, letting
users to share a file of any
format. Users can also share mul-
tiple videos and photos at a time
and send files up to 100MB size. 

Users can now easily make
their text bold or italic and also
send GIFs which they can choose
from app’s in-built gallery.

Despite WhatsApp’s move to
adopt end-to-end encryption by
default for its billion users
around the world, rights groups
have termed the policies of the
instant messaging app too weak
to protect user privacy from gov-
ernments. 

WhatsApp garners
1 billion daily active
users globally

OUR BUREAU

New Delhi, July 27

HCL Technologies has reported a
₹2,171-crore net profit for the first
quarter of financial year 2017-18.
This is 6.1 per cent higher than
the ₹2,047 crore profit
reported in the corres-
ponding quarter of
fiscal 2016-17.

The company also
announced a dividend
of ₹2 per share. An oi-
cial statement said
that this is the “58th
consecutive quarter of
dividend payout.”

The rise in profits corresponds
with the 7.2 per cent increase in
revenue. The company reported
revenue at ₹12,149 crore for the
quarter ended June 30, higher
than the ₹11,336 crore top line in
the same quarter of the last fiscal.

C Vijayakumar, President &
CEO of HCL Technologies, said,
“This quarter, we also expanded
our EBIT margins from 20 per

cent to 20.1 per cent, through
continued superior execution in
our core business, integration
and assimilation of the acquired
entities, as well as our IP invest-
ments.” 

Headcount up
The company’s total employee
count too increased to 1,17,781 till

June 30 from 1,15,973 in
June 30 last year. Attri-
tion rates in IT services
came down to 16.2 per
cent during the first
quarter of the current
fiscal from 17.8 per cent
in the same quarter of
the last fiscal. 

The attrition in busi-
ness services, however,

rose to 6.7 per cent during the
quarter under consideration in
the current fiscal from 6.1 per
cent in the corresponding
quarter of the last fiscal.

Net income margin, however,
decreased marginally to 17.9 per
cent during the quarter under
consideration. This stood at 18.1
per cent in the corresponding
quarter of financial year 2016-17.

Announces dividend

of ₹2 per share

HCL Tech Q1 
net rises 6.1% 
to ₹2,171 crore

C Vijayakumar, CEO

INDO-ASIAN NEWS SERVICE

San Francisco, July 27

Clocking over two billion
monthly active users, Facebook
has posted a net income of
$3.89 billion in second quarter
of 2017 — up 71 per cent from

the same quarter last year. Rid-
ing on increased mobile video
ad sales, Facebook stocks hit re-
cord high as total revenue was
up 44.8 per cent to $9.32 billion,
the company said in a
statement.

“We had a good second
quarter and first half of the
year. Our community is now
two billion people and we’re fo-
cusing on bringing the world
closer together,” said Facebook
CEO Mark Zuckerberg.

The daily active users were
1.32 billion on average for June,
an increase of 17 per cent
year-over-year.

Facebook currently employ-
ees 20,658 people — an increase
of 43 per cent year-over-year.

With 2 billion users, Facebook profit jumps 71% in Q2

INDO-ASIAN NEWS SERVICE

Seoul, July 27

South Korean tech giant Samsung
Electronics on Thursday reported a
second quarter net profit of 11 trillion
won ($9 billion), up 89 per cent year-
on-year, the company said in a state-
ment here.

Samsung’s operating profit
reached a record level of 14.1 trillion
won, up 72.7 per cent. Its turnover
also hit a record high, achieving 61
trillion won, up 19.76 per cent, Efe
news quoted the statement as
saying.

In the second quarter, the divi-
sions producing semiconductors
and components boosted the com-
pany’s accounts by jointly achieving
42.83 trillion won in revenue, which
is 40.7 per cent more than in the
same quarter of 2016.

The sales revenue of the company’s
mobile division is also up 13 per cent
to 30 trillion won following the good
public reception of the latest Galaxy
S8 and S8plus high-end models, but
its operating profit was reduced due
to an increase in component costs.

Samsung’s Q2 
net profit hits
record high

Foxconn to build $10-b plant in US
Washington, July 27

President Donald Trump will unveil a $10-

billion US investment by Apple supplier

Foxconn to build a plant in Wisconsin, the

White House has said. According to a senior

White House official, building the plant —

which will make LCD panels — will create at

least 3,000 jobs in the midwestern state. The

White House was quick to stress Trump’s

influence and involvement in making the deal

happen. AFP

Donald Trump, US President, with Terry Gou,

Chairman of Foxconn Technology Group, in

Washington, DC BLOOMBERG

URVASHI VALECHA

Mumbai, July 27

Feature phone manufacturers in
India are being compelled to
start integrating LTE technology
into their handsets after Reli-
ance Jio announced its plans to
launch low- cost 4G feature
phones. 

Akshay Dhoot, CEO of Video-
con Mobiles, said: “We have de-
veloped a feature phone with 4G
but we are still in the process of
launching it.” He believes that
Jio phones could, to a certain ex-
tent, hamper sales of Videocon
feature phones but in the long
run, it wouldn’t make much of a
diference since Videocon has
shifted its focus on smart-
phones.” 

According to his estimates, Jio
with its array of plans would be
able to capture approximately
25-30 percent of the feature
phone markets.

“In the end, we would have to
take Jio as just one more compet-
itor in the market,” Dhoot ad-
ded. 

Gaurav Nigam, Product Head
at Lava International, said his
brand is ready to face the intense
competition in the segment. “ To
ensure that we stay ahead of the
curve, we started our journey by
building a robust sales and dis-
tribution infrastructure.” 

Lava, as a part of their sales

strategy, plans to increase their
sales workforce by this year-end.
Apart from focussing on just re-
tail and distribution, Lava would
be launching their new 4G com-
patible feature phone called
Lava 4G connect M1 which they
airmed would be an afordable
range for their users. 

Potential tie-ups 
Pavel Naiya, Senior Analyst,
Counterpoint Research, told
BusinessLine that telecom oper-
ators may tie-up with handset
manufacturers and come up
with the competitive plans to
counter Jio. 

Overall mobile phone market
shipments in Q1 2017 was 56.6
million units with a marginal se-
quential dip of 3.2 percent. Fea-
ture phones registered 29.7 mil-
lion units in Q1 2017 with a 9.4
per cent decline over previous
quarter, according to IDC. 

Jaipal Singh, Senior Market
Analyst, IDC India, said, “There
will be good number of people
migrating to Jio. However, it will
not be disruptive or a category
killer. The entire segment — 50
per cent of feature phone mar-
ket is less than ₹1,000. Use cases
have been very diferent for
these. Internet is not a priority
for them. Most people are not
even aware of how to use inter-
net and what to do with it.”

RJio effect: Feature phone
makers gearing up for 
low-cost 4G phones

The company’s Infrastruc-
ture Services segment, which
contributes about 40 per cent
to revenues, showed a sequen-
tial revenue growth of 1.7 per
cent in constant currency
terms (vs. 0.9 per cent in the
March 2017 quarter).

The engineering and R&D
services, which has been a
growth driver for the company
over the last few quarters, re-
corded a 7.9 per cent growth.
On a y-o-y comparison, growth
in the segment is a robust 34.7
per cent.

In terms of verticals, all of
them but for public services
and telecommunications, pos-
ted a revenue growth (sequen-
tially, in constant currency
terms). 

The largest vertical – manu-
facturing — recorded 3.3 per
cent revenue growth. This was
lower than the 6.3 per cent
growth recorded in March 2017
quarter, but given that the y-
o-y growth stood at 18.2 per
cent, the performance is
heartening.

The company added a few
large clients – 3 in the $30 mil-
lion-plus bucket and 1 in the

RAJALAKSHMI NIRMAL

BL Research Bureau

HCL Technologies has de-
livered a better performance
than its larger peers. In the
June 2017 quarter, revenue
growth in constant currency
terms was 12.2 per cent. This is
higher than Wipro’s 3.4 per
cent growth and a 6-plus per
cent growth managed by In-
fosys and TCS.

Sequential growth during
the quarter in dollar terms,
too, was stronger than others’.
It was a growth of 4.1 per cent
for HCL Technologies while
others managed only 2-3 per
cent growth.

The outperformance is
thanks to a strong growth in
revenue from the US. Unlike In-
fosys and TCS which showed an
under 2 per cent (sequential)
revenue growth (in constant
currency), for HCL Technolo-
gies, growth in the US geo-
graphy was 3.8 per cent (com-
pared to same quarter last
year, it was a growth of 16.9 per
cent in revenue).

$40 million-plus bucket. How-
ever, it appears like it was bet-
ter client mining that helped
the growth in revenue during
the quarter. Revenue from ex-
isting clients contributed to
97.6 per cent in the June 2017
quarter, up from 92 per cent in
the March 2017 quarter and 96
per cent in the same quarter
last year.

Margin surprise
Operating profit margins were
reported at 22.07 per cent, an
improvement from 21.98 per
cent in the previous quarter on
improved operational ei-
ciency. 

Infosys, TCS and also Wipro
had reported a margin con-

traction of 50-200 basis points.
HCL saw attrition decline to
16.2 per cent in the June 2017
quarter from 16.9 per cent in
the March 2017 quarter and 17.8
per cent in the June quarter
last year.

HCL Technologies has main-
tained its revenue guidance
for 2017-18 at 10.5-12.5 per cent
(in constant currency). 

This increases the confid-
ence about its ability to out-
perform its peers on a sustain-
able basis. Over the next three
quarters, if the company con-
tinues to see traction in orders
in infrastructure and engin-
eering services segments,
achieving the guidance will
not be a tough task.

Buoyed by US revenue growth and exposure 

to infra management, engineering services 

Software firm stands out from the rest

COMMENT

INDO-ASIAN NEWS SERVICE

New Delhi, July 27

Reliance Jio has written to the
telecom regulator slamming in-
dustry body Cellular Operators’
Association of India’s (COAI)
views on interconnection usage
charges when two of its members
difered on the matter.

RJio, in a letter dated July 26,
said: “A plain reading of the said
letter reveals COAI’s deliberate
and wilful intent to subvert the
interconnection usage charges
consultation process at the be-

hest of the incumbent dominant
operators, that is, Bharti Airtel,
Vodafone and Idea.”

The COAI had written the letter
on July 22, when two of its mem-
bers — RJio and Aircel — difered
in their views from incumbent
dominant operators (IDO).

RJio, in its letter, said COAI’s
views in its letter are completely
against the “interests of con-
sumers, anti-competitive and
hinder the adoption of newer
technology”. It said: “COAI is mis-
leading the Authority and other

stakeholders by twisting and giv-
ing diferent colours to the facts.”

“In view of the foregoing facts
and submissions made, it is sub-
mitted that this is nothing but
one in a series of actions taken by
COAI to lobby for the IDOs to
delay the consultation process
for review of IUC charges and be-
fuddle TRAI in reaching a logical
conclusion, so that these operat-
ors continue to enjoy windfall
subsidy through IUC at the cost of
consumers and other/new oper-
ators,” the letter said.

Reliance Jio writes to regulator slamming
COAI’s views on interconnection charges
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S
ound-byte reductionism of public dis-
course has made it easy for political
parties to create false binaries to suit their
aims. In the latest instance of the Bihar

Chief Minister Nitish Kumar’s re-adoption of the
Bharatiya Janata Party, the chief protagonists have
carefully framed a facetious narrative that paints
the Grand Alliance as a basically corrupt but ap-
parently secular coalition while the BJP is syn-
onymous with cleanliness and honesty. As is the
case with political messaging in general, the real-
ity is more complex and has less to do with prin-
ciples and ideology than opportunism and per-
sonal ambitions. Nitish Kumar’s aim in the move
to “renounce” the chief minister’s post was
simple: to signal that honesty is above material
considerations of power. According to his just-ap-
pointed deputy chief minister, Sushil Kumar
Modi, the charges against Lalu Prasad and Tejaswi
Yadav were, in fact, first exposed by the JD(U). It is
thus hard to imagine that Nitish was unaware of
Lalu’s corruption when he rode on his back to
power after shunning the BJP for allegedly failing
to protect secularism.

That brings us to what seems to be the real
motive behind Nitish choosing this precise mo-
ment to desert the “secular” camp and join forces
with Prime Minister Narendra Modi. The astute
politician clearly believes that secularism is not so
marketable now that Modi is dominating popular
consciousness. Some of Nitish’s utterances, espe-
cially those concerning the failure of the Congress
to find an alternative discourse and vision for In-
dia, almost inadvertently reflect his true belief —
that the opposition alliance that he has been pro-
moting at the national level is a non-starter. In this
context, with the ruling BJP tightening its noose
around all efective political opponents, Nitish
chose the safer side with better future prospects.
“Communalism”, a charge he levelled at the BJP
during the anointment of Modi as its prime min-
isterial candidate, is not so relevant or politically
saleable in the present context. Just as “secular-
ism” was irrelevant when he was railway minister
and the bogeys of the Sabarmati Express were gut-
ted in Godhra in February, 2002. Even the stat-
utory enquiry was not ordered by Railway Minis-
ter Nitish Kumar.

Indeed, the Bihar chief minister is a master
salesman who can market secularism or corrup-
tion depending on which side he is on. That
brings us to the alacrity with which the Prime
Minister tweeted his approval of Nitish’s decision
to “join the fight against corruption” and enlisted
him into the NDA. Not only does it facilitate the
BJP’s conquest of Bihar but it is tailored to embel-
lish the dominant narrative that Modi is the lone
political titan combating corruption in public
life. With Nitish being his lieutenant in Bihar,
Modi has pulled the rug from beneath the Ma-
hagathbandhan. As is evident from his re-appoint-
ment as chief minister in less than 24 hours after
he had resigned listening to his “voice of con-
science”, Nitish’s moves have even less to do with
ideology and beliefs.

The chameleon
By re-adopting the BJP in the name of fighting

corruption, Nitish Kumar proves he can market
secularism or corruption to suit his interest 
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PRITAM BANERJEE

F
irst the good news! Post-
GST, the elimination of
checkposts by almost all
states has resulted in a sig-

nificant reduction in waiting time.
Reports indicate a reduction
between 3 to 7 hours leading to a 10-
16 per cent increase in road trans-
port eiciency . 

But this is only the first step to-
wards developing a national re-
gime that governs the movement of
goods in the GST environment. The
diferences between the State and
Central governments, and between
the States, on the rules and format
of a national document or e-waybill
to be used for declaration of move-
ment of goods, needs to be re-
solved. In addition, a national IT sys-
tem for generation and
administration of these e-waybills
needs to be put in place. The oicial
deadline for rollout of a uniform
national e-waybill and
associated regulations
governing the move-
ment of cargo is October
1, 2017. In the meantime,
each State follows its
own system of rules and
enforcement. 

What are some of the
concerns around rule-
making for goods movement in In-
dia? And how would that poten-
tially help or create operational
challenges in the future? 

Easing the way 
The e-waybill would emerge as the
most intensively used declaration
document in India. Since all goods
subject to GST that move on the
road would have to potentially cre-
ate an e-waybill, this would means
millions of such e-waybills being
generated every day. Thus the rules
and format from an ‘ease of doing
business’ point of view is import-
ant. 

Currently there are some chal-
lenges. First it requires generation
of e-waybill even for intra-State
movement. This means that even
very short-haul movement of
goods, or pick-up of shipments by
courier from the door of individual
shippers also fall within the ambit
of the e-waybill. Since such move-
ments were earlier exempt from
the requirement in most States, it
adds a layer of transaction costs
that did not exist before. Imagine a
courier at your door having to first
prepare an e-waybill and submit-
ting it to an IT platform before it can
move with the product! 

Second, the draft rules exempt
shipments below ₹50,000 from the
e-waybill. However, it still requires a
truck that carries shipments col-
lectively valued at more than
₹50,000 to generate e-waybills for
each of the individual shipments in
the truck, even if they are valued at
less than ₹50,000. This would

mean shifting the re-
sponsibility of generat-
ing the e-waybill from
the shipper to the trans-
porter. While this exemp-
tion is supposed to give
relief to businesses from
generating e-waybills for
every small transaction,
shifting this burden to

transporters defeats the purpose. 
Another challenge is for the

transporter to change the vehicle
number every time the shipment
changes trucks. In a hub and spoke
model, where a single shipment
might change trucks several times,
this substantially increases the data
entry requirements and could po-
tentially lead to delays as trucks as-
signed for a particular route are of-
ten decided on at the last minute. 

The rules conundrum 
While businesses can chose to file
an e-invoice (called INV1) or a phys-
ical invoice for the actual transac-

tion, the online e-waybill is mandat-
ory. The logic is that the e-waybill
provides an electronic trail and
second check for all transactions.
But this is counter-intuitive. Why
not insist on only electronic in-
voices in first place? 

If the idea behind not insisting
that businesses file electronic in-
voices and retain the choice of gen-
erating physical invoices was to re-
duce the burden of online
compliances, then the requirement
of an online e-waybill defeats that
objective, that is, businesses would
still have to generate e-waybills on-
line with the same data. 

A better way forward would have
been to insist on all invoices being
filed online and using the online in-
voices as the de-facto e-waybill. A
simple e-waybill would have been
the truck manifest listing the elec-
tronic invoice numbers of the
goods it is carrying. This would
have not even required the vehicle
number to be recorded, thereby
eliminating the need for updating
the vehicle number in the e-waybill
every time shipments change
trucks. 

Trucks are not stopped only by
tax-related check-posts. Seventeen
diferent laws regulate the move-
ment of goods in India. Transport-

related regulations that check for
fitness of the vehicle, overloading,
and a host of other transport regu-
lations is one major reason trucks
are stopped and inspected. Regula-
tions related to the transport of
hazardous goods, forest produce,
commodity-specific controls and so
on are some of the other reasons
why trucks could be stopped or in-
spected. 

Is there a way by which we can
move towards an integrated system
of checks and inspections? Given
the evolution of the GST e-waybill
and the development and expan-
sion of the VAHAN database of the
ministry of road transport, an in-
tegrated system is definitely pos-
sible. 

VAHAN database has all the relev-
ant data related to the vehicle: fit-
ness certificate, registration, per-
mits, etc. Since all 17 regulations are
concerned with either the goods a
vehicle is carrying or the vehicle it-
self, the e-waybill declaration and
VAHAN together can serve as a ‘com-
prehensive declaration’. 

An integrated system
Imagine a system whereby a simpli-
fied RFID-enabled e-waybill, that is
essentially a list of electronic in-
voices declared in the GST network,

and RFID chip-enabled number
plate of the vehicle tagged to the
VAHAN database approaches a
modern automated check-point.
The check-point does not stop all
trucks; it picks 10-15 per cent of
trucks on a random basis for
checks. All that a truck driver does is
scan the e-waybill while the num-
ber plate is automatically scanned
and read. 

The oicer would have all the in-
formation related to the truck and
the shipments on her screen. Any vi-
olation would be backed by strict
and heavy penalties. In order to
check for overloading, the ap-
proach to this modern automated
checkpost would be equipped with
weigh-in motion technology that
monitors overloading as the truck
passes by. 

A taskforce for the seamless
movement of goods has been set up
by the Government to consider re-
forms backed by technology solu-
tions. This would revolutionise one
of the most abused and opaque as-
pects of law enforcement in India. 

However, technology integration
is just one aspect of reform. Strict
norms are needed to ensure fair-
ness and transparency of enforce-
ment. For this the following ground
rules can be considered: all physical
inspection of goods to be subject to
CCTV camera recording; and all
challans to be issued electronically.
If an oicer over-rides the systems-
based, risk-managed, random
check, and uses discretion to stop a
vehicle, this needs to be registered
with full reason and final outcome
of all checks and inspections. Data
related to such stops should be
made subject to the RTI Act. Clearly,
more work is needed in these re-
forms. 

The writer is a senior director for

Corporate Public Policy, responsible

for South Asia region, Deutsche Post

DHL Group. The views are personal

Streamlining the processing and use of e-waybills and combining them smartly with the VAHAN database is a good way to go

What you think Is not exactly what you getSIHASAKPRACHUM/SHUTTERSTOCK.COM

Transporting goods is still a bumpy ride 

M
antriji looked up from
the clutter of financial
dailies spread over his
large mahogany desk

as the Mukhya Aarthik Salahkar
strode into his chamber. His face
was grave and the samosa and
jalebi lay on the table untouched. 

The MAS’s excellent rapport with
Mantriji was legendary and the
whole of North Block knew that he
could walk into the latter’s cham-
ber any time with no more than a
knock on the door. Late evening
meetings, such as this one, based
on impromptu summons from
Mantriji were rare. And when they
did happen, it meant that some-
thing troubled him deeply.

“So, do you think he’ll cut?” Man-
triji dived straight into the subject,
worry writ large on his face. “The
financial dailies are unanimous
that he’s going to stay pat. Business-
Line’s editorial argues convincingly

that it’s high time he drops rates
but it also points out that he’s un-
likely to do so.”

“Ah, so that’s what it is,” the MAS
thought to himself, “now, how do I
break it to him gently that Bhaisaab
and his committee of learned men
in Mumbai are not likely to oblige?”

“Sir, you know that when the last
month’s inflation print came out, I
released a note on Twitter pointing
out how there’s been a paradigm
shift to low inflation in the eco-
nomy and that the last time we had
a similar reading was 18 years
ago....” the MAS began but Mantriji
cut him short: “Haan, I do remem-
ber that note which was all but ad-
dressed as ‘Dear Bhaisaab’, but it
seems to have had no efect.”

“I’m at my wit’s end and dread
the appointment in the PMO to-
morrow,” Mantriji confessed with a
sad look in his eyes. “God knows I’ve
tried every trick in the book. To en-
sure no one man could hold an en-
tire North Block to ransom we
formed the Mumbai Privileged
Committee (MPC) but Bhaisaab and
his institution seem to have cap-
tured the MPC as well!”

“I agree,” the MAS commiserated
with his boss. “I do remember how
we strategised to ensure that no

one from the south of the Vindhyas
would get into that chair now occu-
pied by Bhaisaab after our experi-
ence with the last three occupants.”
He chuckled quietly as he was a
curd rice eater himself.

“Haan, yaad hai na aapko, but how
did Bhaisaab also become like his
three predecessors?” Mantriji asked
with bewilderment. That brought a
smile to the MAS’s face though he
hid it quickly. He recalled how
North Block had used its soft power
in Bhaisaab’s oice canteen in
Mumbai by overhauling the menu,
dropping all dishes from the south,

especially curd rice, pesarattu and
avakkai, and introducing super soft
dhokla, khandvi and thepla. They
had even replaced paanagam with
chaas, and ofered aamras made
from the choicest Ratnagiri
Alphonsos.

Yet, the culinary changes had no
impact.

The MAS realised that Mantriji
was getting emotional and he had
to bring some realpolitik to the dis-
cussion. Mantriji was known to be a
no-nonsense person and his take-
down of pesky media fellows dur-
ing conferences was to be seen to be
believed. The only thing that could
turn the man into jelly was, well,
monetary policy. And understand-
ably so. How could he run the eco-
nomy if his partner in Mumbai re-
fused to play ball?

“I checked with some insiders in
the Mumbai complex,” the MAS
replied, “I believe Bhaisaab and his
friends in the MPC are concerned
about the rising prices of tomato in
Tiruchirapalli, pyaaj in Patiala and
coriander in Kannur. They feel that
inflationary expectations among
vegetable consumers is rising and
today’s BusinessLine has also not
helped matters with its screaming
front page story saying that tomato

prices will not fall until end of Au-
gust. Bhaisaab is also of the view
that the easing of inflation exclud-
ing food and fuel may be transient
in view of its underlying stickiness
in a situation of rising rural wage
growth and strong consumption
demand...”

“Oh, please, you sound like an
MPC member,” Mantriji admon-
ished the MAS. 

“So, Bhaisaab plans to hold rates
to make tomato and pyaaj cheaper?
What happens if aloo prices in
Ahmedabad, God forbid, rise or
baingan prices go up in Bengaluru
next? Will rates never fall in this
country?” Mantriji asked
plaintively.

The MAS decided to go in for the
kill: “That, Sir, is what is most likely.
So let’s import tomatoes, aloo,
bhendi, baingan, pyaaj and any
other vegetable we can think of.”

“Good idea,” Mantriji replied,
“but tell me, how long will I have to
walk alone to revive the economy?”

“Sir, remember the choice other-
wise is to have six learned men from
the MPC walking along with you,”
the MAS said with a wicked smile.

“Good Lord, no!” Mantriji pushed
back his chair. “I’ll go to Lodhi Gar-
dens all by myself. Now.”

Mantriji, monetary policy and tomatoes

RAGHUVIR SRINIVASAN

He would give anything to get the Mumbai Privileged Committee on his side, if only that were possible

Candid address

In his last televised address, Presid-
ent Pranab Mukherjee said that
the soul of India resides in plural-
ism and tolerance. He said it car-
ries with it a history of ideas, philo-
sophy, intellect, industrial genius,
craft innovation and experience.
India is a sovereign, socialist, secu-
lar, democratic republic. It guaran-
tees freedom of expression so long
as it is used constructively. 

India is now faced with huge
challenges and threats. These need
to be tackled with foresight, de-
termination, and purpose. The
new incumbent is known for his
knowledge, humility and simpli-
city. He has a tough job on his
hands to uphold the spirit of
India.
Srinivasan Umashankar
Nagpur

Blundering in Bihar

As expected the Nitish-Lalu honey-
moon did not last. However, Nitish

Kumar is one of the few leaders
with a clean record devoid of cor-
ruption charges. He brought good
governance to Bihar. But breaking
away from the BJP was a blunder.
Nitish and Narendra Modi are like
two sides of the same coin. While
Modi could gauge the people’s
mood, Nitish could not. Fed up 

The second blunder was joining
hands with Lalu Prasad Yadav, who
is famous for caste politics and
misrule in Bihar. The biggest blun-
der was making Jitan Manjhi chief
minister to woo dalit votes. Nitish
should realise that India’s youth
want jobs, economic growth and
development and are not inter-
ested in politics based on religion
and caste.
Veena Shenoy
Thane, Maharashtra

Nitish Kumar’s volte-facehas
dealt a big blow to Opposition
unity at the national level. As a
man who put Bihar on the traject-

ory of rapid economic develop-
ment and earned respect for his
unflinching commitment to
providing corruption-free gov-
ernance, Nitish was left with no
option but to take the high moral
ground following the emergence
of corruption allegations against
his deputy Tejashwi Yadav of the
RJD and his blatant refusal to put
in his papers.
M Jeyaram
Sholavandan, Tamil Nadu

Welcome decision

The decision of Anna University to
do away with the system of arrears
from the current academic year is
welcome. This will ensure discip-
line from students. Students must
understand that they enter into
the portals of colleges after paying
considerable fees. Hence, it is im-
perative they reap maximum re-
turns in the form of knowledge. 
S Ramakrishnasayee
Ranipet, Tamil Nadu

Think before speaking

This refers to ‘Kejriwal fined
₹10,000 by court for not respond-
ing to notice’ (July 27). It is a lesson
to the political class to be circum-
spect and weigh their words be-
fore levelling charges against
political rivals without evidence.
The Delhi chief minister and his
party spokespersons have an irre-
pressible penchant for making un-
substantiated accusations think-
ing they can come out unscathed.
HP Murali
Bengaluru

Wake up, TRAI

The editorial, ‘Inflection Point’
(July 27) is a timely reminder to the
Centre and TRAI to revisit and
overhaul the telecom policy. The
inspiration to serve maximum
customers and optimise scale of
economies is understandable but
RJio should not try to monopolise
the domain. RJio’s moves must be
appropriately moderated and the

right of the customer to join or opt
out must be vested only with
them. Otherwise, the big fishes
will subsume the small fishes and
the telecom turf will be controlled
by hidden systems and tricky tar-
ifs. 

Small operators are only li-
censees. They are authorised to op-
erate and not to make deals. The
policy responses in this direction
must be initiated forthwith to pre-
clude cartelisation. The licensed
operators must play within their
stipulated conditions irrespective
of their operational band-width
and business volume and hence
Bharti Airtel should also be re-
strained. The monopolistic tend-
encies of certain operators are
confusing customers because of
the mixed signals they send. TRAI
must wake up and do the needful
before customers are led further
astray by the murky deals. 
B Rajasekaran
Bengaluru

LET TERS TO THE EDITOR Send your letters by email to bleditor@thehindu.co.in or by post to ‘Letters to the Editor’, The Hindu Business Line, Kasturi Buildings, 859-860, Anna Salai, Chennai 600002.

Many deposit-taking companies are pulling a fast one
about the ‘yields’ they ofer in order to attract in-

vestors. For instance, DHFL which ofers an interest rate of 8
per cent per annum on 120-month cumulative deposits
compounded half-yearly, claims that the yield is 11.91 per
cent, when it’s actually 8.16 per cent. Others such as Shri-
ram Transport Finance Company, Mahindra Finance, PNB
Housing Finance and Sundaram BNP Paribas Home Fin-
ance also claim higher yields. What gives? 

They calculate the yields using the simple in-
terest formula. But that’s the wrong way to ar-
rive at the number. Yield, going by Finance
101, should be calculated using the formula

for compound interest. In a cumulative de-
posit, interest earned is reinvested and, in turn,

earns interest in the subsequent period. These periodic ad-
ditions to the capital need to be considered while calculat-
ing yield. The compound interest formula does that, the
simple interest one does not. Not just that, there are com-
panies such as SREI Equipment Finance that advertise
yields even on non-cumulative deposits where interest is
being paid at regular intervals. This goes against the
concept of yield which is typically associated only with cu-
mulative investments that benefit from compounding.

Advertising inflated yields or yields on non-cumulative
investments is mis-selling, especially in a low-interest en-
vironment, when fixed income investors are desperately
searching for safe investments and good returns. It’s time
the RBI and SEBI cracked the whip and specified the when
and how of calculating yields, ensured that deposit-takers
toed the line and withdrew misleading claims. Until then,
it is ‘buyer beware’. Check and calculate if the number is
right with the help of online calculators or the financial
functions in MS-Excel.

Anand Kalyanaraman Senior Assistant Editor

The yield trick
It’s simple: just based on the wrong formula

FROM THE VIEWSROOM
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ACROSS

01. Theatre device producing
blast of air (4-7)

08. Credit, fame prestige (5)
09. Make one go without (7)
10. Glazed coloured earthenware

(7)
11. Long-legged wading-bird (5)
12. Ignites (6)
14. Chit-chat (6)
18. Pay (5)
19. Exact copy (7)
21. Greek jar (7)
23. Heathen (5)
24. Girl flock-minder (11)

DOWN

01. Not sleepy (7)
02. Showing assent (7)
03. Stone craftsman (5)
04. One who sponges (6)
05. Heavy application of oil

paints (7)
06. OT priest (Books of Samuel)

(3)
07. Fracture (5)
13. Fawn-coloured silk fabric (7)
15. Coarse gravel (7)
16. Statements of grievance (7)
17. Deliver sermon (6)
18. Uses clothing (5)
20. Bagpipe player (5)
22. Fluid of suppuration (3)

ACROSS

01. Blow this contraption on
stage! (4-7)

08. Praise of the French return in
knock-outs (5)

09. Make one go without chopped
snake, having half made a
start (7)

10. Decorative wear that’s first
class may be taken in by
receiver (7)

11. The first flying baby-carriage?
(5)

12. According to one’s these is one
switched-on or not? (6)

14. ‘sometimes lurk I in a -----‘s
bowl’ (AMND) (6)

18. Pay the comics for including
last pantomime (5)

19. It’s made exactly like one sort
of parcel (7)

21. It’s jug for speed rating, or
admittance to motoring club
(7)

23. Father brings horseback, being
heathen (5)

24. Girl who goes crooked at work
perhaps (11)

DOWN

01. Alert and almost complete,
after the night watch (7)

02. Giving a sign that one is about
to drop of (7)

03. Mother and her boy who’s in
the building trade (5)

04. Might care about him, please
God, being a sponge (6)

05. The little devil -- Cockney has
to lay it on thick (7)

06. Biblical priest gives the
Spanish one (3)

07. Intermission up, go of for the
holidays (5)

13. United States ship tore about
in a material way (7)

15. A gritty sort of hairstyle it may
be (7)

16. One is surrounded by growing
things heard in court (7)

17. It’s right to have fruit around
and give a sermon (6)

18. Goes about in clothes as one
shows signs of age (5)

20. Didn’t he give a blow for his
son ToM? (5)

22. The matter that causes a cat to
be Manx (3)

easy not so easy

ACROSS 1. Bogus 4. Stopper 8. Experimenting 10. Clear 
11. Ogle 12. Mere 16. Evert 17. Authoritative 19. Gadgets 20. Taped
DOWN 1. Breakdown gang 2. Gap 3. Spruce 4. Summer 
5. Owners 6. Prisoners 7. Right Reverend 9. Collected 13. Remove 
14. Remiss 15. Strait 18. Imp

bl two-way crossword 903

SOLUTION: BL Two-way Crossword 902

CHRIS BRYANT

T
he UK has joined France
in promising to ban
sales of petrol and diesel
vehicles from 2040 in a

drive to improve air quality and
cut planet-warming emissions.
When two of Europe’s largest eco-
nomies pledge to abolish techno-
logy that’s sustained the car in-
dustry for more than a century, it’s
only natural that investors might
fear this poses existential chal-
lenges for the industry.

But while the switch from com-
bustion engines to electric motors
will entail some near-term finan-
cial pain for carmakers (and some
of their suppliers), in the long
term it might actually be benefi-
cial for profits. And Europe’s man-
ufacturers are more resilient than
you think.

Today fully electric vehicles ac-
count for less than 1 per cent of
new car sales in the EU. Getting
that figure near 100 per cent
within two decades will of
course require billions of
euros of investment. The
electric spending taps
have already been turned
on: figures showed Daimler
AG’s research and development
spending jumped 19 per cent in
the first half of 2017 compared to
the same period a year ago.

Regulators have put the in-
dustry in a bind because they’re
forcing investment to make exist-
ing combustion engines more ei-
cient. Daimler only recent spent
€3 billion on a new family of diesel
engines. Yet this technology could
become obsolete if carmakers lose
a public relations battle to rescue
diesel’s reputation. 

Good for the price 
An inflection point could come
around 2025, when Bloomberg
New Energy Finance thinks elec-
tric vehicles will start to become
price competitive with combus-
tion engine cars. Due to lower op-
erating costs, sales of electric
vehicles should then start to accel-
erate rapidly. This could start to
impact the resale value of petrol

and diesel vehicles long before
any government sales ban comes
into force.

Berenberg analysts say a 20 per
cent drop in combustion engine
vehicles’ residual values is con-
ceivable, which would threaten
automakers’ leasing businesses,
currently a rich source of profits.
Daimler’s finance unit generated
a stonking 19 per cent return on
equity in the latest quarter. So
where’s that silver lining ?
Firstly,carmakers aren’t nearly as
weak as their share prices might
have you believe. Buoyant de-
mand helped Daimler generate €3
billion of free cash flow in the first
six months of the year, while rival
PSA Group Ltd boasted more than
€13 billion of cash and equivalents
at the end of June. It also achieved
a 7.3 per cent operating margin, a
pretty extraordinary feat for a
mass-market manufacturer. These
are very decent bufers to have,
given the high expenditure that’ll

be required in the coming
years.

And once they’ve gotten
past the initial invest-
ment hump, electric

vehicles should start to cost
less to produce than a com-

bustion engine car: battery costs
are dropping fast, there’s far less
mechanical content required in
an electric car and probably fewer
workers will be needed to make it.
Exane BNP Paribas analyst Stuart
Pearson says electric vehicles
could achieve an operating return
on sales of more than 10 per cent
as soon as 2025 — better than the
profitability of a typical combus-
tion engine car.

So there’s reason to think car-
makers should survive the demise
of combustion. But will workers?
Although the UKgovernment was
relieved when BMW AG promised
to produce an electric version of
the Mini in Oxford, the car’s elec-
tric drive system will be built in
Germany. Banning combustion
petrol and diesel car sales is one
thing, ensuring Britain secures
the jobs created by the car in-
dustry’s electric revolution is
quite another. BLOOMBERG

Power play
Shed no tears for internal combustion engines

RAJESH AGGARWAL

I
ncreasing penetration of ag-
ricultural inputs has helped
Indian farmers achieve re-
cord food grain production

year after year. For the record, the
Government estimates an all-time
high total foodgrain production
of 272 million tonnes in 2016-17.
However, this does not automatic-
ally imply that all is hunky dory
on India’s agricultural front. 

India’s land area is about 2.5 per
cent of the global land area, and it
supports more than 16 per cent of
the total human population
along with around 20 per cent of
the global livestock population.

Clearly, the pressures of con-
stantly increasing production
have in turn resulted in a persist-
ent decline in soil fertility — a ma-
jor challenge that Indian agricul-
ture is currently facing.

With rising population, limited
availability of agricultural land,
small land holdings and declin-
ing soil fertility, India is under ser-
ious threat of losing its food sur-
plus status in the near future.
According to estimates, the de-
mand for foodgrain is expected to
increase from 192 million tonnes
in 2000 to 355 million tonnes in
2030.

But, is our ‘fatigued’ soil healthy
enough to meet these targets?

Excessive tillage takes a toll
Over the years, increasing pres-
sure on limited agricultural land
in India has resulted in overuse of
chemical fertilisers on soil, excess-
ive tillage, jettisoning of age-old
organic soil revival practices and
lack of appropriate crop rotation.
This has resulted in soil degrada-
tion and loss of fertility, which are
emerging as major challenges for
Indian farmers.

Soil degradation is estimated to
be severely impacting the 147 mil-
lion hectares of cultivable land in
India, causing a successive deteri-
oration in its productive capacity.
In recent years, experts have wit-
nessed a worrying sign of declin-

ing total factor productivity
and compound growth
rates of major crops. 

In several agricultural re-
gions across the country,
there has been observed a
gap between nutrient de-
mand and supply including
decline in organic matter
status, deficiencies of mi-
cronutrients in soil, soil
acidity, salinisation and
sodification.

If we do not take this dis-
turbing trend into account
and start acting now, our
country might be saddled
with vast swathes of land
rendered infertile by lack of
sagaciousness and long-
term thinking. 

Experts say one of the
main ways forward is to
make agriculture more sus-
tainable and revive the age-old
practices of soil regeneration,
while balancing the same with ju-
dicious use of agrochemicals. The
agrochemical industry must also
rise to the occasion and invest in
producing organic biological
products that help improve the
health of Indian soil.

What causes soil fertility loss?
Apart from natural factors such as
floods, volcanoes and earth-
quakes, a number of human-in-
duced factors such as deforesta-
tion, ill management of industrial
wastes, overgrazing by cattle, and
urban expansion, are also re-
sponsible for the loss of soil’s pro-
ductive capacity. Widespread land
degradation caused by inappro-
priate agricultural practices has a
direct and adverse impact on the
food and livelihood security of
farmers. Inappropriate agricul-
tural practices that contribute to
this include excessive tillage, fre-
quent cropping, poor irrigation
and water management, and un-
scientific rotation of crops. De-
cline in soil organic matter causes
limited soil life and poor soil
structure.

According to a document pre-

pared by the Indian Institute of
Soil Science on the subject, con-
trary to increasing food demands,
the factor productivity and rate of
response of crops to applied fertil-
isers under intensive cropping
systems are declining year after
year. The current status of nutri-
ent-use eiciency remains quite
low for most nutrients. For ex-
ample, in the case of phosphorus,
soil’s nutrient-use eiciency has
been found to be a meagre 15-20
per cent; for sulphur it is 8-12 per
cent; and for nitrogen it is 30-50
per cent. Deterioration in chem-
ical, physical and biological
health of the soils are to blame for
this condition. 

Conventional practices fol-
lowed by farmers such as leaving
the land fallow for some time to
allow it to regain its lost nutrition,
and appropriate crop rotation
have been junked in favour of con-
tinuous cropping which has led to
a decline in Soil Organic Carbon
(SOC) content to 0.3-0.4 per cent
in the country when it should
ideally be at 1 to 1.5 per cent. (Or-
ganic matter plays a key role in
maintaining soil fertility by hold-
ing nitrogen and sulphur in or-
ganic forms and other essential

nutrients such as potassium and
calcium. The loss of organic mat-
ter is accelerated by frequent
tillage.)

Organic carbon’s an enabler
Soil organic carbon plays a key
role in maintaining soil fertility
by holding nitrogen, phosphor-
ous and a range of other nutrients
for plant growth, holding soil
particles together as stable ag-
gregates improving soil proper-
ties such as water-holding capa-
city and providing gaseous
exchange and root growth, play-
ing an important role as food
source for soil fauna and flora and
even suppressing crop diseases,
and acting as a bufer against
toxic and harmful substances
such as sorption of toxins and
heavy metals.

As a result of human activities
releasing carbon dioxide into the
atmosphere, the carbon pool in
the atmosphere has increased
and the elevated carbon dioxide is
considered to be a contributory
factor to the danger of global
warming and climate change. 

Soil organic carbon is the
largest component of the ter-
restrial carbon pools, approxim-

ately twice the amount of
carbon in the atmosphere
and in vegetation. If more
carbon is stored in the soil
as organic carbon, it will
reduce the amount
present in the atmo-
sphere, and therefore help
to alleviate the problem of
global warming and cli-
mate change.

Going organic 
All this brings us to the vi-
tal question of how we can
ensure that India’s grow-
ing foodgrain needs are
met while at the same
time soil health and fertil-
ity are nurtured and im-
proved. 

And the answer lies in
turning the focus on biolo-
gical products to improve

soil health, propagating the judi-
cious use of agrochemicals, redu-
cing excessive dependence on fer-
tilisers and pesticides while also
reviving practices such as intelli-
gent crop rotation.

Enhancing sustainable food
production through improved
soil health is not just the job of the
Government and cultivators. The
agrochemical industry also has a
responsibility to invest with re-
newed vigour in biological
products that can rejuvenate soil
health organically. 

At the same time the need of
the hour is to educate farmers
about what they can do to im-
prove the health of their nutrient-
depleted soil by following prac-
tices such as crop rotation, and us-
ing organic manure boosters
such as cow dung and dried
leaves. 

It is also pertinent to educate
them about the judicious use of
agrochemicals and attain a fine
balance between chemical and or-
ganic products — both of which
are critical to India’s food sustain-
ability goals.

The writer is the MD of Insecticides

India Ltd

Keeping the soil healthy is a challenge

It’s not pretty The sight of sickening soil MIKADUN/SHUTTERSTOCK.COM

It’s not just farmers and policymakers who are responsible, the agrochemical industry too must rise to the occasion
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Multi-layer monitoring of Navaratnas planned 
The Government has granted the Navaratnas — the nine
PSUs selected for globalisation — wide-ranging powers
for internal restructuring, including the power to create
and wind up all posts up to those of non-board level
directors (NBLDs). This would also include the NBLDs
with the same payscales as board-level directors. In a
communication the Department of Public Enterprises
has said that “all appointments up to this level would be
in the powers of the boards and would include the
powers to efect internal transfers and redesignation of
posts”.

Exporters to raise contribution to basmati fund
Rice exporters have decided to increase their
contribution to the Basmati Development Fund from Rs.
20 to Rs. 50 a tonne, following India's decision to file half
a dozen law suits against foreign firms attempting to
encroach on basmati's unique brand equity. Resources
from the fund were utilised to pay the lawyers’
remuneration when India won an international law suit
against the US commodity firm, Rice Tech Inc, which had
sought registration of the Texmati, Kasmati and Jasmati
trademarks on rice varieties claimed to be analogous to
basmati varieties.
‘Money laundering’ definition proving hurdle
The draft Money Laundering Prevention Act has got stuck
following the failure of the inter-ministerial task force to
arrive at an acceptable definition of the term ‘money
laundering’. The definition will now be reviewed by the
Committee of Secretaries constituted to evolve a
consensus on the draft Act. 

TWENTY YEARS AGO TODAY

BusinessLine

B SEBI will auction a property
owned by Sahara in
Uttarakhand. The reserve
price for the 82.93 acre land
parcels has been set at a little
over ₹223 crore. The sale is
part of the process of
recovering funds from the
beleaguered group. Many
corporates, including Tatas,
Godrej, Adani and Patanjali,
have shown interest in buying
Sahara group’s properties. 

B Season five of the Pro
Kabaddi
League
begins. This
season will
see a dozen
teams
competing

for ₹8 crore. The first contest
is between Telugu Titans and
Tamil Thalaivas, played in
Hyderabad. Super-Playofs
have been introduced. 

B Tesla will start the first batch
of deliveries of the much-
awaited Model 3 electric car.
The company has taken
deposits on more than
300,000 Model 3s, starting at
$35,000 a vehicle. The craze for
Model 3 stands out as major US
automakers face a downturn.
The Model 3 marks a turning
point for Tesla as it transitions
to a mass producer.

B The Soyuz rocket will
launch three
new crew
members to
the ISS from
the

launchpad in Kazakhstan. The
trio will take a six-hour, 19-
minute ride from Earth to the
station’s Rassvet module. The
Expedition 52 crew will spend
more than four months
aboard the orbital complex . 

B Congress vice-president
Rahul Gandhi is on a two-day
visit to Chhattisgarh. He will
attend a number of
programmes in Bastar district
besides chairing a meeting of
the party’s senior leaders and
oice-bearers. He will also
address a rally to protest
against the proposed
disinvestment of the NMDC’s
steel plant coming up in
Nagarnar area of Bastar. 
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Rupee hits new high at 64.11 
Mumbai, July 27

The rupee on Thursday staged a comeback

after its three-session lustreless trade and

ended at a fresh two-and-a-half month high of

64.11 a dollar after the US currency took a big

knock amid the Fed indicating it will maintain

a slow pace of monetary tightening. The

home currency resumed with a gap-up at

64.22 as against the overnight close of 64.37,

tracking overnight developments and also

supported by a rally in local equities. It gained

further ground to hit a fresh intra-day high of

64.06 and largely consolidated gains

throughout the session before ending at

64.11, notching up a gain of 26 paise. PTI

Bonds gain, call rates end lower 
Mumbai, July 27

Government bonds (G-Secs) gained on good

buying support from banks and corporates

while the overnight call money rates turned

lower at the money market due to lack of

demand from borrowing banks amid ample

liquidity in the banking system. The 6.79-per

cent government security maturing in 2029

fell to ₹100.43 from ₹100.45 previously, while

its yield inched up to 6.74 per cent from 6.73

per cent. The overnight call money rates

ended lower at 6.05 per cent from

Wednesday’s level of 6.20 per cent. It

commenced higher at 6.25 per cent and

moved in a range of 6.28 per cent and 6.00 per

cent. PTI

PNB, Bajaj Allianz General tie up 
Mumbai, July 27

Punjab National Bank and Bajaj Allianz General

Insurance have signed a corporate agency

agreement for distribution of Bajaj Allianz’s

general insurance products through the

bank’s network of 7,000 branches. Under the

agreement, Bajaj Allianz General Insurance

will offer personal lines of insurance products

to the bank’s customers. OUR BUREAU

QUICKLY
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Mumbai, July 27

ICICI Bank reported an 8 per cent
dip in standalone net profit at
₹2,049 crore in the first quarter
ended June 30, 2017, compared
with ₹2,232 crore in the year-ago
period on account of continued
provisioning pressure due to bad
loans and lower non-interest
income.

A deferred tax adjustment (in-
come tax refund) of ₹302 crore in
the reporting quarter helped
lessen the blow to profitability. In
the year-ago quarter, DTA was at
₹22 crore.

Net interest income increased 8

per cent to ₹5,590 crore (₹5,159
crore).

Non-interest income was lower
at ₹3,388 crore (₹3,429 crore).

Chanda Kochhar, MD & CEO, ex-
plained that the dip in profit was
on account of the fact that ex-
change rate gain related to over-
seas operations, which was avail-
able in the year-ago quarter, was
no longer permitted to be accoun-
ted for as income from the report-
ing quarter and ICICI Prudential
Life had moved to dividend pay-
ments on half-yearly basis from
quarterly basis.

Total advances nudged up 3 per
cent to ₹4,64,075 crore.The

growth in total advances comes
solely on the back of domestic ad-
vances growth, which was up 11
per cent y-o-y. Overseas advances
declined 22 per cent y-o-y.

Within the domestic advances,
retail and small & medium enter-
prise advances were up 18.6 per

cent and 18.4 per cent respectively,
corporate advances declined 2.8
per cent.

Total deposits increased 15 per
cent to ₹4,86,254 crore.The com-
position of low-cost current ac-
count, savings account (CASA) de-
posits in overall deposits
improved to 49 per cent (45.1 per
cent). Net interest margin edged
up 3.27 per cent (3.16 per cent).

Gross non-performing assets
(net of write-ofs) jumped to
₹43,148 crore (₹27,563 crore). GN-
PAs as a percentage of gross assets
rose to 7.99 per cent(5.28 per cent).
Provisions towards bad loans were
at ₹2,609 crore (₹2,515 crore).

Kochhar said gross additions to
NPAs at ₹4,976 crore in the June
quarter were the lowest in the last
seven quarters. Further, in the re-

porting quarter, recoveries and
upgrades of ₹2,775 crore reflected
completion of the sale of cement
business of a borrower, which was
classified as NPA in the preceding
quarter. Net addition to gross NPA
was at ₹2,201 crore.

Stressed accounts
On the bank’s exposure to 12 large
stressed accounts, against whom
the RBI wanted banks to initiate
insolvency resolution process, the
ICICI chief said her bank had ex-
posure to nine of the accounts
amounting to ₹6,889 crore (ex-
cluding non-fund outstanding
amount of ₹351 crore).

As of June-end 2017, the bank
held a provision of ₹2,828 crore
against these outstanding loans,
which amounted to 41 per cent

provision coverage. The bank is re-
quired to make an additional pro-
vision of ₹647 crore over the next
three quarters as advised by the
RBI.

Kochhar said NPA accretion in
the current financial year would
be less vis-a-vis the previous finan-
cial year.

The bank’s consolidated net
profit edged up 3.5 per cent to
₹2,605 crore (₹2,516 crore). The
consolidated net profit includes
the financial performance of ICICI
Prudential Life Insurance Com-
pany, ICICI Lombard General In-
surance Company, ICICI Pruden-
tial AMC, and ICICI Securities.

On Thursday, ICICI Bank shares
closed at ₹307.05 apiece, down
1.02 per cent over the previous
close, on the BSE.

Provisioning pressure, lower non-interest

income hit performance in Q1

ICICI Bank standalone net dives 8% to ₹2,049 crore 

Chanda Kochhar, MD and CEO

OUR BUREAU

Mumbai, July 27

Robust other income, includ-
ing profit on sale of invest-
ments, helped IDFC Bank re-
port a 65 per cent jump in net
profit in the first quarter
ended June 30, 2017.

Net profit in the reporting
quarter was at ₹438 crore as
against ₹265 crore in the year-
ago quarter.

With the bad loans pressure
continuing in the reporting
quarter, net interest income
(diference between interest
earned and interest expended)
declined 22 per cent to ₹388
crore (₹498 crore in the year-
ago period).

Other income soared about
three times to ₹649 crore
(₹213 crore). Other income in-
cluded profit of ₹284 crore
due to sale of investments in
the ‘held to maturity’ category.

Total credit (funded and

non-funded) was up 44 per
cent to ₹83,157 crore as of June-
end 2017, from ₹57,809 crore
as of June-end 2016. Deposits
jumped to ₹41,959 crore, from
₹13,029 crore.

There was a write-back of
provisions of about ₹15 crore
as against a provision of ₹24
crore towards bad loans in the
year-ago period.

Gross non-performing as-
sets (GNPAs) went up by ₹462
crore during the quarter to
stand at ₹2,004 crore as of
June-end 2017. As of June-end
2016, GNPAs stood at ₹3,030
crore.

GNPAs as a percentage of
gross advances went down
from 6.90 per cent in the June-
end 2016 quarter to 4.13 per
cent in the June-end 2017
quarter. However, quarter-on-
quarter, GNPAs were up from
2.99 per cent as at March-end
2017.

On Thursday, IDFC Bank
shares closed at ₹59.20 a piece,
down 1.82 per cent over the
previous close, on the BSE.

IDFC Bank profit
jumps 65% in Q1 
Other income 
boosts performance

OUR BUREAU

Kolkata, July 27

Kolkata-based Bandhan Bank,
which has 90 per cent of its
business coming from the mi-
cro-credit segment, is witness-
ing a spurt in non-performing
assets. Because, borrowers
think taking it easy is permiss-
ible. 

“The farm loan waiver an-
nounced by States like Maha-
rashtra and Uttar Pradesh has
afected the repayment culture.
The small borrowers have
stopped repaying all kinds of
loans as they feel there will be
some waiver on these loans.
This is afecting the overall re-
payment,” said CS Ghosh, Man-
aging Director and Chief Exec-
utive Oicer, Bandhan Bank. 

As on June 30, 2017, the
bank’s gross NPAs rose to ₹175
crore, accounting for 0.82 per

cent (against 0.22 per cent in
the same period last year) of its
total advances, while net NPAs
increased to 0.49 per cent (0.14
per cent).

Bandhan, however, does not
have a substantial exposure to
direct agricultural loan but it
lends to allied farm sector. 

Earlier this week, HDFC Bank
said its gross NPAs rose to 1.24
per cent for the quarter ended
June — the highest in seven

years — attributing it to the
farm loan waivers.

The loan waiver comes at a
time when the country’s bank-
ing system is grappling with
the issue of rising NPAs. Reserve
Bank of India mandates a loan
to be classified as an NPA if
principal and interest on the
advance is overdue for 90 days
or more. 

According to Ghosh, the in-
definite strike in Darjeeling ex-

tending over 43 days, has led to
a drop in collections in the
area. 

Q1 results
The bank posted 35 per cent rise
in net profit to ₹327 crore for
the quarter ended June 30, 2017,
against ₹242 crore in the cor-
responding period last year. 

Bandhan expects 35-40 per
cent growth in business in the
current financial year. “We plan
to focus on the MSME and af-
fordable housing segments to
shore up our business,” he said.

Meanwhile, it is in the pro-
cess of tying up with a mutual
fund company and a general in-
surer for cross-selling their
products. “We hope to firm up
something by September this
year. This will help boost our
other income,” he said. Its non-
interest income grew to ₹122
crore (₹63 crore) during the
quarter under review.

Net interest margin im-
proved to 10.75 per cent (10.62
per cent). 

Farm loan waiver by States affecting 
repayment culture: Bandhan Bank CEO
Bank posts 35% rise in

net to ₹327 cr in Q1,

but sees spurt in NPAs 

CS Ghosh, Managing Director and Chief Executive Officer, Bandhan Bank,

at a press conference in Kolkata on Thursday DEBASISH BHADURI 

G BALACHANDAR

Chennai, July 27

Chennai-headquartered Indian

Overseas Bank (IOB) was

brought under the prompt

corrective action (PCA)

programme by the RBI from

September 2015 after the bank

reported the highest non-

performing assets (NPAs).

Following this, a

comprehensive turnaround

strategy was initiated and is

showing results. R

Subramaniakumar,

Managing Director &

Chief Executive Officer

of IOB, explains the

various initiatives and

their outcomes in an interview

to BusinessLine. Excerpts:

What are the initiatives

taken to address NPAs

accounted for by

corporates?

About 52 per cent of NPAs are
in the corporate segment
with majority of them in the
consortium accounts. We
have an exposure in 10 of the
12 large NPA accounts recently
announced by the RBI for res-
olution under reference to
NCLT. The 10 accounts consti-
tute one-fifth (about 20 per
cent) of our NPAs. Here we see
a timely resolution which is
expected to take place — in 180

days or 270 days. Most of
these accounts are asset-
based. So, we are confident of
recovery. Further, having
identified these accounts as
NPAs, we hold suicient pro-
visions for their accounts.

What about NPAs in retail,
MSME and agriculture
segments?
One of our biggest NPA recov-
ery initiatives here is the ‘Out

Reach’ programme,
under which branch
teams are made to
visit NPA account-
holders. We have
about five lakh plus

accounts in the small NPA seg-
ment. Our branch managers
have so far reached out to four
lakh plus accounts in about
four months. This has helped
us reduce the retail NPA share
to 3.87 per cent from 7 per
cent. Similarly, NPAs in the
SME segment has fallen to 17
per cent from 23 per cent. For
the first time, we used the
‘skip tracing’ method on so-
cial media to locate the loan
defaulters (some debtors still
update their social media net-
working sites such as Face-
book and give their current
details after moving to difer-
ent places. The IOB recovery
team tracks these sites to

hunt down the loan default-
ers). We expect better results
in the coming quarters.

What are you doing on the

loan portfolio side?

Our asset profile is getting re-
balanced. Corporates used to
account for 53-54 per cent of
the loan book. Our rebalan-
cing started with reducing
the high-risk-weighted assets
to that of the medium- and
low-risk-weighted assets. In
Q4 of 2016-17, we were able to
reduce the corporate share to
48 per cent. This was achieved
by accelerating the branch
level asset growth strategy. 

We started strengthening
our traditionally strong area,
the mid-corporate segment.
We brought back the focus
and this has created new rela-
tionships that had vanished
during our transition period.

Have you been able to

contain incremental

slippages?

In the January-March 2016
quarter, we had slippages of
about ₹22,000 crore. A year
later, it came down about
₹12,000 crore. Also, our recov-
ery in the March quarter of
2016-17 was ₹8,710 crore as
against ₹5,800 crore in the
year-ago period. So, recovery

need to deploy at least one
person in every branch for
this.

Have you taken up any

branch or ATM

rationalisation exercise?

We identified the branches
that are unviable to operate.
In the March quarter, we
closed 21 branches. We have
identified 31 branches for clos-
ure during this quarter. This is
an ongoing exercise, which
will see closure of about 100
branches. But customers’ con-
venience is kept in mind dur-
ing this work. Actually, clos-
ure means merging them
with the nearest ones. There
are certain branches that are
hardly 50 metres apart.

We have also identified
ATMs where transactions are
few. We have repositioned
them or deployed them at
places where there is need for
more machines. One hundred
and seventy eight

such ATMs have been
repositioned.

Is the worst behind for IOB?

I can’t say that. It is not a stan-
dalone issue as we are taking
the impact of the banking sec-
tor. But the rate of worsening
has been addressed. The en-
tire team of 30,000 IOBians
have started looking in a dir-
ection where we are confid-
ent of reaching the goal of
turnaround.

We are in the phase of con-
solidation and beginning of
the leveraging stage. We are
able to address all our prob-
lems and start opening up the
fronts where we will be able
to make better profit and
leveraging will come in the

subsequent quar-
ters. We hope

to see a turn-
around in
this fiscal.

We hope to see a turnaround this fiscal: IOB chief

O
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We started strengthening our traditionally strong

area, the 

mid-corporate segment. We brought

back the focus and this has created

new relationships that had vanished

during our transition period

R SUBRAMANIAKUMAR, 
MD and CEO, IOB

YZ

is going northwards, while
slippages are moving south-
wards. Our aim is to increase
the recovery by 25 per cent
during this year. Similarly, we
plan to arrest the slippages by
30 per cent. We have em-
barked on a multi-pronged
approach to achieve the same.

What initiatives are being

taken to improve customer

service?

I should admit that we were
not doing well on the ATM
front. Our ATM uptime was
about 60 per cent and we fo-
cused on maximising it. Now,
it has reached about 78 per
cent. We have installed about
400 CDMs (cash deposit ma-
chines), which will do both
cash acceptance and
dispensing.

We have also installed pass-
book printing kiosks in 700
places. Each machine will be
able to meet the require-
ments of 100 plus customers
daily. Otherwise, we would

OUR BUREAU

Hyderabad, July 27

The Insurance Regulatory and
Development Authority of In-
dia (IRDAI) is all set to finalise
the takeover of Sahara India
Life Insurance Company by a
private insurer.

The regulator is in the final
rounds of discussions with
ICICI Prudential on valu-
ations, among others, a senior
IRDAI oicial told Business-

Line here.
An appointed actuary of

ICICI Prudential is currently in
talks with the Authority and a
final word on the takeover is
expected soon, he said. ICICI
Prudential had earlier con-
firmed its interest in evaluat-
ing taking over policyholders’
liabilities and assets of Sahara
Life and has been in talks with
the regulator on the same. The

policyholders’ liabilities of
Sahara Life is estimated at
about ₹900 crore. 

In a first of its kind develop-
ment in the insurance sector,
IRDAI had taken over the ad-
ministration of Sahara India
Life Insurance on June 12, 2017,
and appointed RK Sharma,
General Manager, IRDAI, as ad-
ministrator to manage the af-
fairs of the insurer.

The industry is of the opin-
ion that IRDAI had managed
the situation with no damage
to existing policyholders.
When asked about the impact
of the development, the CEO
of a private life insurer said,
any insurer, including ICICI
Pru, will stand to gain from
the distribution network of
Sahara in the event of taking
over the company at a ‘low’
valuation. 

IRDAI set to finalise takeover of
Sahara India Life by ICICI Pru

OUR BUREAU

Mumbai, July 27

The board of directors of
Axis Bank on Thursday ap-
proved the re-appointment
of Shikha Sharma as Man-
aging Director and CEO of
the bank, for a period of
three years with efect from
June 1, 2018. 

The re-appointment puts a
lid on speculation that the
bank’s board was searching
for a new MD & CEO. The
bank, in a notice to stock ex-
changes, said the re-appoint-

ment is subject to compli-
ance with the prescribed
formalities and receipt of re-
quisite regulatory/ statutory
approvals. 

Shikha Sharma reappointed 
Axis Bank MD and CEO

Shikha Sharma, MD and CEO

OUR BUREAU

Chennai, July 27

Cholamandalam Investment
and Finance reported a 25
per cent jump in net profit in
the first quarter of the cur-
rent year compared with the
corresponding period in the
previous quarter. 

For the quarter ended
June 30, 2017, Cholaman-
dalam Investment reported
a profit after tax of ₹206.58
crore (₹165.73 crore) on total
revenue of ₹1,234.87 crore
(₹1,108.52 crore).

Loan disbursement
Vehicle finance business
demonstrated strong
growth for the Murugappa
Group company while home

equity disbursements were
down. Interest margins also
boosted performance.

Cholamandalam Invest-
ment’s aggregate disburse-
ment during the quarter was
₹4,853 crore (₹4,561 crore)
with vehicle finance at
₹3,819 crore (₹3,326 crore)
and home equity disburse-
ment at ₹740 crore (₹991
crore).

The company’s net in-
terest margin was 8 per cent
(7.1 per cent); gross non-per-
forming assets (GNPAs) on
three months overdue basis
was 4.7 per cent and net
NPAs 3.2 per cent. 

On the BSE, the company’s
shares closed 2.69 per cent
higher at ₹1,175.45.

Chola Investment Finance
net up 25% in first quarter

ANIL URS 

Bengaluru, July 27

Canara Bank, which has set an
ambitious target of moving to
‘paperless’ futuristic banking,
launched its first ‘Digital Bank-
ing Branch’ at Spencer Towers
in MG Road, Bengaluru.

Titled ‘CANDI’, the branch
will provide an end-to-end di-
gital experience to customers.
The bank, as part of the run-up
to its digital foray, has intro-
duced customer-friendly mo-
bile apps which help custom-
ers get most of the
information related to their
accounts from the app
without the need to visit the
branch.

The most attractive feature

of the Digital Branch is a hu-
manoid robot that addresses
basic queries of customers on
banking products and ser-
vices. This is a first-of-its kind
initiative by a public sector
bank in the country.

“The bank is in the process
of re-inventing branch
strategy and moving towards
more digitisation and self-ser-
vice channels,” said MG
Ajayan, GM-IT & CIO of Canara
Bank.

“The bank, to push its digital
agenda, has equipped itself
with a suite of next-generation
banking tools which use ad-
vanced technology to stream-
line services and improve ei-
ciency,” he said.

The tools and devices in-
clude Customer On-Board Ap-
plication which facilitates in-
stant opening of Savings Bank
account by the customer him-
self using fingerprint/ IRIS au-
thentication, printing of per-
sonalised debit card, cheque
book, mobile/ Internet bank-
ing registration, generation of
e-Passheet and issuance of vir-
tual welcome kit.

There is an app-based token
and queue management sys-
tem to facilitate paperless ap-
pointment system using cloud
technology and Digital Chal-
lan to facilitate filling up chal-
lans digitally by customers at
their own convenience for ser-
vices like cash deposit, fund

transfer and cheque clearing.
There is a Digital Feedback Sys-
tem to get feedback from cus-
tomers on the services availed
by them and video banking to
facilitate interaction with re-
mote-site Subject Matter Ex-
perts on various categories of
retail loans and corporate ad-
vances. The branch works
from 8 am to 8 pm on business
working days. 

There is also an interactive
touchscreen-based ‘Touch
Banking’ to enable the cus-
tomers understand banking
products like car loan, home
loan, education loan, mutual
fund, life/health insurance
and apply online for the
products. 

Canara Bank forays into paperless banking;
launches first digital branch in Bengaluru

Reliance Capital net up 15%
Mumbai, July 27

Reliance Capital reported a 15 per cent

increase in consolidated net profit at ₹238

crore in the first quarter ended June 30, 2017,

compared to ₹207 crore in the year-ago

period. In the reporting quarter, total revenue

increased 33 per cent to ₹4,857 crore. Total

expenses were up 34.54 per cent y-o-y at

₹4,491 crore. Shares of the company closed at

₹659.17 per share, up 0.53 per cent over the

previous close, on the BSE. OUR BUREAU

OUR BUREAU 

Kochi, July 27

Muthoot Capital Services has
recorded a net profit of ₹6.09
crore in the first quarter of
the current fiscal, registering
an increase of 36 per cent,
compared to the correspond-
ing quarter last year. The com-
pany has grown its AUM to
₹1,559 crore from ₹1,090
crore, a growth of 43 per cent.

It disbursed 67,398 two-
wheeler loans amounting to
₹340.56 crore during the
quarter, compared to 48,566

loans amounting to ₹232.69
crore. 

Besides extending its reach
in the southern markets and
aggressively pushing its dis-
bursements in the northern
and eastern markets, the in-
creased focus on top-up loans
have helped in increasing the
disbursement, AUM and rev-
enue. 

The company has 4,43,480
customers as at the end of the
quarter, compared to 3,51,811
customers at the correspond-
ing time last year.

Muthoot Capital profit up 36% 
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Patna, July 27

Nitish Kumar was on
Thursday sworn in as Bihar
Chief Minister for the sixth
time, after his JD(U) joined
hands with the BJP, leaving
the Opposition’s unity in tat-
ters and raising questions
over its ability to counter the
safron party in the 2019 gen-
eral elections.

A little more than 12 hours
after 66-year-old Kumar
resigned to break ranks with
his allies — Lalu Prasad’s RJD
and the Congress — he was
back in oice after being
sworn in by Bihar Governor
Keshari Nath Tripathi.

Senior BJP leader Sushil

Kumar Modi was also sworn
in, and would be the Deputy
CM.

The deft political man-
oeuvres by Nitish left the Op-
position stunned as the
JD(U) chief mended fences
with friend-turned-foe-
turned-friend BJP. The two
parties were in alliance for 17
years until 2013, when Ku-
mar walked out of the NDA
after Narendra Modi was
made the BJP’s campaign
committee chairman for the
2014 Lok Sabha polls. Modi
was later declared the prime
ministerial candidate.

However, Kumar, who was
seen by the Opposition as a
possible answer to Modi in
2019 amid shrinking Con-
gress clout, seemed to have
accepted the popular think-
ing that the Modi-wave
would continue even after
two years.

To prove majority today
The Governor has asked Ku-

mar to prove his majority on
the floor of the House on Fri-
day. “Whatever decision we
have taken will be in the in-
terest of Bihar and of its
people. It will ensure devel-
opment and justice,” Kumar
told reporters after the
swearing in. “This is a col-
lective decision. I ensure
that our commitment is to-
wards the people of Bihar,”
he said.

Union Health Minister JP
Nadda and BJP leader Anil
Jain were present at the brief
ceremony where only Kumar
and Sushil Modi were sworn
in.

Immediately after the

swearing in, the JD(U) an-
nounced that it would sup-
port the BJP-led NDA
government in both the
Houses of Parliament.

The swearing in capped
breathtaking political devel-
opments in the State with
Kumar quitting his post last
night following a fall out
with the RJD over corruption
charges against Lalu Prasad
and his family. Chief among
them is Prasad’s son, Tejaswi
Yadav, who was the deputy
CM in the outgoing
government.

Yadav had refused to step
down after the CBI filed cor-
ruption charges against him
and had also ignored Ku-
mar’s advice to explain his
conduct. Kumar cited this as
the reason to resign and ally
with the BJP to become the
chief minister for the sixth
time.

The NDA alliance had sub-
mitted a list of 132 MLAs to
the Governor on Wednesday.
These include 71 legislators
of the JD(U), 53 of the BJP, 2
each of the RLSP and LJP, 1 of
the HAM and three
independents.

In the 243-member Bihar
Assembly, the RJD has 80
MLAs, the Congress 27 and
the CPI-ML has three.

Returns to head a

JD(U)-BJP govt a day

after he broke ranks

with RJD, Congress

The bonhomie is back Nitish Kumar and Sushil Modi after they

were sworn in as Bihar Chief Minister and Deputy Chief Minister

respectively, at a ceremony in Patna on Thursday PTI

Nitish is Bihar CM again

ZY

We knew this was going

on for the last 3-4

months. People do

anything for their selfish

motives. There is no

principle, no credibility.

They can do anything for

power

RAHUL GANDHI
Congress Vice-President

YZ
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Whatever decision we

have taken will be in the

interest of Bihar and of its

people. It will ensure

development and justice

NITISH KUMAR
Bihar Chief Minister
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New Delhi, July 27

In fresh trouble for RJD chief
Lalu Prasad, the Enforce-
ment Directorate has re-
gistered a case of money
laundering against him and
his family members in a rail-
way hotels allotment cor-
ruption case, oicials said
on Thursday.

The case has been re-
gistered under sections of
the Prevention of Money
Laundering Act (PMLA). The
central probe agency has
taken cognizance of a CBI
FIR in this regard to initiate
the move.

Prasad’s wife and former
Bihar CM Rabri Devi, son Te-
jashwi Yadav, and others will

be probed by the agency.
The case dates back to the

time when Lalu was Railway
Minister in the UPA
government.

Others named in the CBI
FIR include Vijay Kochhar,
Vinay Kochhar (both direct-
ors of Sujata Hotels), Delight
Marketing company, now
known as Lara Projects, and
the then IRCTC managing
director PK Goel.

The CBI FIR alleges that
Lalu, as Railway Minister,
handed over the mainten-
ance of two IRCTC hotels to a
company after receiving a
bribe in the form of prime
land in Patna through a ‘be-
nami’ company owned by
one Sarla Gupta.

ED books Lalu, kin in
money laundering case 

RJD supremo Lalu Prasad addresses the media on Thursday

after appearing before a special CBI court in Ranchi, in

connection with the multi-crore fodder scam case PTI

VIRENDRA PANDIT

Gandhinagar, July 27

Three legislators of the Gujarat
Congress on Thursday quit the
faction-ridden party, which is
still reeling from the exit of
popular leader Shankersinh
‘Bapu’ Vaghela. Gujarat goes to
the polls later this year.

The three MLAs, known to be
close to Vaghela, later joined
the BJP in presence of the
party’s National President Amit
Shah. 

Speculation was rife that
more Congresss MLAs, meeting
in groups at Vaghela’s resid-
ence, Rajkot and other places,
could quit the Assembly and
the party soon, changing the
State’s political arithmetic only
11 days before the Rajya Sabha
elections. Vaghela is believed to
enjoy the support of 26 of 57
Congress MLAs.

On Thursday, the Congress’
Chief Whip, Balwantsinh Ra-
jput, who is closely related to
Vaghela, Tejshriben Patel and PI
Patel submitted their resigna-
tions from the Vidhan Sabha to
Speaker Ramanlal Vora, and
later sent their resignations
from the party to Congress
chief Sonia Gandhi, claiming
“sufocation” and accusing the
party on various counts.

Damage control
A shell-shocked Congress hur-
riedly appointed Ahmedabad
MLA Shailesh Parmar as Chief
Whip in place of Rajput. Senior
Congress leaders, including
Ahmed Patel, Political Secret-
ary to Sonia Gandhi, were
huddled in a hotel to discuss a
strategy to minimise the dam-
age, sources said.

On Wednesday, Vaghela had
threatened to resign as an MLA
even before the August 8 Rajya
Sabha elections if AICC General
Secretary in-charge Ashok
Gehlot failed to withdraw
claims that Bapu quit the Con-
gress to shield himself from
corruption charges dating
back to his tenure as a Union
Minister in the UPA-I regime.

Rajput for Rajya Sabha?
These resignations also come a
day after Ahmed Patel claimed
Vaghela’s support for his fifth
Rajya Sabha nomination. Spec-
ulation is rife that even Rajput
could file his nomination pa-
pers for the Upper House, hop-
ing to get surplus BJP votes and
a slice of the Congress votes
meant for Patel.

Amit Shah and Union Minis-

ter Smriti Irani will file their pa-
pers on Friday as BJP nominees.

With the three resignations,
the efective strength of the
Congress Legislature Party has
shrunk from 57 to 54. Although
Vaghela had quit the Congress
and announced his resigna-
tion as an MLA after the Rajya
Sabha elections, he “technic-
ally” continues to be a Con-
gress MLA.

This has left the Congress
worried no end, as it fears Va-
ghela’s ability to influence
other party legislators to vote
against Ahmed Patel in the Ra-
jya Sabha polls.

Patel needs at least 47 votes,
including two from NCP MLAs
and one from the JD(U). But
with Nitish Kumar’s JD(U) join-
ing the NDA bandwagon, the
vote of its sole MLA, Chhotu
Vasava, remains uncertain.

The Congress’ apprehen-
sions are real. As many as 11 of
its 57 MLAs cross-voted in the
recent presidential elections,
choosing the NDA’s Ram Nath
Kovind over UPA nominee
Meira Kumar, who got only 46
Congress votes.

Defection of Vaghela

supporters puts

Ahmed Patel’s RS

chances in jeopardy

Three Gujarat Congress
MLAs cross over to BJP

ZY

The three legislators who

exited the Congress and

quit the Assembly are

known to be supporters

of Shankersinh Vaghela (in

picture). Pratapsinh

Rajput, who is a relative

of Bapu, was till Thursday

the Congress Chief Whip

in the Gujarat Assembly
YZ
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Nitish Kumar is an

opportunist. He has not

only betrayed the

mandate of the people of

Bihar, which was against

the communal forces, but

also the people of India

LALU PRASAD
RJD President

YZ
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DAY TRADING GUIDE

10025 • Nifty 50 Futures
S1 S2 R1 R2 COMMENT

9975 9925 10065 10100 Consider short positions with a

tight stop-loss if the contract

reverses down from 10,065 levels

₹1787 • HDFC Bank
S1 S2 R1 R2 COMMENT

1775 1760 1800 1815 Consider initiating fresh short

positions with a stiff stop-loss only if

the stock declines below ₹1775 

₹972 • Infosys
S1 S2 R1 R2 COMMENT

960 950 980 990 Make use of intraday rallies to sell

the stock while maintaining a fixed

stop-loss at ₹980 levels

₹288 • ITC
S1 S2 R1 R2 COMMENT

286 283 291 294 Near-term outlook is bearish for the

stock of ITC. Sell the stock in rallies

with a tight stop-loss at ₹291

₹163 • ONGC
S1 S2 R1 R2 COMMENT

161 158 165 168 Fresh long positions can be initiated

with a fixed stop-loss only if the

stock moves beyond ₹165 levels

₹1598 • Reliance Ind. 
S1 S2 R1 R2 COMMENT

1580 1560 1615 1630 Initiate fresh short positions with a

stiff stop-loss if the stock of RIL

slumps below ₹1580 levels

S1, S2: Support 1 & 2; R1, R2: Resistance 1 & 2. 

₹298 • SBI
S1 S2 R1 R2 COMMENT

295 292 300 303 Consider long positions with a tight

stop-loss only if the stock move

above ₹300 levels

₹2484 • TCS
S1 S2 R1 R2 COMMENT

2464 2444 2505 2525 Initiate fresh short positions with a

fixed stop-loss if the stock of fails to

move above ₹2505 levels

S&P CNX NIFTY [75]
CE-Jul-8000 2053.85 2116.00 2009.65 2024.45 5074 15450
CE-Jul-9500 562.55 609.00 500.60 517.30 6339 69150
CE-Jul-9600 468.95 508.30 404.05 417.55 8996 114750
CE-Jul-9700 335.20 411.30 308.00 319.35 10918 412500
CE-Jul-9800 241.45 313.75 206.10 220.95 21258 176850
CE-Jul-9850 213.80 264.95 157.00 174.90 7452 108375
CE-Jul-9900 127.40 210.75 101.25 116.05 46287 155325
CE-Jul-9950 83.20 163.60 55.00 70.00 40730 96525
CE-Jul-10000 58.00 114.50 3.20 14.60 435133 346275
CE-Jul-10050 25.10 71.45 0.05 1.30 467737 1988400
CE-Jul-10100 8.35 32.50 0.05 0.20 1013273 5081700
CE-Jul-10150 2.30 8.25 0.05 0.10 405881 1922700
CE-Jul-10200 0.90 2.25 0.05 0.05 245913 2894100
CE-Aug-9500 598.00 652.00 556.00 569.85 9229 899325
CE-Aug-9700 416.25 468.50 379.35 389.95 8540 1001100
CE-Aug-9800 335.40 380.00 297.25 309.85 11710 1293900
CE-Aug-9900 255.25 294.45 219.00 231.00 19771 1419750
CE-Aug-10000 182.70 218.00 152.45 162.10 57098 3012675
CE-Aug-10100 129.75 150.00 97.55 104.95 72222 2648625
CE-Aug-10200 75.00 96.00 57.85 63.10 78145 2531550
CE-Aug-10300 37.75 56.85 31.50 34.55 82420 2306550
CE-Aug-10400 19.10 32.00 15.80 17.70 67640 1538775
CE-Aug-10500 10.60 17.10 6.80 8.65 65815 1855275
CE-Aug-10600 4.60 9.35 3.60 4.70 17456 503025
PE-Jul-9700 0.10 0.40 0.05 0.05 41457 4330500
PE-Jul-9800 0.75 0.75 0.05 0.10 73185 3988275
PE-Jul-9850 1.00 1.00 0.05 0.10 44245 1099050
PE-Jul-9900 1.10 1.90 0.05 0.10 342100 4500225
PE-Jul-9950 1.55 3.20 0.05 0.15 389252 2655675
PE-Jul-10000 10.60 10.60 0.05 1.15 999307 5185350
PE-Jul-10050 31.00 40.00 2.90 21.80 723047 189375
PE-Jul-10100 31.30 89.20 11.50 69.85 590102 114075
PE-Jul-10150 109.00 132.35 33.00 116.40 30060 4500
PE-Jul-10200 149.20 185.90 76.00 168.35 19471 14325

PE-Aug-9000 4.55 4.85 3.05 4.20 9991 1145775
PE-Aug-9300 10.25 10.40 6.90 9.90 17109 1430250
PE-Aug-9400 13.00 13.95 9.30 12.60 22254 1458975
PE-Aug-9500 17.25 19.15 12.95 17.90 33662 2340750
PE-Aug-9600 26.55 26.55 17.90 24.60 33397 2285325
PE-Aug-9700 36.95 36.95 25.00 34.45 66888 2844750
PE-Aug-9800 50.55 53.00 35.00 49.75 80709 3836550
PE-Aug-9900 66.20 74.50 49.35 70.85 76807 2659050
PE-Aug-10000 93.05 105.40 71.20 101.05 108097 3682950
PE-Aug-10100 135.05 148.00 101.95 141.30 60572 1107375
PE-Aug-10200 187.25 205.30 143.90 195.55 27618 788775
PE-Aug-10500 409.80 450.10 358.00 434.60 8523 1174200

AXIS BANK LIMITED [1200]
CE-Jul-530 5.05 5.85 0.05 0.15 4742 1113600

CNX BANK INDEX [40]
CE-Jul-24000 765.15 1022.95 765.15 923.20 8991 15600
CE-Jul-24300 467.05 715.70 467.05 620.10 9111 26000
CE-Jul-24400 315.00 621.40 311.95 520.20 11941 12040
CE-Jul-24500 302.90 531.65 240.00 459.20 58935 151080
CE-Jul-24600 166.45 428.50 166.40 318.45 28080 37680
CE-Jul-24700 122.75 321.10 115.20 239.30 91306 46200
CE-Jul-24800 73.00 229.05 63.35 120.55 197463 66800
CE-Jul-24900 35.55 139.35 3.20 21.55 457689 65840
CE-Jul-25000 15.80 73.65 0.05 3.55 755595 753720
CE-Jul-25100 4.75 33.15 0.05 0.50 531415 880880
CE-Jul-25200 1.50 14.20 0.05 0.15 354880 595160
CE-Jul-25300 1.50 5.20 0.05 0.10 142029 441360
CE-Jul-25400 0.95 2.45 0.05 0.10 38632 209120
CE-Aug-24700 208.05 386.95 206.50 305.80 6721 89800
CE-Aug-24800 197.65 313.85 175.55 239.15 7233 31880
CE-Aug-24900 127.80 250.00 127.75 185.80 14284 71520
CE-Aug-25000 81.95 192.80 81.00 137.05 39812 293400
CE-Aug-25100 85.00 147.00 58.45 101.50 16308 111760

CE-Aug-25200 49.10 108.75 44.80 72.35 24975 196840
CE-Aug-25300 30.50 77.85 30.50 52.20 19426 125560
CE-Aug-25400 20.90 57.05 20.90 36.95 10483 72040
CE-Aug-25500 17.55 42.00 17.55 26.85 15662 211840
CE-Aug-24500 567.20 736.10 567.15 690.00 14387 535240
CE-Aug-25000 318.00 412.05 290.10 371.25 13464 331680
CE-Aug-25500 116.75 190.45 116.75 165.10 8205 143400
PE-Jul-20800 1.95 1.95 0.05 0.10 64196 480
PE-Jul-24000 1.10 1.10 0.05 0.15 23885 662520
PE-Jul-24100 1.20 1.40 0.05 0.15 17551 167320
PE-Jul-24200 1.60 2.30 0.05 0.15 28829 358080
PE-Jul-24300 2.70 3.70 0.05 0.20 58814 541640
PE-Jul-24400 3.00 5.25 0.05 0.25 125449 465520
PE-Jul-24500 5.35 7.85 0.05 0.30 420934 754240
PE-Jul-24600 14.40 20.35 0.05 0.40 270663 595840
PE-Jul-24700 31.00 31.00 0.05 0.60 412379 763160
PE-Jul-24800 72.20 72.20 0.05 1.10 552261 1002120
PE-Jul-24900 133.00 142.85 0.05 6.05 632862 592840
PE-Jul-25000 201.10 216.10 11.05 50.35 317849 21200
PE-Jul-25100 214.85 214.85 72.05 134.30 25959 1920
PE-Aug-24000 16.00 17.50 8.65 10.45 12348 138920
PE-Aug-24300 35.10 39.55 15.65 19.60 8594 70080
PE-Aug-24400 56.00 56.00 19.10 25.65 11247 83000
PE-Aug-24500 72.75 73.25 24.00 34.75 34937 388880
PE-Aug-24600 90.50 100.50 32.15 46.70 19898 134360
PE-Aug-24700 143.60 143.60 45.50 64.85 34562 387960
PE-Aug-24800 177.20 177.20 65.10 92.20 34817 414200
PE-Aug-24900 208.30 225.85 102.10 132.75 19126 146360
PE-Aug-25000 277.30 282.05 142.80 178.75 20827 263320
PE-Aug-24000 130.50 130.50 99.80 107.90 12124 427640
PE-Aug-24500 235.05 238.00 185.00 211.75 14757 245320
PE-Aug-25000 465.00 465.00 346.50 384.40 6223 130920

HDFC LTD [500]
CE-Jul-1700 0.35 44.75 0.35 24.70 5729 155500

ICICI BANK LTD. [2750]
CE-Jul-310 3.50 4.95 0.05 0.20 5169 2051500

INFOSYS LIMITED [500]
CE-Jul-1000 4.40 9.00 0.05 0.10 7014 1548000

MARUTI SUZUKI INDIA LTD. [150]
CE-Jul-7600 47.05 93.70 0.05 3.30 8855 76950
CE-Jul-7650 35.00 65.00 0.05 0.25 6837 78900
CE-Jul-7700 20.00 42.85 0.05 0.10 10057 155700
PE-Jul-7500 14.00 19.95 0.05 0.25 5809 118800
PE-Jul-7600 45.00 64.00 0.05 3.25 8073 109050

RELIANCE INDUSTRIES LTD [500]
CE-Jul-1600 29.45 31.65 0.05 1.25 5809 1086500
CE-Jul-1620 10.70 14.45 0.05 0.20 9839 1136000
CE-Jul-1640 7.95 7.95 0.05 0.10 8007 1092500
PE-Jul-1600 2.35 4.65 0.25 2.80 7378 606500
PE-Jul-1620 4.95 26.00 3.05 20.90 7001 447000

STATE BANK OF INDIA [3000]
CE-Jul-300 0.80 1.60 0.05 0.10 9711 6231000

YES BANK LIMITED [350]
CE-Jul-1740 18.00 56.00 16.05 40.50 5393 36400
CE-Jul-1760 10.00 37.00 7.50 22.20 9762 43050
CE-Jul-1780 4.80 22.00 1.35 4.15 20594 140350
CE-Jul-1800 2.10 11.00 0.05 0.25 24807 702800
CE-Jul-1820 1.00 4.50 0.05 0.10 6057 227500
PE-Jul-1760 14.00 17.50 0.05 0.15 9526 281400
PE-Jul-1780 21.00 25.00 0.05 0.65 6862 421400

CE: Call European, PE:Put European,CA: Call American
PA:Put American,Vol: Volumes OI: Open Interest

NSE Options

Qty 
Type-Exp-Stk.Pr Open High Low Close

Vol OI

Qty 
Type-Exp-Stk.Pr Open High Low Close

Vol OI

Qty 
Type-Exp-Stk.Pr Open High Low Close

Vol OI

Qty 
Type-Exp-Stk.Pr Open High Low Close

Vol OI

YOGANAND D

BL Research Bureau

Investors with a short-term
perspective can consider buy-
ing the stock of Claris Lifesci-
ences at current levels. The
stock jumped 6.7 per cent with
above-average volume, break-
ing above a key long-term res-
istance level of ₹365 on
Thursday. This rally has
strengthened the stock’s long-
term uptrend that has been in
place since the April 2016 low
of around ₹130. The medium-
and the short-term trends for
the stock are up. It is trading

well above its 21- and 50-DMAs. 
Both the daily and weekly

price rate of change indicators
are hovering in the positive
territory implying buying in-
terest. There has been an in-
crease in daily volume over
the past two trading sessions.
The short-term outlook is
bullish for the stock. It can ex-
tend the uptrend and reach
the price targets of ₹407 and
₹415 in the upcoming trading
sessions. 

Traders with a short-term
view can buy the stock with a
stop-loss at ₹382.

TODAY'S PICK

Claris Lifesciences (₹390.8)

Winds of change

Shares of wind energy behemoth Suzlon surged on

Thursday in the backdrop of recent orders from

Alfanar Group of Saudi Arabia and short-covering

being the last day for July F&O contracts REUTERS

PRIYA KANSARA

Mumbai, July 27

Despite Nifty 50 hitting the

five-figure mark, there is scope

for it to double on the outcome

of the next general elections,

according to Jyotivardhan

Jaipuria, Founder & MD at Veda

Investment Managers Pvt Ltd.

The ex-Head of India Equity

Research and strategist

at Bank of America Merrill

Lynch is bullish on

earnings growth.

Excerpts:

What should investors do

with Nifty hitting 10,000?

Indian equity markets do not
look cheap. There is a possibil-
ity of a correction — both price
and time correction. One
should invest only with a three-
five-year view.

How long will equity do

better than other asset

classes?

There are lot of structural
changes happening in the real

estate market, such as RERA,
demonetisation, etc. Hence,
equity will do better than real
estate in the next 5-10 years. 

Do you see tNifty doubling by

the next general elections’

outcome?

It can, because the earnings
cycle has not yet started or

kicked in. Over the
next five years, earn-
ings can double. So
the returns will be
largely led by earn-
ings growth and not

the PE re-rating that drove re-
turns over the past few years. I
expect 12-15 per cent compoun-
ded returns (market), which
will be better than all other as-
set classes.

Where do you find value in

this market?

There is better value in large-
caps if one takes a medium-
term view. But over three-five
years, as earnings recovery
happens, mid-caps will always

do better than large-caps be-
cause of higher earnings
growth.

In terms of sectors, I see
value in economy-led sectors
which have not participated in
the earnings recovery. The gov-
ernment is spending a lot of
money. Operating and finan-
cial leverage will be a big
theme over the next few years.

When will earnings recovery

happen?

The first half of this fiscal is not
going to be the phase of earn-
ings recovery. But the Decem-
ber quarter could start seeing
better numbers year-on-year
(because of demonetisation)
and sequentially (GST impact).

Which sectors will drive

earnings growth?

Domestic plays will drive earn-
ings growth. Within consump-
tion it will be companies,
which have been catering to
rural India, such as two-wheel-
ers and agro-chemcials, as
things were not good
for the last two
years. Within in-
frastructure,
things will pick
up a lot in sectors
such as roads, de-
fence and rail-
ways. I also like
companies related
to afordable
housing such
as cement

and contractors.

Do you see continuation of

the trend of improving

interest coverage ratio of BSE

500 companies?

As long as companies don’t
start capex and earnings start

to grow, interest coverage ra-
tio will keep improving.
I think, it will continue
over the next two years.

What is your

comment on the

recent IPO

performances?

I am not worried
about many

IPOs which
have come
recently as
many are
good qual-
ity compan-
ies. But as
the IPOs are

priced high,
one has to be

very selective.

‘There’s better value in large-caps’

O

ZY
Returns will be largely led by

earnings growth and not the

PE re-rating that drove returns

past few years

JYOTIVARDHAN JAIPURIA
Founder & Managing Director 
at Veda Investment Managers 
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A surge in Amazon.com Inc’s
shares on Thursday morning
in advance of the online retail-
er’s earnings report has pro-
pelled founder Jef Bezos past
Bill Gates as the world’s richest
person.

Shares rise 1.3%
Shares of the online retailer
rose 1.3 per cent to $1,065.92 at
10:10 am in New York, giving
Bezos a net worth of $90.9 bil-
lion, versus $90.7 billion for
Gates. If that holds through the
4 p.m. close, Bezos, 53, will
leapfrog Gates, the Microsoft
Corp co-Founder, on the
Bloomberg Billionaires Index.

Gates, 61, has held the top spot
since May 2013.

Investors and analysts, in ad-
dition to watching Amazon’s
progress in taking market
share in categories such as ap-
parel and groceries, will be
scrutinising how many new
subscriptions the retailer sold
for its $99-a-year Amazon
Prime service, which ofers de-
livery discounts and video and
music streaming. Prime shop-
pers spend more than custom-
ers who don’t have a
membership.

“Amazon Prime is why so
much physical retail is going
away,” said Michael Pachter, a
Wedbush Securities Inc analyst
who has a ‘buy’ rating on the

stock and a price target of
$1,250. Anyone who joins Prime
shops in retail stores 10 per
cent less, and that number will
keep accelerating as Amazon
adds more inventory.

Investors’ pet
Investors also monitor
Amazon’s cloud-computing di-
vision, Amazon Web Services, a
fast-growing and profitable
business that accounts for

about 10 per cent of revenue.
Amazon leads the cloud-com-
puting industry, but faces in-
creasing competition from Mi-
crosoft and Google parent
Alphabet Inc.

Amazon is expected to post
quarterly revenue of $37.2 bil-
lion, a 22 per cent jump from a
year earlier, according to the
average estimate of 34 analysts
surveyed by Bloomberg, and
earnings per share of $1.42.

Bezos’ net worth stood at $90.9 b vs
Gates’ $90.7 b at 10.10 am in New York

Surge in Amazon share price puts 
chief Jeff Bezos ahead of Bill Gates 

Bill Gates, 

co-Founder, Microsoft

Jeff Bezos,

CEO, Amazon

OUR BUREAU

Mumbai, July 27

Motilal Oswal Financial Ser-
vices’ consolidated revenues
jumped 58 per cent year-on-
year to ₹576 crore in the June
2017 quarter, while net profit
grew 28 per cent to ₹101 crore.
Both have been the highest
ever for the company in a
quarter.

The strong financial per-
formance has been mainly
led by its non-capital market
businesses, such as asset
management and housing
finance. About 56 per cent of
the revenue came from asset
and wealth management and
housing finance, compared
to 49 per cent last year.

“Our strategy to diversify
our business model towards
linear sources of earnings has
continued to show results,
with over half of the revenue
pie now coming from these
new businesses,” said Motilal
Oswal, Chairman and MD.

Motilal Oswal
net profit spikes
28% in Q1

V SAJEEV KUMAR

Kochi, July 27

Exchange-traded funds (ETFs)
have been registering steady
growth in India, with the in-
vestment community opting
for safe investment options. 

According to Koel Ghosh,
Business Head – India, S&P BSE
Indices, assets under manage-
ment of ETFs amounted to
₹27,203 crore as on December
2016 — 35 times higher than it
was three years ago. The shift
was due to a few key develop-
ments which included the gov-
ernment’s decision to divest its
stakes in companies via ETFs, a
move which saw the govern-
ment mopping up ₹3,000
crore. 

Follows US footsteps
“India as a market is closely fol-
lowing the trends in the US
where the ETF has become a
major attraction for investors,
especially in pension funds,”
she said. In India also, the Em-
ployees’ Provident Fund Or-
ganisation (EPFO) decided to
start investing 5 per cent of its
incremental cash inflow in
equities via ETFs based on lead-
ing indices. This limit was fur-
ther increased to 10 per cent.
These developments certainly
helped catch the attention of
the small equity investors and
the general public, Ghosh
pointed out. 

Passive investment man-
agers choose a market or a seg-
ment of a market by investing
in an index-based product that
is designed to measure the per-
formance of that market or
segment. Key advantages of
passive investing are that it
aims to closely match the per-
formance of its benchmark in-
dex with relatively low man-
agement costs. Furthermore,
the risk of highly concentrated
portfolios is lower in passive
schemes, she said. 

ETFs are transparent and
low-cost. Due to relatively less
portfolio turnover, ETFs save on
transaction cost, besides the
savings made on charges paid
for active fund management. 

Globally, it is observed that
active MFs generally have ex-
pense ratio of between 1.5 per
cent to 2.5 per cent, which is rel-
atively high compared to the
ETF expense ratio, which
ranges between 0.07 per cent
and 1 per cent. 

ETFs to see more growth,
says S&P BSE head

Koel Ghosh, 

Business Head — India, S&P BSE

OUR BUREAU

New Delhi, July 27

The Centre is likely to get
₹535 crore after shedding 15
per cent of its stake in Na-
tional Fertilizers. 

An oicial statement said
after this ofer-for-sale (OFS),
the government stake in NFL
will come down to 74.71 per
cent.

The statement said the NFL
OFS was subscribed 1.41
times. The retail portion was
subscribed 1.66 times while
the non-retail portion 1.35
times. 

The government received

total bids of ₹178.67 crore
against the 20 per cent por-
tion amounting to ₹107.14
crore reserved for retail in-
vestors. 

The non-retail portion of
the OFS opened on July 26
and received a total subscrip-
tion of ₹578.8 crore against
₹428.57 crore, the floor price
value.

This is the third central
public sector undertaking
OFS in the current financial
year. 

On Thursday, shares of NFL
closed at ₹71.25, down 2.66
per cent, on the BSE.

NFL stake-sale may fetch
government ₹535 crore 
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Pepper rules steady
Kochi, July 27

Pepper market ruled

steady on limited

activities Only 9 tonnes of

high range pepper were

traded at ₹470 a kg. Spot

prices remained

unchanged at

₹46,800(ungarbled) and ₹48,800(garbled) a

quintal. Indian export prices were at$7,900 a

tonne c&f for Europe and $8150 a tonne for

the US. OUR CORRESPONDENT

Global cues lift soya
Indore, July 27

Improved global cues and

physical demand lifted

prices of majority of oils in

Indore mandis with soy

refined quoted at ₹634-37,

while soy solvent ruled at

₹600-605. Palm oil quoted

at Rs ₹582, while cotton oil ruled at ₹642-45.

Groundnut oil ruled at ₹932. Mustard seeds

quoted at ₹4,200-4,300, while raida ruled at

₹3,200-3,300. Plant deliveries of mustard seeds

for Jaipur line to ₹3,875-80. OUR CORRESPONDENT

Rubber prices under pressure
Kottayam, July 27

Profit booking at higher

levels continued to keep the

rubber prices under

pressure . In spot, RSS 4

declined to ₹136 (138) a kg

according to traders and the

Rubber Board. The grade

weakened to ₹133 (135) according to dealers.

RSS 3 (spot) slid to ₹116.34 (117.57) at

Bangkok. August futures improved to ₹119.36

TOCOM. Spot rubber rates (₹/kg) follow: RSS-4:

136 (138); RSS-5: 132 (135); ISNR 20: 127 (129)

and Latex (60% drc): 90 (90). OUR CORRESPONDENT 
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Commodity Watch

Gold Silver Copper Brent Crude Crude Palm Oil Sugar 

$1268.30 13.90� $16.77 0.33� $6329 104� $51.13 0.54� $625.83 11.94� ¢14.59 0.71�

per ounce per ounce per tonne per barrel per tonne per pound

VINSON KURIAN

Thiruvananthapuram, July 27 

The weakening of Wednesday’s
depression was the only sign of
relent on another hyperactive
monsoon day in North India
today. But this may not bring
much relief to the drenched
West and Central India since the
‘low’ is still capable of generat-
ing rain as it moves slowly to-
wards Gujarat and Rajasthan. 

This is in direct contrast to the
scenario in the southern half of
the country, where persistently
dry conditions have ruled most
of the Met subdivisions. 

July, the rainiest month, has
failed to deliver as the monsoon
prepares to enter the second
half. The focus will now shift to
the outlook for August, nor-
mally the second rainiest. 

July accounts for 32 per cent of
the total monsoon rainfall. Au-
gust yields 28 per cent and
September 23 per cent. At 17 per
cent, June is the least
productive.

Indications are that the first
week (beginning Tuesday next)
would leave generally drier con-
ditions over most parts of the
country. This is the consensus
outlook from the India Met De-
partment (IMD) and the US Cli-
mate Prediction Centre.

Pacific storms
The European Centre for Me-
dium-Range Weather Forecasts

east of Japan last week, had
marked the beginning of the
season in the North-West Pacific. 

This is only the second time
since 1950 that the first typhoon
of the season materialised in the
North-West Pacific this early, the
Bureau said. 

tip into the Bay of Bengal before
being directed to feed into the
Pacific storms. 

First typhoon of season
The Australian Bureau of Met-
eorology said that typhoon
‘Noru’, which raced to the south-

hints that a string of storms, in-
cluding a powerful typhoon
brewing in the North-West Pa-
cific, may usurp the Indian mon-
soon during this period. 

Here, monsoon flows will be
pulled across the South Penin-
sula and around the peninsular

North stays wet, South still dry
Focus shifts to 

rainfall in August 

GNANASEKAAR T

Comex gold futures rose for a
second day on Thursday, hitting
a six-week high as the dollar
dropped to a 13-month low after
the US Federal Reserve indicated
it would keep to a slow path of
monetary tightening. 

Comex gold futures are mov-
ing perfectly in line with our ex-
pectations so far. As mentioned
in the previous update, we ex-
pect a consolidation at these
levels in the $1,231-41 range be-
fore edging higher again to-
wards $1,260, where stronger res-
istance is noted. 

Prices have crossed that level
and are edging towards $1,277-78,
a potential target area. Chances
exist even for an extension even
to $1,295 . Though not expected, a
direct fall below $1,240 could
cast doubts on our bullish view. 

Such a move could see prices
drop lower, towards $1,195, or
even lower to $1,177, in the com-
ing sessions. Dips to $1,257 fol-
lowed by $1,248 are seen support-
ive in the coming sessions. 

Favoured view
The favoured view expects prices
to edge higher towards the res-
istances mentioned above. The
trigger for such a rise could be
on a close above $1,265, which
could hint at a revival in upward
momentum. It looks more likely
that the supports at $1,255-60

will hold for a push towards
$1,278-80 or even higher.

Wave counts: It is most likely
that the fall from the all-time
highs at $1,925 to the recent low
of $1,088 so far, was either a pos-
sible corrective wave A, with a
possibility to even extend to-
wards $1,025-30 or a complete
correction of A-B-C ending with
this decline. 

Subsequent to this decline, a
corrective wave B could unfold
with targets near $1,375 or even
higher. After that, a wave C could
begin lower again. 

Alternatively, we can also ex-
pect wave B to extend to $1,476 . If
the current decline as a whole
from $1,920 can be considered as
a fourth wave, then the fifth
wave could begin and cross
$1,700 in the long-term. But, a
failure to follow through above
$1,355 has dashed any hopes of
any impulsive up move. 

As prices have broken certain
important supports and shown
weakness targeting $975, we are
tilted towards looking at this as a
corrective wave C in progress. 

Buy Comex gold on dips to
$1,255-57 with a stop loss at $1,243
targeting $1,277 followed by
$1,295. Supports are at $1,255,
$1,245 and $1,227 and resistances
are at $1,278, 1,295 and 1,305.

The writer is the Director of

Commtrendz Research. There is

risk of loss in trading. 

Comex gold in rising trend;
buy on dips to $1,255-57/oz

TECHNICAL ANALYSIS

GURUMURTHY K

BL Research Bureau

The Lead futures contract
on the Multi Commodity
Exchange (MCX) has man-
aged to sustain above the
key support level of ₹140 a
kg and has reversed
sharply higher in the past
week. 

The contract surged
over 6 per cent to a high of
₹150 on Wednesday. But it
has come of slightly from
this high and is currently
trading at ₹148. A key near-
term resistance is in the
₹150-₹151 zone. A strong
break and a decisive close
above ₹151 is needed for

can fall to ₹145. A further
break below ₹145 will in-
crease the likelihood of
the down move extending
to ₹143 and ₹141.

Short-term traders with
a big risk appetite can wait
for dips and go long if the
contract reverses higher
from ₹145. A stop-loss can
be placed at ₹141 for the
target of ₹152. Revise the
stop-loss higher to ₹148 as
soon as the contract moves
up to₹150.

Note: The recommendations

are based on technical

analysis and there is a risk of

loss in trading

the contract to gain fresh
momentum. Such a break
can take the contract
higher to ₹153.5. Inability
to break above ₹153.5 can
trigger a pull-back move to
₹151-₹150 once again. But if
the contract manages to
break above ₹153.5 decis-
ively, the upward move can
extend to ₹155 initially. A
further break above ₹155
will see the rally extending
to ₹160 or even higher
levels.

On the other hand, if the
MCX-Lead futures contract
fails to break above the im-
mediate resistance at ₹151
in the coming days, then it

MCX-Lead faces a key resistance point
WEEKLY OUTLOOK

OUR BUREAU

Bengaluru, July 27

NCDEX said the re-launched
pepper contract has evoked a
good response over the last
couple of days, with a healthy
build-up in open interest. 

The pepper contract,
launched on Monday after al-
most five years, registered a
total volume of ₹41.66 crore,
with 871 tonnes traded. The
open interest stood at 169
tonnes on Thursday, said Sarat
Mulukutla, Chief, Commercial
Segment, NCDEX. 

NCDEX has added Hassan as
an additional delivery centre for
the contract in Karnataka,
where production has picked
up in recent years. Karnataka ac-
counts for about 45 per cent of
India’s output of 55,000 tonnes.
Kerala also has a similar share. 

Pepper contract
receives good
response: NCDEX 

PRESS TRUST OF INDIA

Washington, July 27 

The monsoon has strengthened
over North Central India over
the last 15 years, researchers
from the Massachusetts Insti-
tute of Technology have said, in-
dicating a reversal in the general
perception that the region has
dried up in over a decade.

The study said heightened
monsoon activity has reversed a
50-year drying period during
which the monsoon season
brought relatively little rain to
northern and central India. “The
Indian monsoon is considered a
textbook, clearly defined phe-
nomenon, and we think we

know a lot about it, but we don’t.
Here, we identify a phe-
nomenon that was mostly over-
looked,” said Chien Wang, a
senior research scientist in MIT’s
Department of Earth, Atmo-
spheric and Planetary Sciences,
the Center for Global Change
Science.

Wetter pattern
Since 2002, the researchers have
found this drying trend has
given way to a much wetter pat-
tern, with stronger monsoons
supplying much-needed rain,
along with powerful, damaging
floods, to the populous north
central region of India, MIT said.

A shift in India’s land and sea
temperatures may partially ex-
plain this increase in monsoon
rainfall.

The researchers note that
starting in 2002, nearly the en-
tire Indian subcontinent has ex-
perienced very strong warming,
reaching between 0.1 and 1 de-
gree Celsius per year.

Meanwhile, a rise in temperat-
ures over the Indian Ocean has
slowed significantly, it said. “Cli-
matologically, India went
through a sudden, drastic
warming, while the Indian
Ocean, which used to be warm,
all of a sudden slowed its warm-
ing,” Wang said.

‘Monsoon stronger in North Central India since 2002’

OUR BUREAU

Mumbai, July 27

Harmony Hedge Fund be-
came the first category III Al-
ternative Investment Fund to
register on Multi Commodity
Exchange, nearly a month
after SEBI allowed such funds
to invest in commodity
derivatives.

Commodity exchanges

in commodity markets, to
improve the quality of price
discovery.

Mrugank Paranjape, Man-
aging Director, MCX, said the
entry of this institution
would spur the interest and
participation of other AIFs
and their collective presence
will lend significant vibrancy
to the commodity derivat-
ives market.

Madhavan, CEO, Harmony
Hedge Fund, said that while
diversifying portfolios, cli-
ents have long been looking
for better risk-weighted and
inflation-hedged returns and
an exposure to commodities
can provide this.

last month allowed Category III
Alternative Investment Funds
to participate in the commod-
ity derivatives market. 

While permitting AIFs in the
commodity derivatives mar-
ket, SEBI indicated that the
commodity market currently
lacks liquidity and depth for ef-
ficient price discovery and
price-risk management due to
lack of institutional
participation.

Better price discovery
It also stated that various com-
mittees, including those con-
stituted by the Government,
have recommended participa-
tion of institutional investors

have been waiting for 14 years
to register institutional parti-
cipants. 

Taking forward a series of re-
forms initiated to facilitate in-
vestment in commodities, SEBI

MCX registers first AIF, Harmony Hedge Fund, on its platform
Commexes have

been waiting for 

14 years to register

institutional

participants 

Mrugank Paranjape, Managing

Director, MCX,

OUR BUREAU

New Delhi, July 27

The Government plans to pro-
cure 37.5 mt of paddy in the
current kharif marketing sea-
son, beginning October, an of-
ficial release said on Thursday. 

The target is 3.15 mt more
than the 34.35 mt the govern-
ment procured in the previ-
ous kharif season.

The paddy procurement
targets for diferent States
were set during a meeting of
state food secretaries on
Thursday, the statement said.

Punjab, with a target of 11.5
mt, tops the list in procure-

ment targets. Following suit is
Chhattisgarh which is to pro-
cure 4.8 mt. Among other
States that will witness heavy
procurement are Uttar Pra-
desh (3.7 mt ), Haryana (3 mt ),
Odisha (3 mt ), Andhra Pra-
desh (2.5 mt ) and West Bengal
(2.3 mt ). 

With most rice growing
states getting good South-
West monsoon rains this year,
rice sowing has picked up mo-
mentum. Farmers have so far
sown paddy in 17.7 million
hectares till July 21. 

As of July, rice stocks in the
Central pool stood at 21 mt.

Centre plans to procure 
37.5 million tonnes of rice 
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Rameswaram, July 27

Prime Minister Narendra Modi
on Thursday urged the people
to work together to fulfil
former president APJ Abdul
Kalam’s dream of seeing a de-
veloped India by 2022 when it
celebrates its 75th Independ-
ence Day.

“There are 125 crore people
and if each one takes one step,
then the country would be 125
crore steps ahead,” he told a
public meeting near this is-
land, the home town of the late
‘Missile Man’, after inaugurat-
ing his national memorial.

Central schemes
Various schemes launched by
the Centre whether it was
“Stand up India or Start-up In-
dia, ‘Amrut’ cities or smart cit-
ies or Clean India projects
would go a long way in real-
ising Kalam’s dream of “de-
veloped India”, he said.

He urged the youth and pil-
grims visiting this holy town to
include a visit to Kalam’s me-
morial, designed and built by
the Defence Research and De-
velopment Organisation

(DRDO) with which the former
president was associated for a
long time.

Praise for labourers
Modi heaped praise on labour-
ers involved in the construc-
tion of the memorial, saying
they had not charged for the ex-
tra two hours they had put in
every day.

After sweating it out from 8
am to 5 pm, they would later
take a break for one hour and
put in two additional man
hours.

They had refused payment
for these extra two hours, say-
ing it was their way of contrib-
uting towards the memory of
Kalam, Modi said. 

Paying rich tributes to
Kalam, whose second death an-
niversary was observed today,
Modi said the former president
continues to inspire crores of
countrymen.

“People from every corner of
the country come here (mostly
on pilgrimage). I urge them,
the tour operators and youth —
whenever you come here, add
to your programme a visit to
this memorial,” Modi said.

The Prime Minister pointed
out that Kalam loved the
youths and the students very
much, and it was for their bene-
fit that Stand Up and Start Up
schemes had been launched.

The Mudra bank loan
scheme had been launched to
provide loans for the youths
without any guarantee and it
had benefited over eight crore
people, including one crore
from Tamil Nadu, he said.

A new India and a new Tamil
Nadu could be developed with
the cooperation of the Centre
and State governments, he
said.

Ten cities in the state had

been chosen for the smart city
project and 33 towns for devel-
opment under the AMRUT (Atal
Mission for Rejuvenation and
Urban Transformation)
scheme, he said.

Blue Revolution scheme 
The Centre had allocated ₹900
crore for the Smart City and
₹4,700 crore for the AMRUT
scheme, he said the latter
would ensure availability of
better power, water, sanitation
and other essential
infrastructure.

The Prime Minister hoped
that the ‘Sagar Mala’ scheme,
linking the coastal areas

spreading through the coun-
try’s 7,500 km coastal line,
would bring more investments
and benefit people in a big way.

Announcing the launch of
deep sea fishing to
Rameswaram fishermen un-
der the Blue Revolution
scheme, for which ₹1,500 crore
had been allocated, he said it
would help fishermen to get
better revenue and at the same
time overcome problems relat-
ing to fishing in the Palk Strait.

Modi also unveiled the syn-
opsis of Green Rameswaram
scheme, a pet project of late
Kalam, presented by the local
Vivekananda Kendra.

He recalled that it was here
that Swami Vivekananda
placed his first step when he re-
turned from America in 1897.

Earlier, after inaugurating
the memorial, Modi paid floral
tributes to Kalam at his ‘sa-
madhi’. Evincing keen interest
in the features of the me-
morial, which has on display
replicas of rockets and missiles
on which the late scientist had
worked, the Prime Minister
viewed it for about 15 minutes.

It has been built at a cost of
₹15 crore on land allotted by
the Tamil Nadu government at
Kalam’s village Peikarambu.

On the occasion, the Prime

Minister also unveiled a
wooden statue of Kalam play-
ing the ‘veena’ The former pres-
ident was adept at playing the
musical instrument.

The memorial also has about
900 paintings and 200 rare
photographs of the late scient-
ist, who held the oice of the

president from 2002 to 2007.
Modi was accompanied by

Tamil Nadu Governor Ch Vidy-
asagar Rao, Chief Minister K Pa-
laniswami, Union Ministers
Pon Radhakrishnan, Nirmala
Sitharaman and NDA’s Vice-
Presidential nominee M Ven-
kaiah Naidu.

Prime Minister inaugurates Abdul Kalam’s

memorial at Rameswaram

Prime Minister Narendra Modi admires a display at the memorial

of late President APJ Abdul Kalam in Rameswaram on Thursday PTI 

‘Strive to realise Kalam’s dream of developed India’

OUR BUREAU

Chennai, July 27

City-based Fast Track Call Cabs,
India’s third largest cab service
provider in terms of vehicles,
plans to raise $50 million-$60
million to expand its presence
across India, said its Chairman
M Prabhu.

Fast Track operates in a few
cities, including Chennai, Hy-
derabad, Bengaluru, Kolkata,
Pune, Tiruvananthapuram and
Kochi, and wants to operate in
all major tier-I cities in the next
couple of years, he told
BusinessLine.

“We are in talks with poten-
tial investors for the last two
years. However, only now, we
are pursuing aggressively to
raise external funds,” he said.

Till now, Fast Track has been
funded by its promoters. How-
ever, going forward, funds will
also be required for technology,
creating infrastructure and
fund vehicles, he said.

Entry of cab aggregators like
Ola and Uber has given stif
competition for the 17-year-old
Fast Track, which had a mono-
poly till two years ago. “We are

now facing enormous chal-
lenge from them. We want to
get our customers back,” C Am-
bigapathy, Managing Director,
Fast Track, told newspersons.

App for bookings
For instance, to encourage cus-
tomers use its app for book-
ings, Fast Track has introduced
60 per cent discount on all
bookings made through its app
from the airport and the Cent-
ral Railway Station. The app

helps avoid booking over the
counter and Fast Track saves on
employee cost, he said.

Nearly 25 car aggregators
have gone out of business with
the arrival of companies like
Ola and Uber, he said. However,
Fast Track has survived for the
last 17 years.

In Tamil Nadu, Fast Track has
nearly 50 per cent market
share, he claimed. Currently,
5,000 cabs ply in Chennai and
10,000 in Tamil Nadu, he said.

Fast Track plans to raise 
$60 million to expand

C Ambigapathy (left), Founder and Managing Director, and 

M Prabhu, Chairman, Fast Track at a press conference in Chennai 

on Thursday BIJOY GHOSH

OUR BUREAU

Chennai, July 27

Adrenalin eSystems Ltd, a city-
based product and software
solutions provider in human
resources technology, expects
to double its revenue to nearly
₹200 crore by 2020. It is also
expanding its presence in in-
ternational markets like Aus-
tralia and Japan, said its Chair-
man and CEO Krishna GV Giri.

For year ended March 31,
2017, the company had a 88 per
cent growth in revenue to
nearly ₹100 crore. “We expect a
similar growth in the coming
years,” he told newspersons.
Nearly 62 per cent of revenue
came from clients in India, and
the rest from those in coun-
tries like Singapore, Philip-
pines and Middle East, he said.

HCM solution
Giri said the company added 131
new clients in 2016-17 with 71 of
them adopting its cloud Hu-
man Capital Management
(HCM) solution on Software as a
Service model and paying sub-
scription on a monthly basis.
The remaining 60 clients have
adopted the on-premises solu-

tion, he said. Adrenalin, which
is a group company of Intellect
Design Arena, globally has over
700 customers, including De-
loitte, Shoppers Stop, Metro
Bank of Philippines and Axis
Bank, and over 8 lakh users are
using its HCM software in sec-
tors like healthcare, retail, IT/
ITeS and real estate, he said.

Nearly 62 per cent of revenue
comes from clients in India,
which has an HCM software ad-
dressable market of nearly
₹900 crore. Globally, the de-
mand for HCM software is fore-
cast to grow to nearly $20 bil-
lion by 2021 from $13 billion, he
said.

App-based solution
Giri said the company plans to
enter the small and business
sector, which don’t require
large HR solution but simple
one that can be implemented
in a day or two. By December,
the app-based solution that
will be 100 per cent on cloud
will be ready for SMBs, he said.

The company plans to enter
e-learning space with artificial
intelligence and virtual reality
features, he said.

Adrenalin eSystems
bullish on growth
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Ford recalls 1,17,000 vehicles

Ford Motor Co. is recalling nearly 1,17,000

vehicles because the bolts in the seat, seat belt

or seat belt buckle may fracture. The recall

involves the 2014 F-Series pickup, 2014 E-

Series van, 2014-2015 Ford Escape and the

2015 Lincoln MKC SUV. Most of the affected

vehicles are in the US, but there are 20,681 in

Canada and 1,510 in Mexico. Ford says if the

bolt fractures, the seat or the seat belt’s

performance could be compromised in a

sudden stop or crash. The company says it’s

not aware of any accidents or injuries related

to the defect. Customers will be notified and

dealers will replace the affected bolts for free.
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KKR buys auto assets from LS Group 

US buyout firm KKR & Co said it has agreed to

buy auto parts and materials businesses from

South Korea’s LS Group for $943 million — a

deal that follows its purchase of Nissan Motor

supplier Calsonic Kansei last year. KKR will

create a joint venture with LS for LS

Automotive, an auto parts electronics maker,

and will additionally buy an affiliate that makes

copper foils for large capacity lithium-ion

batteries used in electric vehicles. KKR will own

a 47 per cent stake in the joint venture for LS

Automotive, which makes switches, interior

lamps and other auto parts for Hyundai Motor

and other global automakers as well as top-tier

suppliers such as Continental and Delphi.

VW earnings rise in Europe

Volkswagen has reported higher profits for the

first half of the year as the company benefited

from increased sales in the growing European

economy and moved past one-time costs for

its diesel emissions scandal in the US. After

tax-profit rose to €6.6 billion from €3.6 billion

in the same period in 2016, when the company

had more than €2 billion in charges related to

its diesel troubles. Chief Financial Officer Frank

Witter said the results were boosted by

increased sales “above all in Europe, and also in

North and South America, which is particularly

encouraging.” Volkswagen has agreed to more

than $20 billion in fines and civil settlements

for equipping diesel-engine cars with software

that enabled cheating on emissions tests. 

VW offers to refit diesel cars 

Volkswagen plans to offer to refit four million

diesel cars at a meeting with German

government officials to discuss ways to avoid

diesel bans in major cities, Chief Executive

Matthias Mueller said on Thursday. Carmakers

in Germany are pressed by regulators and

politicians to clean up their diesel engines.

Industry officials and government ministers

will meet in Berlin on August 2 to discuss ways

to tackle diesel pollution. “The view that the

relationship between the auto industry and

politics may have been a bit too close cannot

be wrong,” German Environment Minister

Barbara Hendricks said following talks with

Mueller at VW’s Wolfsburg headquarters.

Hyundai to introduce New SUV in US

Hyundai Motor Co. is banking on a new

compact SUV to reinforce its lineup and help

arrest a slide in sales in its biggest markets,

after misjudging the consumer shift away from

sedans that forced the South Korean

automaker to increase incentives for

consumers. The compact model, called the

Kona after a seaside town in Hawaii, will be

introduced in the US and Europe in the second

half after a home debut last month. The vehicle

will join the full-sized Santa Fe and mid-sized

Tucson in Hyundai’s portfolio. Even with the

addition, the Seoul-based automaker is

predicting a tough end to the year as the pace

of American buying slows and Chinese

deliveries continue to suffer a backlash over

South Korea’s planned deployment of a US

missile shield. 
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MURALI GOPALAN

Since the time he took over as
MD & CEO of Mercedes-Benz In-
dia in October 2015, Roland Fol-
ger has had more than his share
of excitement here.

Within two months of get-
ting into the driver’s seat, Delhi
imposed a ban on all diesel cars
over 2000cc that lasted a good
eight months. This was a trying
time for Folger and his team at
Mercedes since this was an im-
portant market, which accoun-
ted for 20 per cent of sales.
More drama followed with the
demonetisation last November
followed by the Supreme Court
verdict on clearing up Bharat
Stage III stocks.

While this did not afect Mer-
cedes, which was already BS-IV
compliant, it was amply clear
that disruptions seemed par for
the course in India. More re-
cently, the rollout of the Goods
and Services Tax has signalled a
clear intent to create a border-
less landscape even while it
comes with its share of glitches.

It is this rapid pace of change
during his tenure that has left a
deep impression on Folger. “I
think all these upheavals that
are talked about (the diesel ban,
demonetisation, BS IV) are what
makes India interesting and
will stay as happy memories for
me,” he says.

Global perception on India
It is also Folger’s view that the
global perception of India has

changed as a result from being
a “relatively stable and unevent-
ful market” to a far more pro-
active economy where the Gov-
ernment has decided to catch
up with a “lot of development”.

The overall objective is to
clearly make India a more at-
tractive destination for busi-
ness. “From my perspective, the
Government is pushing all the
right buttons,” says Folger. “If I
see the market place and reac-
tions from our customers, some
of these changes were really
long overdue.”

While making clear that he is
no expert on India’s economic
fundamentals to comment on a
topic like demonetisation and
whether it was the right ap-
proach, the Mercedes CEO says
the message coming through is
very clear.

“We see that whenever the
Government makes a decision,
it is sticking by it,” says Folger.
“Take GST, for instance, which is
significant even though there
could be some ups and downs
along the way. Yet, in the long
run, this is the only way to
grow.”

It is also his reading of the
situation that the Govern-
ment’s strategy revolves
around the premise that it is
important to set some kind of a
target and vision to make
things happen in the first place.
Instead of going in for a half-
hearted or piecemeal objective,
opting for the extreme/max-
imum is perhaps seen as the

best way to truly push the en-
velope. In the process, “even if
you achieve 10-30 per cent, that
would still be a major
achievement”.

It is also this ambitious goal
that has led to setting a target
of April 1, 2020, for BS VI emis-
sion norms. In short, this
means that the automotive in-
dustry has barely 33 months to
go before this becomes a reality
while completely skipping BS V.
Mercedes-Benz, however, is rar-
ing to go and is more than con-
fident going forward.

“In the case of BS VI, we
would actually like to have it
advanced as our vehicles are fu-
ture ready,” says Folger. “We are
ready to start as early as

September 2018 to introduce
the first vehicle into the Indian
market.” Of course, this will de-
pend on availability of the right
fuel, which could be a tall order,
at least as of now.

On the subject of clean air,
the GST has been rather indul-
gent with electric vehicles (EVs)
that will attract only 12 per cent
levy compared to 43 per cent on
hybrids. Yet, it is not as if this
will end up being a walk in the
park for EVs given the obvious
infrastructure constraints for
charging batteries.

Challenges for EVs
Folger says the changeover to
EVs will be slow even while they
are very important from the

viewpoint of cleaning up the
environment. The biggest chal-
lenge here is securing fiscal
sops from the Government to
keep them sustainable if the ex-
perience with many countries
in Europe is any indication.

Denmark, the strongest EV
market in Europe, recently de-
cided to pull out all incentives
from the market, which efect-
ively will kill the business of top
brands like Tesla Motors.
Clearly, governments in ad-
vanced countries find it dii-
cult to dole out such generous
incentives for EVs when the tax-
payer’s money can be put to
better use for building roads
and hospitals.

Likewise, Germany gives a tax

incentive of €4,500 per EV but
sales are still little to write
home about. “If a fairly rich
country like Germany can
achieve so little, we need to ask
ourselves if we (in India) are
pushing something that the
market does not really want,”
wonders Folger.

Changing mindset of Indians
India is still not a significant
player in terms of luxury car
numbers on the Daimler world
map. It is not as if people can-
not aford luxury cars but “do
not want to be seen spending in
a way that is not appropriate”
where they end up drawing
needless attention to
themselves.

As the Mercedes India chief
observes, the older generation
is perhaps more thrifty but
things are changing with Gen-
Next, which had had more
global exposure and is not em-
barrassed about being seen
with luxury products such as
watches or cars. In the case of
China, it is fashionable to show
of one’s wealth and there is
really nothing like ostentatious
spending.

Folger believes that it is un-
realistic to expect something
like that to happen here where
change will take longer because
of inherent value systems. “In-
dia is far more spiritual from
my perspective,” he says. And
even while the money is there,
“spending habits still need to
change”. He also acknowledges
the fact that things take time in
a democracy even while the po-
tential of this market is
immense.

Mercedes-Benz India chief welcomes the

recent spate of disruptions

Against all odds Roland Folger, MD & CEO, Mercedes-Benz India

‘Government is pushing the right buttons’

N RAMAKRISHNAN

Nearly 1.2 million people get killed in
road accidents globally every year. If this
statistic is not scary enough to numb
you, Carl Johan Almqvist, Safety Dir-
ector, Volvo Trucks, adds for good meas-
ure that this is equal to more than 10
large aeroplanes crashing everyday.

Listening to these numbers is a group
of visibly alarmed journalists, which
has come in from diferent parts of the
world to Volvo Trucks facility in Gothen-
burg, Sweden. Almqvist is now discuss-
ing the various aspects of safety and his
group’s initiatives to engage with road
users, especially pedestrians, bicyclists
and children.

A few journalists now get to experi-
ence a simulator operated by VTI, the
Swedish National Road and Transport
Research Institute. Others view the
scene on television screens where a 20-
metre long truck is speeding at 80
kmph, when a car going in the opposite
direction careens of its lane. The truck
driver literally has milliseconds to act.

What will he do? Avoid a head-on colli-
sion and, hopefully, save the car driver’s
life?

One of the journalists manages to
avoid the collision but the car still hits
the side of the truck at full speed. An-
other successfully manages to avoid the
accident by swerving the truck but does
not reckon with the weight that it is

pulling. He unsuccessfully tries to steer
back on course as the truck and trailer
topple over after going completely of
the road. The vehicle will have to be writ-
ten of.

As first-time truck drivers, though
they were only handling a simulator,
the journalists have not done too badly
as Volvo oicials later explain. They had

put 20 professional truck drivers
through the simulator course and none
of them failed to avoid the collision.
However, with assisted brake and other
warnings, there was a dramatic im-
provement in the accident rate.

According to the oicials, one of the
main reasons for increasing automa-
tion in trucks is to reduce road acci-
dents. After all, they travel long dis-
tances in Europe thanks to an excellent
network of roads and borderless move-
ment of goods. Volvo Trucks has
launched several active safety systems,
all of which rely on advanced
automation.

At one of the facilities, there is a live
demonstration of an engine-assisted
emergency brake system in a truck. A
dummy car is being towed by another
car, at 10 kmph, and a truck is travelling
in the same direction at 30 kmph. Some
metres before the truck reaches the car,
the engine applies a mild brake. Warn-
ing lights flash in the driver’s cabin and
when the truck still proceeds, albeit at a
reduced speed, the sensors notice that it
will ram into the car any moment.

With just a foot left between the two,
the brakes are applied hard, bringing
the truck to a complete halt without the
driver doing anything. Sitting in the
cabin, you are anticipating the worst

but end up just feeling a jerk due to the
sudden braking.

Aiming for zero accidents
“Volvo Trucks’ vision is zero accidents,”
says Almqvist and adds that 90 per cent
are caused by human factors. The under-
lying message is that if you start think-
ing about safety, it will influence you.
Volvo has placed mirrors in various
places outside the driver’s cabin as well
as cameras to ensure that there are no
blind spots for the person behind the
wheel. This is especially useful in small
trucks that operate in areas with heavy
pedestrian traic, largely comprising
school children and cyclists, that can
catch the eye of the driver.

The idea is for road users to be aware
of what the truck driver is doing and
vice-versa. After all, as Almqvist says,
without safety as a base, there is no
question of having autonomous
vehicles on roads. Volvo’s focus is
around visibility, vehicle handling and
brakes. As the journalists get ready to
head out to another venue by a Volvo
bus, Almqvist gently reminds us to
buckle up our seatbelts!

The writer was in Gothenburg, Sweden,

recently at the invitation of VE Commercial

Vehicles

Spreading the safety message with Volvo Trucks
Swedish truck maker is

pulling out all stops to

prevent accidents

The emergency assisted brake in a truck brings the truck to a complete halt a short distance

before it would have hit a dummy car, at Volvo Trucks's facility in Gothenburg, Sweden.

ABDUL MAJEED

After growing at a breakneck
pace in the last decade, China –
the world’s largest automotive
market – is showing signs of
maturity.

With concentrated growth
coming at a time where mature
markets are already making pro-
gress, technological advance-
ments in the country are expec-
ted to occur at a faster rate.
Consider that there are cur-
rently over 600 million smart-
phone users in China — many of
whom have had smartphones as
their first phones.

‘Early adoption’ is less of a con-
cern in emerging markets as
new technologies have material-
ised at later stages of the devel-
opment life-cycle. Though still in
its infancy, the connected car is
expected to progress at an accel-
erated pace.

Over half of the Chinese popu-
lation is now online — that’s 731
million internet users. And per-
haps more compelling is the fact
that 95 per cent of those users ac-
cess the internet via mobile
devices. With the increasing
number of mobile users, de-
mand for in-car connectivity is
expected to be stronger and
more widespread.

A quick perusal of domestic

vehicle infotainment options
and it’s clear that in-vehicle con-
nectivity and technology is in-
creasingly important to Chinese
buyers – 10-inch LED touch-
screen interfaces, integrated
GPS, advanced driver assistance
systems (ADAS) – all technology
that has only recently become
available even in mature
markets.

Of course, these advance-
ments come at a cost to both the
automaker and the buyer. In its
annual Connected Car Report ,
Strategy&, a global strategy con-
sulting firm, estimated that rev-
enues related to in-vehicle con-
nected services including
vehicle management, entertain-
ment, and navigation could
double by 2022.

Influencing factors
As part of the study, over half (51
per cent) of the 3,000 plus parti-
cipants in online surveys and fo-
cus groups responded that con-
nected functionality was an
influencing factor in purchasing
a vehicle — higher than price (46
per cent) and engine perform-
ance (46 per cent).

Beyond the consumer push
for increased connectivity, the
Chinese government has been
supportive of the advancement
of automotive technology as

part of the ‘Made in China 2025’
initiative, providing incentives
for domestic companies work-
ing towards new energy re-
sources, increased connectivity,
and autonomous driving.

Obstacles in the way
As with any emerging techno-
logy, there are a number of barri-
ers that could slow mass penet-
ration and economies of scale
for connected cars and ulti-
mately, the future autonomous
vehicle ecosystem in China.
Newer functionality and capab-

ility take time to develop and
bring to production, and could
cause frustration for end users if
not properly designed and
tested.

Also, the greater concerns
loom over cybersecurity threats
and the potential behind the
available data that increasingly
connected vehicles hold. Much
is yet to be determined when it
comes to the related data liabil-
ity and ownership.

Advancing technologies re-
quire significant investment
from automakers to fully cap-

ture the digital potential in con-
nected cars. Indeed, strategic
partnerships within the auto-
motive value chain will evolve to
include other sectors and indus-
tries. The competitive landscape
will not only grow, but prolifer-
ate to encompass stakeholders
beyond traditional
manufacturers.

Potential exists for tech giants
such as Baidu, Alibaba, and Ten-
cent, which have the technical
know-how related to mobile
connectivity and services, to Tier
1 and Tier 2 suppliers in the areas

of advanced driver assistance
systems, in-vehicle electronic,
and so on. As in the case of Sil-
icon Valley, newer tech start-ups
with niche connectivity solu-
tions will be funded or acquired,
creating a market ripe for an up-
tick in deals activity.

With the growth and rate of
innovation already in the
Chinese automotive market,
there is little doubt that the po-
tential related to connected cars
is significant. Ultimately, tech-
nology and automotive com-
panies will need to find syner-
gies to efectively bring
connected cars to the masses.

Automakers and tech service
providers will have to develop
sound strategies to ensure they
are prepared for the next digital
revolution… in vehicles. Con-
nected cars – including
autonomous driving, safety, en-
tertainment, vehicle manage-
ment, and mobility manage-
ment – will likely drive the
future of the automotive
industry.

The Indian automotive mar-
ket will not be an exception and
looking at the increasing inter-
net user in our country, vehicle
connectivity will take of much
earlier than expected and more
connectivity will ofer OEMs an
added advantage to convince
customers to buy their products.

The writer is Partner, Price

Waterhouse

The world’s largest automobile market is

entering a new maturity phase

Tech driven Over half of the Chinese population is now online and is ready for connected cars SHUTTERSTOCK

Tech-savvy China gets set for the connected car regime
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J
aguar calls it a seriously
smart compact sports util-
ity vehicle that draws inspir-
ation from its other vehicles

including the F-Type, Evoque
and the F-Pace. It is the fourth
all-new vehicle from the brand
in as many years, and is targeted
at younger buyers who may
have hesitated to join the fold in
the past.

The E-Pace certainly looks like
the design has borrowed cues
from its other vehicles. It’s
design is unmistakably Jaguar,
and though its stance is clearly
an SUV’s, there are more design

features that connect it to the F-
Type sports car than even the lar-
ger F-Pace. Its strong haunches
and balanced mix of sharp and
sinuous lines make the E-Pace’s
design uniquely Jaguar. 

The headlamps, the signature
bonnet grille and the tail-lamps
with their trademark LED tubes
connect the E-Pace with Jag’s
other vehicles, and yet ofer the
new compact SUV its own
unique character. The optional

21-inch alloys and the panor-
amic sunroof add to the per-
formance SUV personality of the
E-Pace. 

Under the skin, the mix of
high strength steel and alu-
minium as the choice of materi-
als for parts like the frame and
fenders reairm its lineage. 

Inside the new vehicle, soft-
touch leather, premium materi-
als and a driver-focused dash-
board are the features that will

attempt to define the E-Pace. The
sports seats, digital dials and
steering mounted paddle
shifters are features that will
communicate that this is not
meant to be a compromise for
potential buyers. 

In terms of performance, the
E-Pace is ofered with two-litre,
four-cylinder petrol and diesel
engines in multiple output char-
acteristics. The Ingenium petrol
engines include two Si4 engines
delivering 249 PS and 300 PS of
peak power with the assistance
of twin scroll turbocharging. 

There is also the choice of
three Ingenium diesel engines —
a Td4 unit that produces 150 PS, a
slightly more powerful 180 PS
Sd4 unit and a high perform-
ance version of the Sd4, which
puts out 240 PS of power and
500 Nm of torque.

The E-Pace will be highly cus-
tomisable and there will be a
number of op-
tional addi-
tions. There
will also be
a front-
wheel
drive ver-
sion,
though the
4X4 variant
will be the one to eye.
All-wheel-drive E-PACE models
come with a choice of Jaguar’s

new Active Driveline AWD sys-
tem allowing them to be driven

like any rear-wheel-
drive Jaguar. So

power-on
oversteer

and con-
trolled
drifts
then. And
Active

Driv- eline isn’t
just there for play. In

steady driving it disen-
gages, meaning drive is supplied

to the front wheels only, eradic-
ating friction losses and boost-
ing fuel eiciency. Re-coupling
occurs in just 300 milliseconds.

The E-Pace will be pitted fair
and square with the likes of the
BMW X1, Audi Q3, Mercedes-Benz
GLA and even the Porsche Macan
at the top-end. Jaguar is choos-
ing to build the new E-Pace out-
side the UK possibly with an eye
on keeping the vehicle’s price
very competitive. Prices in the
UK are expected to start from
about £28,500.

New compact SUV from
Jaguar will be both
sporty and practical

Jag unveils E-Pace with a record-breaking roll
Earlier this month, as part of the world

premiere of the new E-Pace, Jaguar

showcased the vehicle’s performance

prowess with a stunt inspired by the

movies. The E-Pace was put through the

world’s furthest barrel roll for a production

vehicle. 

The compact performance SUV leapt into

the record books with a 15.3-metre jump

complete with a 270-degree corkscrew-like barrel roll. Behind the

wheel of the E-Pace that set the record was stunt driver Terry Grant,

who is said to have experienced a G-Force of 5.5 during the 270-

degree twist. 

The 55-feet jump has been officially recognised by the Guinness Book of

World Records as the furthest barrel roll by a production model. The final

jump came after 756 hours of engineering simulation time, 33 similar roll

tests, and was performed after a 160-metre run-up and a precise take-off

speed of 42 miles per hour.

If you want to get behind the action, which the stop motion

photograph above has only barely managed to capture, scan the QR

Code and watch the official video of the record breaking barrel roll.

All in the family The new Jaguar E -Pace draws from the looks of its siblings like the F-Type, Evoque and F-Pace

Benelli rolls out first fully faired
motorcycle, equipped with ABS

TNT 300 also created some buzz
among riders and enthusiasts. 

The company has now intro-
duced its first full faired motor-
cycle in India and the first faired
ofering from Benelli globally in
a while — the 302R. Indian riders
have been inclined to the faired
motorcycle, probably because of
the superbike feel that it eman-
ates, and the 302R looks like it
would be right at home on a race

forks and a rear monoshock for
its suspension. 

According to Benelli, the 302R
gets a four-year unlimited km
warranty and comes with an op-
tional 'Happy savings' plan that
ofers buyers low ownership
costs and warranty protection. 

It is available in three colours
— White Rosso , Red Nero and Sil-
ver Verde and starts at a price of
₹3,48,000 (ex-showroom, Delhi).

The new 302R gets a
Trellis frame and the
same engine as that
on the TNT 300

OUR BUREAU 

DSK Benelli India has steadily
grown its product portfolio in
the country to include entry-
level performance motorcycle
models for riders looking at up-
grading from the usual 150 cc to
200 cc options. The TNT 25 and

track. The 302R is powered by the
same mill as on the TNT 300 —
the BSIV 300 cc twin cylinder en-
gine mated to a six-speed trans-
mission system that churns out
38 bhp of peak power at 11,500
rpm and 26.5 Nm peak torque at
10,000 rpm. It gets ABS as
standard.

The motorcycle sits on a new
Trellis frame that blends with
the fairing on the side, giving it a
look that is quite detached from
the TNT 300. It gets front USD
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Triumph Motorcycles India, the In-
dian arm of the British superbike
maker, this week launched the new
2017 Triumph Tiger Explorer XCx in
the country. However, the sales of this
model are reportedly limited to a
mere 20 units across the country. 

The motorcycle has been imported
as a completely built unit, and hence
commands a hefty price. 

While the new Tiger looks quite
similar to its outgoing sibling, Tri-

umph said in a press release that
it gets sharp new lines, which en-
hance the motorcycle’s mus-
cular look. 

It gets a first-in-class
electrically adjustable
screen that allows the
rider to constantly tailor
aero protection and
comfort whilst riding.

The motorcycle also gets a
host of new technological
upgrades such as Triumph
semi-active suspension,
corner optimised switchable
ABS and traction control, and
diferent rider modes to
choose from. The semi-active
suspension system allows the
rider to electronically control

ising the performance of the ABS and
traction control systems, Triumph
stated. 

The diferent rider modes available
to choose from are Sports, Comfort,
and Normal, which adjust the motor-
cycle’s configuration to suit weather
and road conditions. 

The Tiger Explorer XCx gets a new
1215 cc triple engine, which is mated
to a transmission system featuring a
torque-assisted clutch. 

The motorcycle is also spruced with
utility features such as a 12 V power
socket, a 5 V USB port under the seat,
and heated grips. 

Starting at ₹18,75,000 (pan India),
the motorcycle is available in three
colour options — Jet Black, Crystal
White, and Lucerne Blue.

the adjustment of the front and rear
suspension damping, automatic-

ally adapting the rear shock ab-
sorber pre-load settings to re-
flect the terrain being

covered, the company
claimed. 

Stand multi-channel
switchable ABS and trac-
tion control is ofered as

standard on the XC model. 
The Explorer features an In-

ertial Measurement Unit,
which through a series of stra-
tegically positioned sensors,

monitors and responds to the
bike’s movement status, calcu-
lates the lean angle of the bikes
and uses this measurement to en-
sure greater stability by optim-

The adventure tourer gets

a 1200 cc engine and new

technology features

Triumph launches new Tiger Explorer

https://telegram.me/TheHindu_Zone https://telegram.me/PDF4EXAMS



CM
YK

CHENNAI

20 BusinessLine 
FRIDAY • JULY 28 • 2017NEWS

TINA EDWIN

New Delhi, July 27

Even as the government is
speeding up issue of
Aadhaar numbers to all res-
idents of India to achieve
universal coverage and link-
ing their bank accounts to
this unique identification
document, transfers of bene-
fits using Aadhaar-linked
payment gateway continues
to lag. 

Less than 50 per cent of
cash benefits are usually
transferred using Aadhaar
Payment Bridge System
(APBS) by government de-
partments administering
various welfare and assist-
ance schemes including
scholarships, reports pre-
pared for the prime minis-
ter’s oice available in public
domain show.

Poor transfer rate
Departments managed to
transfer a little more than 50
per cent of the intended cash

benefit using APBS only on
two occasions, these
monthly reports show. The
first time was in February
2017, when about 51.6 per
cent of the benefits were
transferred using this me-
dium, and the second time
in May 2017, when about 52
per cent of the benefits. For
the last fiscal year 2016-17,
just about 34 per cent of the
amount due under direct be-
nefit transfer was moved us-
ing APBS, State of Aadhaar
Report published by IDin-
sight India notes. The rest
was transferred to benefi-
ciaries’ accounts using tradi-
tional methods such as Na-
tional Electronic Funds
Transfer (NEFT).

APBS gateway
APBS is a gateway created by
National Payments Corpora-
tion of India to enable de-
partments and agencies ad-
ministering government
schemes to transfer funds to

Aadhaar-enabled bank ac-
counts of beneficiaries. But
transfers using this pay-
ments gateway cannot hap-
pen unless the beneficiaries’
Aadhaar numbers and

Aadhaar-linked accounts are
mapped to the beneficiaries’
identity record in each
scheme or programme data-
base. APBS transfers are seen
to be efective in removing

fake beneficiaries and du-
plicates and thus minimise
leakage of funds to uninten-
ded beneficiaries.

Performance
Oicial data show that of the
₹6,587.43 crore transferred
in May 2017 to 31.44 crore be-
neficiaries of 238 central
schemes, only ₹3,424.15
crore was transferred using
APBS. This, even though 89
per cent of the beneficiaries
reported to have Aadhaar
numbers. 

Two schemes stood out for
very high transfers of funds
using APBS – direct cash
transfer for foodgrains or
food subsidy and Pahal, the
subsidy scheme for LPG
users. 

Over 95 per cent of direct
benefits for foodgrain was
transferred using APBS in
May 2017 and so was over 82
per cent of benefits for
Pahal.

The number of beneficiar-
ies under food subsidy
scheme is small – just 2.33
lakh according to the report
for May 2017 – and over 95

per cent reported to have
Aadhaar. The number of li-
quefied petroleum gas con-
sumers, including Pahal be-
neficiaries, stood at 17.67
crore in May and almost all
users and beneficiary ac-
counts were seeded with
Aadhaar.

Aadhaar seeding of ac-
counts of beneficiaries of
Mahatama Gandhi National
Rural Employment Guaran-
tee Programme, which
covered 10.35 crore individu-
als in May, stood at about 85
per cent. However, unlike
other schemes, just a little
over 40 per cent of the
money were transferred into
beneficiaries’ accounts using
APBS.

Schemes such as Indira
Gandhi National Old Age
Pension Scheme saw just
about six per cent of the
funds getting transferred to
beneficiaries using APBS and
in others such as Credit
linked subsidy scheme of
the Ministry of Housing and
Urban Poverty Alleviation no
amount was transferred us-
ing this gateway. 

Less than 50% of the intended cash

benefit reached the beneficiaries so far 

National Old Age Pension Scheme saw just about six per cent of the

funds getting transferred to beneficiaries using APBS

Aadhaar-bank account seeding soars 
but benefit transfer rate lags

P MANOJ

Mumbai, July 27

Cochin Shipyard Ltd is brav-
ing a choppy shipping in-
dustry to sell shares in an
initial public ofering (IPO)
with the chief executive of
India’s biggest state-run
shipbuilder by dock capa-
city pinning hopes on a
“diferent growth strategy”
to sail through.

With its “big-brother’
shipping facing headwinds
from a slowing global trade
since 2008, overcapacity
and falling freight rates,
shipyards world over are
struggling for business.

Closer home, the
troubles surrounding ABG
Shipyard Ltd and Bharati
Defence, both listed, is
bound to play in the in-
vestors’ minds when the
share sale kicks of on Au-
gust 1. 

“Our situation is very dif-
ferent from others,” says
Madhu S Nair, 51, one of the
youngest to helm the Ko-
chi-based company, which
for many years were
headed by naval com-
modores. Nair rose through
the ranks to become the
CMD in January 2016, after
spending 29 years at the
yard.

“We do not have debt, we
have cash in hand of ₹1,600
crore, we have the capex to
move forward. We did
things prudently over the
past many years; we pre-
served land, we preserved
cash and we preserved our
people. We have everything
to move forward,” Nair told
BusinessLine.

Cochin Shipyard knows
the importance of pre-
serving cash. “We have gone
through bad times. Twenty-
five years ago, we were not
at this level; our net worth
was a negative ₹180 crore.
We are a little bit debt
averse. Leveraging on debt
too much is not in the char-
acter of this company,” Nair
says.

Being debt-free is a big
thing for a ship builder
these days considering that

both ABG and Bharati were
weighed down by the huge
debt they raised and
couldn’t repay on time in
the wake of a market down-
turn, putting ABG on the
brink of bankruptcy.

Expansion
The market downturn con-
tinues but Cochin Shipyard
is re-shaping its strategy to
stay profitable, even invest-
ing in a ₹2,800 crore capa-
city expansion which
would be part-funded
through the share sale,
making it the first of the
five state-owned shipbuild-
ers to be listed on the
bourses. The capacity will
help it build bigger ships
and take up more repair
work. “We turn down 20-30
vessels for repairs a year
due to lack of capacity,” he
pointed out. 

Increasing revenues
“We are very clearly in four
distinct spaces – ship build-
ing defence, ship building
non-defence, ship repair de-
fence and ship repair non-
defence. In FY 17, revenue-
wise, 26 per cent of our rev-
enues came from ship re-
pairs which is not going
anywhere down for the last
two years year-on-year. It is
only increasing not by

small figures by big figures.
Our ship repair revenues
have jumped from ₹196
crore in FY 15 to ₹375 crore
in FY 16 to ₹550 crore in FY
17. That is the kind of jump
we are seeing in the ship re-
pair business. I’m not say-
ing we want to jump at the
same level, but it is a high
margin business,” Nair
said.

“Shipbuilding, which is
74 per centof our business,
85-90 per cent of that rev-
enue today comes from
government-funded de-
fence contracts. The bal-
ance comes from orders as
part of the government’s
Make in India initiative,” he
said in Mumbai on 25 July
fresh from a trip to the
maritime hubs of Singa-
pore and London to meet
potential investors. In other
words, the company earns
its entire revenues from
government orders.

Contracts worth ₹3,000 cr
Currently, the yard is ex-
ecuting contracts worth
₹3,000 crore, comprising
four passenger-cum-cargo
vessels for the Andaman
and Nicobar Administra-
tion, one technology
demonstration vessel for
the DRDO and the balance
work on the second phase

of the aircraft carrier, the
first made locally, for the In-
dian Navy. 

“As we move forward, for
the next few years, I’m will-
ing to not really look at the
international shipbuilding
market. Even without that,
the Navy’s aircraft carrier is
backing me up. We have
submitted bids for orders
worth ₹12,000 crore for the
Navy and the Ministry of
Home Afairs. Ship repairs
will continue to pick up. So,
for me, five years from now,
I’m just singing. Now, what
comes five years later… by
that time the aircraft car-
rier will be in water, last 30
years of aircraft carrier ex-
perience will be with me;
I’ll have whatever I pick
now from defence space
and by the time the next
aircraft carrier is on the ho-
rizon, we feel we’ll be the
rightful claimant for build-
ing that. Then, I’m not ex-
pecting the international
market to remain in the
ditch over the next five
years. But, I don’t want to
say we will grow at five
times or ten times. We will
have consistent growth and
PAT levels and PAT margins
will be sustained,” Nair ad-
ded with confidence.

The shipyard has been
largely unafected by work-
ers’ strike despite its base
in Kerala, known for milit-
ant trade unionism. “It’s a
miracle,” says Rajesh Go-
palakrishnan, general man-
ager, business development
and new projects, adding
that the yard has been a
profit making company for
many years.

Madhu S Nair, CMD, Cochin Shipyard Ltd at a press conference to

announce the company's IPO in Mumbai PAUL NORONHA

Cochin Shipyard ducks industry
gloom to float an IPO
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“We have gone through

bad times. Twenty-five

years ago, we were not

at this level; our net

worth was a negative

₹180 crore. We are a

little bit debt averse.

Leveraging on debt too

much is not in the

character of this

company”
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Food Safety and Standards Au-
thority of India (FSSAI) , which
has been pushing various initi-
atives for safe and nutritious
food, is looking to make
changes in the licensing condi-
tions for restaurants.

So far, food business operat-
ors were mandatorily required
to display the FSSAI licence
number at food premises, espe-
cially in restaurants. The Au-
thority felt that the number is
not visible to the consumers. 

Food safety display boards
To change consumer perceptib-
ility about it, FSSAI has been

pushing the idea of Food Safety
Display Boards at various food
businesses especially restaur-
ants , retail stores, milk booths,
vegetable and fruit retail, meat
shops, street food vendors,
among others.

Food Safety Display Boards
will primarily display food
safety and hygiene practices to
be followed by these food busi-
nesses at their premises prom-
inently, according to the FSSAI
website. The Authority has now
released a draft notification
proposing revision of condi-
tions of licences which pro-
poses to replace the existing re-
quirement of displaying FSSAI
licence number with Food

Safety Display Board. The FSSAI
believes that these display
boards will not only make re-
gistration/licence number vis-
ible but will also inform the
customer and the food handler
about the important food
safety and hygiene practices re-
quired to keep food safe. It also
believes these display boards
will help in enabling a more ef-
fective consumer feedback.

Raw materials purchase 
In addition, it has proposed
that restaurants should at least
have one technical person or
food safety supervisor trained
by FSSAI, in their staf, as one of
the conditions that need to be

fulfilled for FSSAI licence. It has
sought feedback from various
stakeholders on these pro-
posed changes. The Authority
has been holding various ses-
sions to train food business
operators.

Other new conditions being
proposed for restaurants in-
clude buying food raw materi-
als only from licensed or re-
gistered vendors and
maintaining a record of these
purchases. Besides, it has pro-
posed that restaurant and
other food sales should indic-
ate or mark exclusive desi ghee
items and vanaspati, oil or
other fats used in preparation
of items.

FSSAI seeks to revise norms for restaurants 
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India may have already be-
come a 4 per cent inflation
economy, Pranjul Bhandari,
Chief India Economist, HSBC
Global Research, said in a re-
port on Thursday. First, the
long-term diferential
between global inflation and
India inflation has been
around 2 percentage points
with the 5 percentage points
diferential seen in 2008-13 be-
ing more of an aberration.
Second, inflation expecta-

tions have fallen into a virtu-
ous cycle, so every fall in infla-
tion leads to expectations of a
further fall — a reverse of how
it was between 2008 and 2013.
Third, a confluence of one-of
factors (a bumper crop, de-
monetisation and GST imple-
mentation) and durable
measures (food distribution
reforms) have pushed food in-
flation into negative territory.
After taking into account all
these factors, food inflation
and core inflation (excluding
food and fuel) are expected to

be at 4 per cent and therefore,
headline inflation is also
likely to be around 4 per cent,
Pranjul said.

Will it mean rate cuts?
Pranjul said in the report that
if the RBI was a pure inflation
targeter, it would mean no
rate cuts (or hikes) since the
target is perfectly met. 

If it was a real rates targeter
and wanted to lower real rates
to, say, 1.5 per cent (where it
was for much of the last two
years), it could cut rates by

about 75 basis points. But, she
added, in reality, the RBI is not
a real rates targeter and has
recently mentioned that its
tolerance for slightly higher
real rates is justified during
periods of financial impair-
ment. As such HSBC expects
the RBI to cut the policy repo
rate by 25 bps on August 2 to
bring it down to 6 per cent.
“We see a risk of another 25
bps rate cut if inflation re-
mains well below 4 per cent in
the second half of FY18,” the
report added.

India may have already become a 4%
inflation economy: HSBC economist
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